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THE Sidewaler MOoDEL

For model information and tour, contact JOAN REFOSCO | 904.838.0167

NOW OPEN!! Thanks to all

who attended our

Grand Opening

WE INVITE YOU TO TOUR THIS EXQUISITE NEW 5,270 SQ FT HOME AT

March 21! Please join

PONTE VEDRA BEACH

EVENTIDE, a new, custom home community along Ponte Vedra Boulevard. .
us again — schedule

The beautiful Tidewater offers gracious interiors, spectacular outdoor your private tour! EvenTideLiving.com

living spaces, luxury finishes and state-of-the-art features. PHOTOGRAPHY: KIM LINDSEY

For community and lot information, contact SUZANNE CASH | 904.962.7477 1044 Ponte Vedra Boulevard | Ponte Vedra Beach, FL 32082

°
ALL SITE PLANS, MAPS, CONCEPT PLANS, FLOOR PLANS AND ALL OTHER RENDERINGS AND DRAWINGS, HOME AND PROPERTY SPECIFICATIONS AND PRICES, SPECIAL OFFERS AND PROMOTIONAL INCENTIVES, AND OTHER DATA ARE FURNISHED TO PROVIDE GENERAL INFORMATION ABOUT GRE ENPOI NTE @
EVENTIDE AND ARE SUBJECT TO CHANGE WITHOUT NOTICE. THE INCLUSION OR PRESENTATION OF THIS INFORMATION DOES NOT CONSTITUTE A REPRESENTATION OR WARRANTY, EXPRESS OR IMPLIED, BY GREENPOINTE COMMUNITIES, LLC, 1044PVB LLC, GREENPOINTEREALTY, COMMUNITIES, LLC. &%
LLC, OR ANY OF THEIR AFFILIATES, AND MAY NOT BE RELIED UPON BY ANY PERSON OR ENTITY. FOR EXACT LOT DIMENSIONS AND BUILDABLE AREA, PLEASE REFER TO RECORDED PLAT AND APPROVED ENGINEERING DOCUMENTS.
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Stunning Riverfront Estate
Exquisitely designed with
extensive custom finishes this
home Instantly makes you feel
you’ve been swept away to a
chateau in France. Featuring
5 bedrooms, 6 full baths and
5 half baths. $7,800,000.

Architectural Gem on the Beach
Designed by Residential Designs

by Kevin Gray, Inc. and built by
Elwood Collier, this oceanfront
home reflects the merging of beach
living and architecture! Featuring

4 bedrooms, 5 full and 3 half baths.
$7,995,000

Move-in Ready on Exceptional Lot
Located on one of the most extraordi-
nary lots in all of The Plantation, this
property recently underwent a make-
over and is move-in ready. The beauty
outside of the home is reflected
throughout with stunning views of the
pool, lake, and golf course creating
the ideal space for indoor-outdoor liv-
ing. 4 bedrooms, 3.5 baths. $950,000

43»

HUDGINS

Intracoastal Waterfront Condo
Mariana San Pablo 2ndstory condo
featuring open floor plan, luxury
amenities, and private balcony with
water views. 2 bedrooms, 2.5 baths.
$475,000

Oceanfront Oasis
Stunning 210 ft oceanfront estate on
private gated 2-acre lot with 27 ft
elevation. Impeccable, quality home
with spectacular views throughout.
5 bedrooms, 6 full/2 half baths.
$5,750,000

Exceptional Coastal Living

at its Best!

With over 8,400 square feet that
showcases spectacular ocean views,
this is the epitome of Southern
charm. Featuring an open floor plan
with ample room for gatherings and
a grand fireplace perfect for intimate
moments. 5 bedrooms, 5.5 baths
$6,100,000.

Most Desired Oceanfront
Location in NE Florida

This first-floor unit was totally
renovated with the finest finishes &
craftsmanship. Includes an office,
staurnia floors, mahogany doors &
built-in custom cabinetry. 2 bedrooms
& 2 bathrooms + powder room.
$1,700,000

Build your dream home on
Ponte Vedra Blvd!

