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Quality railing options carried by EagleLine
VINYL RAILING

Superior Plastic
Products 1000 Series
railing brings character
and security to
your outdoor living,
designed to function
perfectly on porches,
decks and balconies.

ALUMINUM

RAILING

Keylink Fencing and
Railing can bring
style to any deck,

porch or balcony with
high quality railing
and fencing that
is manufactured in
America.

/N
EagleLine

HOME BUILDING SOLUTIONS

765-344-7128

18 NORTH SEIP ROAD, ROCKVILLE, IN

Windows ¢ Doors ¢ Siding ¢ Decking
Railing ¢ Interior Doors & Trim

HOMEGROWN 2021

Why Shop Small

Local businesses like Re-
claimed by Grace offer ex-
periences that most big box
stores simply can’t com-

ec\a\med B ar,

is key to any small busi-
Co ness’s success. When you
add “Hand-crafted” or One-
of-A-Kind items to small

pete with. They particular-
ly excel in the areas of:
e Innovation & Creativ-

businesses then you set
yourself apart from the typ-
ical storefront. We often fin-

ity

e Excellent | Personal-
ized Customer Ser-
vice (like having a personal shop-
per or designer).

Small-business owners treasure the
relationships they have with all of their
customers, it builds connections, bonds
and relationships. Community Support

ish a project and then have
the customer turned friend.
They then tell their friends,
co-workers or family all about their cus-
tom project and experience with RBG.
We are grateful for a wonderful support-
ive community!

By the numbers

Small businesses are the lifeblood of
local economies and serve various im-
portant functions, including employing
hundreds of millions of people across
the globe. A rundown of small business
statistics can show just how vital these
companies are to the economy.

e The U.S. Chamber of Commerce
says that, between 2009 and 2016, rough-
ly 400,000 new small businesses were
opened each year.

e According to the Small Business
Administration, since the COVID-19 out-
break was declared a pandemic by the
World Health Organization in March
2020, small businesses employment
dropped by more than 17 percent.

¢ The Bureau of Labor Statistics notes
that about two-thirds of businesses sur-
vive two years, half of all businesses will
survive five years and one-third will sur-
vive 10 years.

¢ According to Wagepoint, 99.8 percent
of all Canadian businesses are small- to
medium-sized firms with fewer than 500
employees.

e Twenty percent of small businesses
will go under within a year of opening,
advises the Chamber of Commerce. Al-
most half of businesses that did not sur-
vive into a second year indicated that a
lack of funds resulted in the closure of
their companies.

¢ According to FDIC data obtained by
the Small Business Administration, in
2017 small banks devoted larger shares
of their assets to small business loans,
while large banks issued a higher total
volume of small business loans.

e The Business Development Bank
of Canada says 41 percent of Canada’s
gross domestic product is a byproduct
of small and medium-sized businesses.

« Various small business experts state
that people between the ages of 25 and
44 have the greatest tendency to form
new businesses.

¢ According to the National Associa-
tion of Small Business’ 2015 Economic
Report, the majority of small business-
es surveyed were S-corporations (42
percent) followed by LLCs (23 percent).
S-corporations are attractive because
they’re not double-taxed, meaning the
business owner does not pay taxes on
the earnings of the business itself.

¢ Even though the restaurant business
is billed as the most difficult industry to
break into, the Chamber of Commerce
says only 17 percent of restaurants ac-
tually close within a year of opening.
In reality, the construction, warehouse
and transportation industries are much
more challenging, with a 75 percent fail-
ure rate in the first year.
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| Reclaimed by Grace t

114 N Grant Ave, Crawfordsville IN | 765.376.3300 | 765.401.0736

VOTED 2019 SMALL BUSINESS OFTHEYEAR | VOTED 2020 #1 SIGN SHOP OF MONTGOMERY COUNTY
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8am - 6pm
Mon-Sat
CLOSED SUN

«To Kingman:

s AR Cabbage, Broccoli, Cauliflower

1200N

4Meyers Rd.

