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Property Values: Footing the Bill
SHOP LOCAL  |  FINANCIAL MATTERS

Small businesses  
do a lot for the local 

community. They pay 
taxes, create jobs  

and give generously to 
charities and 

organizations.  
But they also do 
something else:  

They can improve your 
property values. 

“Employment is the engine that 
powers the economy and forms the 
bedrock of the housing market,” 
Graystone Investment Group says. 
“A robust job market directly corre-
sponds to a bustling housing mar-
ket. When employment levels are 
stable, it boosts consumer confi-
dence, empowering potential buyers 
to invest in real estate.” 

HOW ARE PROPERTY  
VALUES CALCULATED? 

There are a lot of variables that 
go into calculating property values. 
These include location, size and 
condition of the home, comparable 
sales and market trends. When an 
area has a variety of thriving small 
businesses, it’s a more desirable 
place to live because it’s evidence of 
economic stability, the Cumberland 
Area Economic Development 
Corporation says.  

A study from American Express 
showed that, over 14 years, neigh-
borhoods with an active small busi-
ness community saw home values 
outperform wider markets by 50%. 

SMALL BUSINESSES AND 
COMMERCIAL PROPERTY
Small businesses can improve 

commercial property values. Real 
estate company Bill Gladstone 
Group says investment in real estate 
can be a winner for small business-
es just like it is for their larger 
brethren. It can provide a nest egg 
in the former of real estate equity 

and leasing out parts of the building 
can provide a passive revenue 
stream. There may be tax benefits 
associated with investing in com-
mercial property. 

Commercial development, driven 
by investment from small and large 
businesses alike, can boost nearby 
residential property values by 
increasing the desirability of the 
area as a home. Small businesses 
offering a range of convenient ser-
vices and amenities can increase 
home values and having available 
and affordable commercial real 
estate is a part of that equation, too. 

SMALL BUSINESS AND THE 
ENVIRONMENT

Small businesses boost  
local sustainability, reducing car-
bon footprints and making a loca-
tion more desirable for families 
that value that goal. Some ways 
small businesses make for a green-
er city include reducing the need 
for driving distances to get goods. 
Small businesses may be more 
inclined to shop local themselves, 
choosing local suppliers and mate-
rials to make goods, which helps 
protect the environment and, in 
turn, makes property values 
increase.
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Driving Communities
PILLARS   |  SHOP LOCAL

Small businesses 
typically have fewer than 
500 employees, but their 

influence in local 
communities is much 

bigger than that. 

In 2022, there were 5.52 million 
small businesses in the U.S., up 
from 5.38 million in 2021. Around 
half of those had fewer than five 
employees. And 42% of those busi-
nesses were owned by women. 

WHAT DO SMALL 
BUSINESSES DO? 

Small businesses help their com-
munities by generating tax revenue 
to pay for public services, creating 
jobs and protecting local culture 
and character. Around two thirds of 
small businesses are active in their 
local community, with owners vol-
unteering time to local schools, 
sports teams and religious organiza-
tions. 

And they’re an important driver 
of U.S. job creation. More than half 
of net new American jobs over the 
past 25 years have come from small 
businesses. They were responsible 
for almost 90% of total net job 
growth from 2023 to 2024, accord-
ing to federal statistics, and are 
especially strong in construction 
and the hospitality industries. 

In recovering from the COVID-19 
pandemic, small businesses lead 
the way in hiring, ADP says, 

accounting for more than 52% of 
the job gains between 2021 and 
2024. 

PAYROLL TRENDS
Small businesses account for 

about 40% of payroll in the U.S., 
with median 8.5% growth annually. 
Average hourly earnings at small 
businesses were $34.06 in March 
2026, payroll research shows. That’s 
down ever so slightly from 
post-pandemic highs, but is still an 

important figure given how many 
jobs small business accounts for in 
the economy. 

Hourly earnings growth was flat 
in March, Paychex says, staying 
below 3% for the 17th consecutive 
month. In a rare occurrence, week-
ly hours worked grew a smidge, 
0.06%, marking only the third posi-
tive reading since 2021. In another 
first in quite some time, the 
Northeast led hourly earnings 
growth at 3.02% for the first time 
since the same year. 