One of the last remaining 150 ft
pristine oceanfront lots in the
sought after estate section of
Ponte Vedra Blvd. This incredible
lot sits comfortably protected

at 27 ft elevation and a perfect
distance from the shoreline.
$2,500,000

Furnished Coastal Cottage
With direct beach access and an
open floor plan this is the ideal
vacation home or rental property.
Features new roof, 2 new AC
units, no HOA, and is being sold
furnished. 5 bedrooms, 4 baths.
$1,225,000

Elizabeth Hudgins, REALTOR®
004.553.2032 cell

004.280.0486 office direct
elizabeth@elizabethhudgins.com
www.elizabethhudgins.com

“From Cottages to Castles”

The Perfect Beach Escape
Located between The Lodge
and the Cabana Beach Club,
this second-story condo gives
elevated views of the beach while
maintaining the unit’s privacy and
security. Includes a large covered
balcony and ground floor storage.
3 bedrooms & 3 bathrooms.
$1,625,000

Rare Waterfront Opportunity
on Roscoe

3 purchasing options: Combine lots to
create one of the last opportunities to
have 150’ frontage on the Intracoastal!
Or this beautiful 150 x 400 lot can be
divided into 2 -75’ lots.
$1,399,000/$699,000 each

Waterfront Retreat

Located on a freshwater lagoon
this home offers the best of both
indoor and outdoor living. Designed
for entertaining and enjoying the
Florida weather, the backyard
features a summer kitchen, two

fire pits, and pool. 4 bedrooms, 4.5
baths. $1,216,000

BERKSHIRE
HATHAWAY

HomeServices

Florida Network
Realty

© 2017 BHH Affiliates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affiliate, and a franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway
HomeServices symbol are registered service marks of HomeServices of America, Inc.® Equal Housing Opportunity. Information not verified or guaranteed. If your home is currently listed with a Broker, this is not intended as a solicitation.
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ON THE FIRNT COANT

56TH ANNUAL ISLE OF EIGHT FLAGS
SHRIMP FESTIVAL
May 3-5, Fernandina Beach

Fernandina Beach is the birthplace of the modern
shrimping industry, and its historic downtown
pulls out all the stops at this celebration
every May, which has been a part of
Island life for over 50 years. One of the
premier festivals in the Southeast, the
Festival brings together the love of
shrimp and the best of arts and enter-
tainment, all set in the Historic District
of Fernandina Beach. Enjoy the fine arts
and crafts, antiques, regional and local
music, shrimp caught and served locally, sea-
food dishes, The Pirate’s parade, fireworks and family
fun. Visit www.shrimpfestival.co/ for more information.
— Photo courtesy of Isle of Eight Flags Shrimp Festival

20TH ANNUAL RIDING INTO HISTORY
MOTORCYCLE SHOW
May 10-11, World Golf Village in St. Augustine
Riding into History™ (RIH) is a world-class vintage
motorcycle Concours d’Elegance. This competition
attracts over 300 antigue and vintage motor-
cycles each year. Collectors from all over
America bring their motorcycles to the
show, and they are displayed around
the lake that forms the centerpiece of
the World Golf Village. There are

numerous exhibitors at the Concours,
as well as representatives from sever-
al motorcycle clubs. RIH is a 501(c)3
organization that has contributed
$500,000 to charities. The choice of chari-
ty this year is K9s for Warriors. There is no paid staff,
and all duties are performed by volunteers. Visit ridingin-
tohistory.org/ for more information.

— Photo courtesy of Riding Into History

JACKSONVILLE JAZZ FESTIVAL

May 23-26, Downtown Jacksonville
Experience all Downtown Jacksonville has to

offer as it comes alive with the sounds of
jazz greats and modern favorites at the
2019 Jacksonville Jazz Festival on
Memorial Day weekend. Join the City
of Jacksonville and experience two
stages of live jazz, local food, drinks,
shopping and entertainment. Since first
taking place in 1981, the Jazz Fest has
become one of the largest jazz festivals in
the country, offering a fun and vibrant street
festival atmosphere, and in 2019 you can experience it
throughout 10 blocks of downtown — all for free. The
2019 lineup includes Gladys Knight, Brian Culbertson,
Monty Alexander, Ledisi, Alfredo Rodriguez Trio and oth-

ers. Visit jacksonvillejazzfest.com/ for more information.
— Photo courtesy of City of Jacksonville

EM BRAC Eeachday
with P EAC Eof mind.

ASSISTED O MEMORY
LIVING CARE

at Silver Creek.

Looking for the best option for your loved one'’s care?
See allthereisto offeratSilver Creek — St. Augustine's
top assisted living and memory care community. More
than a beautiful place to live, Silver Creek provides a
brighter, more complete outlook on life. In addition
to personalized assistance with daily activities such
as medication management and meal preparation,
you'll find innovative options that promote lifelong
health and happiness coupled with superior services
that assure your loved ones comfort and peace of mind.

Call 800-250-7986 or visit
SilverCreekRetirement.com
to learn more or schedule a tour.