High Bridge Rd.

Deerfield
Greenhouse

SE
w3 Bridge

o<

2z

<Henley Rd.

S.R. 47

And Vegetable Plants
Ready To Plant!

ePre-Packaged o Potted “Proven e Hanging Baskets
Garden Seed  Winner” Annuals  Combo Planters

«To Rockville  U.S.41

- o Vegetable Plants ¢ Candy Onion
| e Annuals in Flats ~ Plants

Jonas & Sarah Stoltzfus

*(Onion Sets
e Seed Potatoes

'

b 4 Miles South of Wallace, IN, 5 Miles Northeast of Turkey Run State Park .~ e

11248 N. Henley Rd., Marshall IN | 765-597-2070
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We carry all kinds of

Animal Health  Hardware
e Cordless Power Tools
e Lawn & Garden Tools
* Fencing * Hand Tools
* Stove Supplies & Related Items
* Triple Wall Chimneys
Birdseed & Much More!

SHOD.

MILWAUKEE WATERPROOF FDEITWEAH,

|
-6 PM CLOSED SUNDAYS

6255 N. 200 E - Marshall, IN - 765-597-1923
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The environmental impact of shoppmg local

Shopping at locally owned business-
es benefits everyone from local busi-
ness owners to the people they employ
to the communities where they oper-
ate. As beneficial as shopping local
can be for small business owners and
the communities where they operate,
the planet is perhaps the biggest bene-
ficiary of consumers supporting local-
ly owned small businesses.

The environmental impact of pur-
chasing locally manufactured and sold
products is significant. Consumers
who choose to use their purchasing
power to support local businesses may
not realize just how much they’re help-
ing the planet in so doing.

¢ Shopping local reduces your “food
miles.” Large grocery stores get much
of their inventory from producers in
other countries. Even stores that rely
heavily on domestic producers may
not limit their domestic partners to lo-
cal farms. That means products may
be traveling thousands of miles before
they end up on the shelves in local gro-
cery stores. This is often referred to as
“food miles,” and the more consumers
can reduce their food miles, the more
they help the planet. The Center for Cli-
mate and Energy Solutions notes that

transportatlon is the largest source of
carbon emissions in the United States,
so anything consumers can do to re-
duce the amount of fuel needed to get
food from farm to table can greatly
benefit the planet. Shopping local gro-
cers who source their foods from local
farms is a simple and effective way to
help the planet.

e Shopping local conserves fuel.
Much like shopping local reduces re-
liance on producers who must travel
thousands of miles to get their prod-
ucts on shelves in your community,
it also reduces the time consumers
spend in their vehicles. That conserves
fuel and helps to reduce air pollution.
That’s an easily overlooked benefit of
shopping local, but one that should not
be taken for granted. According to the
Union of Concerned Scientists, an esti-
mated 150 million Americans are liv-
ing in areas that do not meet federal
air quality standards. Emissions from
automobiles are a major source of the
pollution that’s behind poor air quali-
ty, so anything consumers can do to re-
duce their fuel consumption, including
shopping locally, can greatly benefit
the planet.

¢ Shopping local protects land from

developers. Another way shopping
local benefits the planet is its link
to preserving local farms. When lo-
cal grocers get their foods from local
farms, that increases the long-term
sustainability of those farms. If farms
are sustainable, they’re more likely to
remain in operation. Farms don’t just
grow foods, they also provide habitats

for local w1ld11fe that helps malntam
local ecosystems. That domino effect
begins with consumers who support lo-
cal businesses by shopping local.

Shopping local pays numerous divi-
dends, not the least of which are the
many ways supporting local business-
es benefits the environment.

How local businesses give

Small businesses are booming. In-
formation from the Small Business
Administration and the U.S. Census
Bureau’s Annual Survey of Entrepre-
neurs says that small businesses, or
firms with fewer than 500 workers, ac-
counted for 99.7 of businesses in 2016,
the most recent year for data. Firms
with fewer than 100 workers accounted
for 98.2 percent of companies. In Can-
ada, 97.9 percent of businesses were
small as of 2017, with more than half
concentrated in the Ontario and Que-
bec provinces.