Service industries showed the 
most growth in terms of hourly 
earnings, Paychex says, followed by 
manufacturing, leisure and hospi-
tality, construction, and trade, 
transportation and utilities. In 
hours worked, construction was the 
leader, followed by construction, 
financial activities, manufacturing, 
professional and business services, 
and trade, transportation and utili-
ties.
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*Offers vary by model and are subject to availability. Rebate and financing offers valid on select 2015-2019 new and unregistered Polaris® RZR®, RANGER®, Sportsman®, GENERAL®, 
and ACE® models purchased between 1/1/19 - 2/28/19, but availability of the offers and the offer terms ma vary by State, so please see your local authorized dealer for complete 
details.  **Rates as low as 3.99% APR for 36 months. Examples of monthly payments required over a 36-month term at a 3.99% APR rate: $29.52 per $1,000 financed; and with a 
60-month term at a 6.99% APR rate: $19.80 per $1,000 financed. An example of a monthly payment with $0 down, no rebate, an APR of 3.99% APR for 36 months at a MSRP of $12,699 
is $374.87/mo. total cost of borrowing of $796.27 with a total obligation of $13,495.27. Down payment may be required. Other financing offers may be available. See your local dealer 
for details. Minimum Amount Financed $1,500; Maximum Amount Financed $50,000. Other qualifications and restrictions may apply. Financing promotions void where prohibited. 
Tax, title, license, and registration are separate and may not be financed. Promotion may be modified or discontinued without notice at any time in Polaris’ sole discretion. WARNING: 
Polaris® off-road vehicles can be hazardous to operate and are not intended for on-road use. Driver must be at least 16 years old with a valid driver’s license to operate. Passengers, 
if permitted, must be at least 12 years old. All riders should always wear helmets, eye protection, and protective clothing. Always use seat belts and cab nets or doors (as equipped). 
Never engage in stunt driving, and avoid excessive speeds and sharp turns. Riding and alcohol/drugs don’t mix. All riders should take a safety training course. Call 800-342-3764 for 
additional information. Check local laws before riding on trails. ©2019 Polaris Industries Inc.
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LOCALLY FAMILY OWNED & OPERATED  

VOTED #1 GAS STATION
SUNOCO MIDWEST CLEAN FUEL

SERVING BREAKFAST, LUNCH & DINNER
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CRAWFORDSVILLE, IN
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Shop Locally to Stock the Bar
SHOP LOCAL  |  CHEERS!

Small businesses  
can mean big flavor 

when it comes to 
stocking the fridge, 

pantry and bar. 

That means getting familiar with 
local seasonal produce, particularly 
fruits and herbs, and with your 
local distilleries, breweries, vine-
yards and more. Ask the profession-
als at your favorite liquor store to 
point you in the right direction, 
then try your hand at these cock-
tails. 

PISO BEE’S KNEES
Honey is a popular local com-

modity no matter where you live. 
Makes one drink. Recipe is from 

Difford’s Guide for Discerning 
Drinkers. 

Ingredients
2 fluid ounces Bar Sol Mosto Verde 

Italia Pisco
3/4 fluid ounces lemon juice
1/2 fluid ounce honey syrup, three 

parts honey to one water, by weight

Directions
1. Chill a coupe glass and make a 

garnish of lemon zest. 
2. Shake all ingredients with ice. 

Strain into the chilled glass. Express 
the lemon zest over the cocktail and 
then use it for a garnish. 

APPLE BLOSSOM COCKTAIL

Makes one drink. Recipe is from 
Difford’s Guide for Discerning 
Drinkers. If your area grows apples, 
consider this cocktail your new spe-
cialty. 
Ingredients
1 1/2 fluid ounces apple brandy or 

applejack
1 1/2 fluid ounces vermouth
Dash orange bitters
Directions
1. Chill a coupe glass and prepare an 

apple slice. 

2. Stir all ingredients with ice. Fine 
strain into the chilled glass. Garnish 
with the apple wedge. 

MAYAN MICHELADA
Makes one drink. While many 

cities may not have seasonally 
available local produce, most have 
a local brewery or two churning 
out quality beer. Recipe is from 
Liquor.com. 

Ingredients
1/2 ounce joven mezcal

1/2 ounce lime juice
1/4 ounce agave nectar
5 dashes Cholula hot sauce
5 dashes Maggi seasoning sauce
1 bottle lager, chilled
Chipotle salt and a lime wedge for 

garnish

Directions
1. Rim a pint glass with chipotle 

sauce and set aside. 
2. Add all the ingredients except 

beer into a shaker with ice. Shake. 
Strain into the prepared glass over 
ice. 

3. Top with the beer. Garnish with 
a lime wedge and serve. 

BOILER ROOM
Makes one drink. In addition to 

local breweries, local distilleries 
have sprung up in many locations, 
offering whiskies, rums and vodkas 
as well as other spirits. 

Ingredients
1 ounce bourbon
1/2 ounce ginger liqueur
1 1/2 ounces marigold tea, brewed 

and chilled
1 ounce lemon juice
1/2 ounce honey syrup
3 ounces Belgian-style wheat beer, 

chilled

Directions
1. Add the bourbon, ginger liqueur, 

marigold tea, lemon juice and honey 
syrup into a pint glass filled with ice. 

2. Stir to combine. 
3. Top with the beer. Stir again gen-

tly. Serve.



8 JournalReview.comSHOP LOCAL 2026 A supplement  of the Journal Review

Get the new iPhone 17 Pro on us.
Along with an iPad and 6 months of Apple One.

New and existing customers. With eligible phone trade-in. Any condition guaranteed.  
Unlimited Ultimate for iPhone and service plan for iPad req’d. Apple one is $15/mo after.

1579 S US Hwy 231

765-612-0255
Mon-Fri 9am-7pm, Sat 9am-4pm, 

Sun 11am-4pm

Premium Wireless Retailer 
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More Than Just Retail
SHOP LOCAL  |  LOCAL SERVICES

There are tons  
of service providers  

in your local area  
in addition to  
great retailers. 