SILVER{EREEK

THE FUTURE OF SENIOR LIVING

165 Silver Lane | St. Augustine, FL 32084 Gy
e
Independent Concierge Living — Assisted Living w‘

Memory Care - Short-Term Stays

@ Find us on
e L Assisted Living Facility #12928 Facebook
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Tony Vecchio is the executive director of the Jacksonville
Zoo and Gardens and a resident of San Marco.

Can you please briefly tell us about your background?

I'm a zoo guy through and through. My career spans 42 years
in six different zoos, in education, zookeeping, security and
facilities. I've been a zoo director the last 30 years. I started as
a teenager at the zoo in Pittsburgh, Pennsylvania, working in
food service. I received a Bachelor of Science in Environmental
Resource Management/Wildlife Conservation from Penn State
University. After college, I spent time at the Riverbanks Zoo in
Columbia, South Carolina. There, I also received a Master of
Science in Biology (primate behavior) from the University of
South Carolina. Next, I went to Zoo Atlanta in Atlanta,
Georgia. Subsequently, I went to the Roger Williams Park Zoo
in Providence, Rhode Island. I then moved to Portland,
Oregon, to become the executive director of the Oregon Zoo. I
began my tenure at the Jacksonville Zoo in 2009.

When you reflect on your 10 years at the Jacksonville Zoo,
what are you most proud of ?

We've opened several incredible exhibits. One of them won a
national award for being such an outstanding zoo exhibit. I
really think, in my heart of hearts, the things I'm proudest of
are things general zoo visitors don't see. We've greatly expand-
ed our education programming. We see 100,000 school kids per
year through various programs. We've created a program for
underserved teenagers from some of the most challenging
neighborhoods in Jacksonville. That program won a national
education award, and two of the students have won awards

photos provided by THE JACKSONVILLE ZOO AND GARDENS
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from the North American Association of Environmental Educators. They
have a prestigious award called “30 under 30" for young, rising superstars
in the field of environmental education. Two of these teens have won
that award two years in a row, which is really impressive. In addition, we
now have a conservation department, after not having one 10 years ago.
Our conservation staff is engaged in programs here in our own commu-
nity but also all over the world, including Africa, South America and Asia.
Finally, weTe one of the few zoos in the country that has a paid animal
wellness department. We have staff whose only job is to make life better
for the animals in the zoo.

Which exhibit won the national award?

That's the Land of the Tiger. It won an award from the Association of
Zoos & Aquariums. In addition to tigers, it has two species of critically
endangered pigs, the really entertaining Asian small-clawed otters — the
smallest otter species in the world — as well as two species of hornbills, a
very large, interesting and Asian bird. The exhibit is typical in that it’s big,
beautiful and naturalistic, which is what most zoos are going to these
days. But it also is really innovative in that it has a trail system, so that
the tigers can leave their exhibits and wander around the trail system. In
some points, theyre face-to-face with the visitors. Some points, theyTe
walking over the visitors' heads. At one point, the visitors are in a build-
ing looking into a couple different exhibits, and a tiger can come walking
into the rafters of the building,



Is there anything new that the photo by ALLISON WATSON
commaunity would be interested ' o o
in knowing about? L n_h s, r

Our newest exhibit is so new, it '
hasn't had time to win an award.
Anyone who hasn't been to the zoo
lately is going to be thrilled to see
the new African Forest exhibit. I
can say again no zoo has done any-
thing like this before. We stole the
trail system idea from the Land of
the Tiger and incorporated it into
our great apes area. Except in this
case, not only do the animals leave
their exhibits to be in the trail sys-
tem, the trail system leads to a
giant, 53-foot-tall artificial tree that we built, called a Kapok Tree,
that has a giant net over it. The animals can go from their exhibit
through the trail into this Kapok Tree. There, people can get a very
close look at them. There are lots of exciting enrichment opportu-
nities for the animals to get engaged in in the tree. It’s like nothing
anyone has ever seen. The reviews from the visitors are just off the
charts.

What are the benefits for children in visiting the zoo?

It’s real. You can read about animals in books or see them on TV.
But theres something that is just magical about being face-to-face
with an animal and being able to look it in the eyes and have it look
back at you. In this new African Forest exhibit, there’s one of the
viewing areas where the bonobos meet the toddlers. So, there’s just
a pane of glass between the two species, and to see the interest that
the kids have in the animals and that the animals have in the kids is
really heartwarming to watch. It's more than just learning, it's

experiencing nature and animals.
And that’s a great way for kids to
spend their time.

What are some of the challenges
you face today?