Thanks to their influence and reach,
small businesses have the potential to
impact local communities in numer-
ous ways.

¢ Small businesses employ local res-
idents. The Statistics Canada Labour
Force Survey indicates companies
with fewer than 100 employees em-
ployed 69.7 of the population in 2017.
According to the SBA’s Office of Ad-
vocacy, small businesses accounted
for 61.8 percent of net new jobs in the
United States between 1993 and 2016.

e Small businesses are innovative.
The SBA notes that small business-
es represent about 96 percent of em-
ployer firms in high-patenting man-
ufacturing industries. That suggests
that small businesses are full of new
ideas.

e Small businesses support local
charities. Many local businesses give

back to their communities

to charity, particularly local charities.
Some donate money while others may
offer their professional services or
event spaces, each of which can be par-
ticularly helpful to local communities.

e Small businesses contribute to
community identity. Small busi-
nesses contribute to the charm and
character of a town or city. Many
local businesses make up the fabric
of Main Street, and towns are known
and loved for the businesses that
have endured.

e Small businesses help the envi-
ronment. Shopping locally means
consumers do not have to travel far
to get their goods and services. The
United States Environmental Pro-

tection Agency’s research report on
walkable downtown centers found
small businesses encourage walking
and cycling, helping to reduce air
pollution from vehicles.

e Small businesses keep money in
communities. Local businesses keep
disposable income and tax money
within their communities. Business
tax money remains local and can
support schools, roads and municipal
services.

Local small businesses are the life
force that keeps cities and towns pros-
perous and humming along. Such es-
tablishments help build a sense of
community and forge lasting relation-
ships.
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Plumbing Supplies & Metal Sales

Plumbing Supples:

Tubs, Showers, Faucets, Vanities,

Water Heaters; Toilets*
*installation available

Water Pipes, Drain Pipes, Field Tile, Floor Heat Piping
& Insulation (large quantities available)

Metal SaleS' PEX PIPE SYéTEMS

I-Beams, Sheet Metal, General Stock Steel RA D I A N T H E AT S U P P L I E S
— . I .

TOILETS — | |
| ]
A o : ’
7
— 4

Also Offering:

Farm Supplies, Motor Oils, Bolts,
Pulleys, Bearings & Misc

» o —_———

PLUMBING REPAIR & INSTALLATION AVAILABLE!
TING STREPAIRICEPY

5947 N 350 E, MARSHALL,IN 47859 | 765-597-2015
MONDAY-FRIDAY 7AM-5PM, SATURDAY 7AM-3PM, CLOSED SUNDAY WITH REASONABLE PRICES.
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How small businesses can
support and help each other grow

Small businesses play a vital role
in economies across the globe. The
Small Business Administration says
small businesses — which are defined
as firms that have fewer than 500 em-
ployees — comprise 99.9 percent of all
businesses in the United States. Small
businesses may be defined differently
elsewhere in the world (in the Europe-
an Union, small businesses are defined
as firms with 50 or fewer employees),
but they are no less valuable to their
economies.

Because of the key role small busi-
nesses play, including employing mil-
lions of people throughout the world,
it is essential that small businesses
thrive and prosper. There is much the
public can do to help small businesses
be successful, but there also are steps
small business owners can take to as-
sist one another.