Don’t forget to include these 
unique small businesses in your 
shopping routine. 

SALONS
Most salons or barber shops are 

small businesses that are locally 
owned and operated. Start with 
location. Look for salons or bar-
bers that are convenient to places 
you frequent. Maybe they’re close 
to home or work. Then check in 
with their website and see whether 
their vibe matches yours. 

Look for pictures of their styl-
ists’ work on the website or their 
social media sites. Spend some 
time with those pictures to judge 
whether this is a place that could 
give you the style you want. Bonus 
points if you find some inspiration 
pics in their galleries. 

CAR DETAILING
Get your ride looking brand new 

by booking a thorough car detail. 
It’s important to find one that’s 
convenient to you or even a mobile 
service that will detail your car in 
the parking lot at work or in your 
driveway. Look for reviews of their 
work online or ask friends and 
family for their recommendations. 

They might provide specialized 
services such as ceramic coatings 
or paint correction. 

LANDSCAPING  
AND YARD WORK

Landscapers are small business-
es, and some even offer tiers of 
service from full maintenance to 
quarterly touch-ups. Research 
landscaping professionals in your 
area online or ask people in your 
neighborhood for recommenda-
tions. Keep an eye on yards you 
admire to see who does their 
work. 

Once you identify a few compa-
nies, have them visit to discuss 
what services you want and which 

ones they recommend. Get quotes 
from three companies and ask for 
any contracts you’ll need to sign. 
Read them carefully, looking for 
opt-out clauses and any extra fees. 
Ask each company for references 
and check them.  

CHILD CARE
These small businesses offer 

child-care services while parents 
are at work or school or otherwise 
out for the day. They may provide 
all-day care for little ones not yet 
in school, before- and after-school 
care for older children, or even 
after-hours care for parents with 
unusual schedules. 

Start your search either near 

home or near work. Check your 
state’s licensing database for 
licensed providers and see wheth-
er you can find their inspection 
records. Then, plan a visit. Tour 
the facility and ask questions. 
Meet the personnel. Pay attention 
to how comfortable you are in the 
surroundings and how comfort-
able the children are. Ask for ref-
erences and follow up with them. 

Lastly, you may need to get on 
the waiting list at several facilities 
to ensure your spot. Start your 
search as soon as you know you’ll 
need care; some waitlists last 
years. 

Get the new iPhone 17 Pro on us.
Along with an iPad and 6 months of Apple One.

New and existing customers. With eligible phone trade-in. Any condition guaranteed.  
Unlimited Ultimate for iPhone and service plan for iPad req’d. Apple one is $15/mo after.

1579 S US Hwy 231

765-612-0255
Mon-Fri 9am-7pm, Sat 9am-4pm, 

Sun 11am-4pm

Premium Wireless Retailer 
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Finding a Mechanic
SHOP LOCAL  |  CAR CARE

Taking care of your  
car is, sometimes, just 

like taking care of a 
member of the family. 
In most places, people are 

dependent on their cars to get 
them from home to work, school 
and other necessary activities. 
Even one or two days out of com-
mission can through a serious 
wrench in a family’s schedule. 
Here’s how to find a local mechan-
ic to keep your car — and your life 
— running smooth. 

ASK FOR 
RECOMMENDATIONS

“Gauging a repair shop’s quality 
is tricky and its size and cleanli-
ness can only tell you so much 
about it,” says John Ibbotson, chief 
mechanic at Consumer Reports’ 
Auto Test Center. “The best way to 
tell if the shop is a good bet is by 
word of mouth from people who 
have used and been happy with its 
service.” 

Online reviews are another 
good way to get an idea of a 
mechanic’s reputation. Look at 
reviews through AAA, Yelp and 
other services. 

Remember, though, that dis-
pleased customers are more likely 
to leave a review than happy ones. 
So, take what you find with a grain 
of salt. 

LOOK FOR CERTIFICATIONS

The National Institute for 
Automotive Service Excellence 
(ASE) is the certifying body for 
general mechanics. To become 
certified, technicians must pass 
one or more ASE exams and be 
retested every five years. 

Check to make sure the owner, 
manager or technicians hold one 
or more ASE certifications. 

TAKE A TRIAL RUN
Identify a shop before you need a 

major repair, because the time to 
establish a relationship is not in an 
emergency. Take your car in for 
smaller items, such as oil changes or 
tire rotations, and make sure the 
work is done well and as promised. 
Become familiar with all the ser-
vices a shop offers and that they 
have experience working on your 
car model or type. Some shops may 
not do diagnostic work or some may 
just be oil changes and regular main-
tenance. Make sure you have some-

one on hand for any kind of service 
your vehicle might need. 

Ask about warranties. Any shop 
worth its salt will offer some kind of 
guarantee on its work; Consumer 
Reports says a good shop will offer a 
minimum one year or 12,000 mile 
warranty. Review the warranty care-
fully so you thoroughly understand 
what it does and does not cover 
before signing off on the work.
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