« Pass along opportunities. As a busi-
ness owner, if you come across a re-
source or an opportunity that may not
be the ideal fit for your own company,
consider sharing the information with
another small business owner or rec-
ommending another firm that might
make for a more suitable partner.

e Promote one another. Make sure
there is a prominent and visible collec-
tion of business cards or promotional
materials available in your facility.
For example, if you are a local real
estate agent, you can promote and
recommend mortgage brokers, home
inspectors, interior designers, and
moving companies. If you own a store,
enable other businesses to advertise

their own stores and services.

e Organize networking and meeting
opportunities. Networking and meet-
ing with others in the industry is a
great way to share ideas to see what
may be working for others and what is
not. Networking meetings also provide
great opportunities to work on poten-
tial collaborations.

e Consider sharing resources. Certain
businesses may benefit from sharing
facilities, equipment or even supplies
and other resources as cost-saving
measures. This also may open up op-
portunities to collaborate.

e Use one another’s services. One
of the simplest ways to help another
small business is to be their custom-
er. This is the ultimate show of support
and can help validate your recommen-
dation.

e Explore co-branding or co-mar-
keting. Some businesses support each
other by working together. Finding
ways to work together can be effective,
especially in similar industries. For
example, pet store owners can work
exclusively with a nearby dog trainer,
and both can market their services to-
gether.

e Start a social media group. A small
business with social media savvy can
be the administrator/moderator of a
local group that encourages other busi-
nesses in the area to frequently post
and advertise their businesses.

Small businesses can work together
to support one another so these vital
cogs in the economy can flourish.

Over 17,000 sq. ft.
of covered
shopping area!

* Pre-packaged bulk vegetable seed
* Onion sets and seed potatoes
* Early season vegetable plants

* Over 40 varieties of herbs-both culinary and medicinal

* Full line of bedding plants
(Note: We don't accept credit or debit cards)

Owners: Samuel and Susie Zook
8440 N 550 E, Marshall, IN 47859

[}l
. r% Located 3.5 miles east of Turkey Run State Park,
: just oftf SR 47 on County Rd. 550E

765-597-4637

County’s oldest %
& largest retail
. greenhouse!

Hours: Mon-Fri 8-7pm « Saturday 8-5pm « Closed Sunday
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CBD Ol in Indiana
CBD Brand in Indiana

HERITAGE
FARMACY

200 vears growing in Indiana
¥ a g

* [ndiana grown organic
medicinal cannabis

e Retail/Wholesale
e Full spectrum CBD products
e CBD for pets

e FREE consultation

| N 11-“_ FIND US @:
3147 E. Ladoga Rd, Crawfordsville, IN (765) 364-0556 ﬁ " Heritage Farmacy

: Davidson Greenhouse
www.davidsongreenhouse.com
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How small businesses improve the consumer experience

Small business is big business.
Though it’s easy and not necessarily
inaccurate to associate small busi-
nesses with Main Street, small- and
medium-size companies are players
in the international trade arena as
well.

A 2015 report from the U.S. Census
Bureau found that small- and medi-
um-sized companies comprised 97.6
percent of all identified exporters
and 97.2 percent of all identified im-
porters.

Small businesses can compete in
both the domestic and international
trade arenas for a variety of reasons,
not the least of which is the experi-
ence they provide for their custom-
ers. While they may not have the
marketing muscle to compete with
large corporations, many small busi-
nesses have perfected the art of pro-
viding top-notch experiences for their
customers by embracing several
strategies that make consumers feel
appreciated.

IMPROVED CUSTOMER SERVICE
Nearly every consumer has had to
contact a retailer or service provider
regarding a purchase at one point or
another. Contacting a large corpora-
tion can be a difficult experience for
consumers, who often must answer
several telephone prompts before
they can be connected to a human be-
ing. Small businesses typically do not
ask customers to clear such hurdles
before they can get in touch with an
actual person. That makes the pro-
cess of contacting customer service
less time-consuming and aggravating
and more enjoyable for customers.

RESPONSES

Small businesses are in better po-
sition to respond to negative experi-
ences or reviews, particularly online
reviews, because they have fewer
customers than large companies
who field hundreds if not thousands
of complaints per day. Studies have
shown that customers appreciate
responses from businesses they pa-

MIKE PICKETT

TRUCKING 11.c

MIKE PICKETT

Owner/Operator

JournalReview.com ﬂ ’

tronize. A 2018 online reviews survey
from Review Trackers found that 53
percent of consumers expect a re-
sponse to negative reviews within a
week of posting their reviews and are
disappointed when they do not re-
ceive a response. Unfortunately, the
same survey found that 63 percent of
reviewers have never received a re-
sponse to a review. Small businesses
are in a unique position to respond to
online reviews, and providing such
responses can turn a potentially neg-
ative consumer experience into a
positive one. What’s more, because
online reviews and responses are pub-
lic, prospective customers can read a
company’s response and know that
owners want their customers to have
as positive an experience as possible.

PERSONALIZATION

Many large companies won’t cus-
tomize their products, as their finan-
cial success is typically rooted in how
effectively they can scale to thou-
sands of customers per day, if not

more. So large companies have less
incentive to work one-on-one with
customers. Small businesses are not
beholden to scale, which gives them
the flexibility offer more unique prod-
ucts, including customized items.

The consumer experience is often
more customer-friendly with small
businesses than large corporations.
That well-earned reputation is just
one of many reasons why small busi-
nesses are thriving in today’s econ-
omy.

Skid Steer
Dump Truck

eStone
eSand
e Gravel

e Fill Dirt
e Top Soil

765-376-8329

mpickettfarms@yahoo.com
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¢ Bulk Foods ¢ Baking Spices e Flour e Sugar e Seasonings ® Snacks ¢ Drinks e Sauces ¢ Meats & Cheeses
¢ Dry Goods ¢ Breakfast Foods ¢ Paper Products ® Drinks © Ice Cream ¢ Candy

Mon, Wed & Thurs 8 am-6 pm e Tues & Fri 8 am-8 pm ¢ Sat 8 am-5 pm « Closed Sunday

6492 E. 850 N. | Waveland, IN | (765) 435-7231

o Bem ‘n Dem items ® Lau“dl’V Detergent Five miles east of Turkey Run Park on State Road 47. Turn north on 700 E., Turn left on 850 N. Approx. 1 mile

. o [ — Fresh Deli Sandwiches
= et . i~ Discount Groceries * Bulk Foods

-

Deli Meats & Cheese * Canned Goods

Mon-Fri 9-6:30, Sat 9-5:30 ¢ Closed Sun
At the intersection of 59 & 36 | 765-344-1520
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NEW Lancaster

Manure Spreaders!

Call for pricing
& FREE brochure!

765-597-2205

Parke Machmery

Buy & Sell Farm Machinery
Specializing in NH Choppers & Horning Kernel Processors
Samuel L. King - Owner

765-597-2205 | 3502E 660 North, Marshall, IN 47859

BEILERS

OF NYESVILLE GREENHOUSE & GARDEN CE

Vegetables
Annuals
Perennials
Ornamental Trees
Berry Plants

Bulk Hardwood Mulch:
Natural Red & Black Colors

1195 N. Nyesville Rd, Rockville, IN 47872

Monday - Friday 8am - 8pm « Saturday 8am - 4pm e Closed Sunday

DURALAST

CONCRETE COATINGS

Michael Esh - 765-820-8073 | 1 Day Installation

BEFORE |

Concrete Coatings by Duralast trained contractor:

“Built Strong to Last Long”

¥ 5X STRONGER THAN EPOXY
v WON'T CHIP OR PEEL!
¥ LIFETIME WARRANTY

- Garage Floors « Basements . Retail Spaces
- Patios - Offices - Exterior Painting

FREE ESTIMATES - CALL TODAY!

765-820-8073

ALSO AVAILABLE...

EXTERIOR PAINTING
ardd STAINING

Michael Esh - 765-820-8073 | Independent Contractor

1012 N NYESVILLE RD, ROCKVILLE, IN .
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Bainbridge: 765-522-6216 Russellville: 765-435-2620 Crawfordsville:

South Blvd: 765-362-9555
Roachdale: 765-522-1000 Tri-County Bank NMLS: #422911 Downtown: 765-362-4900

tricountybank.net
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