Money is the biggest challenge.
We are a not-for-profit, so we have
to go out and either earn or raise
every dollar we spend. We want to
attract the best and the brightest
people, but it’s hard to do that
when you have to pay salaries in
the nonprofit sector. The second
thing is relevance. It's so important
to get kids outside and experience
the natural world. But I'm not sure when people think of the zoo,
they think of us that way. They don't think of us as being an impor-
tant educational institution. I know we are, and I know some people
recognize that, but not everybody in the community does. So, we
have to raise awareness in our community of how important the zoo
is in the areas of education and conservation, animal welfare and as
an economic driver in our community.

What do you enjoy most about living on the First Coast?

Jacksonville is a real surprise to me. I came here because of the zoo.
I interviewed and saw what a great zoo it was, going in the right
direction. But I just felt like coming from Portland, Oregon, to
Jacksonville, Florida, I would be taking a step back in the world of
arts of culture. That has been the biggest surprise to me. The arts
and culture community in this town is thriving, and it is exciting. It's
amazingly under the radar. There's so much going on in the area of
arts and culture that I just love being here and being part of it.

T o Yoot T A e
Hirst Coast Reg




BRYAN
CRANSTON

reflects on ‘Breaking Bad,’
‘Seinfeld,’” other
star-studded stories in

by JON BLAUVELT

When Bryan Cranston was an aspiring
actor, his initial goal was just to make a
living. After winning multiple Emmy
Awards, a Golden Globe, a Tony Award
and countless other recognitions, it’s safe
to say the actor best known for playing
Walter White on AMC’s “Breaking Bad,”
has accomplished his goal, and then some.

Cranston, who also starred in “The
Upside,” FOX’s “Malcolm in the Middle”
and Broadway and HBO’s “All the Way,”
reflected on his career at his Florida
Forum address benefiting Wolfson
Children’s Hospital on Jan. 28.

The actor was the second of three
speakers to visit Jacksonville for the 2018-
2019 series produced by the Women’s
Board of the hospital, following journalist
Lara Logan and preceding football coach Tony Dungy. Jacksonville
University President Tim Cost moderated Cranston’s address.

The “Breaking Bad” star attributed his inclusion in such a
speaker series to the success of the hit drama. In the show,
Cranston plays a high school chemistry teacher with inoperable
lung cancer who turns to making and selling methamphetamine to
protect his family’s future.

“That is the first line of my obituary, and I welcome that,”
Cranston said at the Times-Union Center for the Performing Arts.
“It changed my life. It changed my career. It opened up opportuni-

Noah and Sarah Marks and
Lauren and Lincoln Register
Photos by JON BLAUVELT

ties for me.”
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fl ABOVE: Acclaimed actor
b Bryan Cranston (center)
gathers with Pat Geraghty,
CEO of GuideWell Mutual
Holding Corporation from
Florida Blue, and Tim Cost,
W president of Jacksonville
I" University, at his Florida
| Forum address Jan. 28.

LEFT: Cranston visits Seth
- Rowe at Wolfson Children’s
" Hospital before his Florida
Forum address.
Photos by AMY PLOSS-SAMSON/
FIGURE 8 STUDIO

L :
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Cranston also spoke extensively about his
sometimes-forgotten role in NBC hit sitcom
“Seinfeld,” in which he played a more minor
role as Dr. Tim Whatley, Jerry’s dentist and
Elaine’s boyfriend. Working with Jerry
Seinfeld, Julia Louis-Dreyfus, Larry David,
Michael Richards and Jason Alexander “was
like going to comedy boot camp,” Cranston
said.

The actor shared the backstory behind one
particularly memorable scene in which he takes
a hit of laughing gas before giving it to Jerry for
a dental procedure. Cranston revealed that his
hit was not part of the script, but was instead
suggested by an electrician doing work on the
set. The upshot, Cranston said, is that one
never knows where a great idea may originate.

Cranston additionally discussed how he pre-
pares for his characters. He specifically shared about the hours
upon hours he spent in Lyndon B. Johnson’s library to prepare for
his role as the president in “All the Way.”

Ultimately, Cranston said hard work like this, combined with a
series of lucky breaks, is what catapulted his career, and the careers
of most of his peers in the acting profession.

“The important part is, along the way, when someone says
alright come in and show me what you can do, if youre not pre-
pared, then it wasn’t lucky,” Cranston said. “That gets back to the
work ethic. You have to be ready. You have to know your stuff.
And when you see an opportunity, go for that.”



ABOVE: Pro Football

Hall of Fame coach

Tony Dungy delivers his
Florida Forum address
March 27 at the Times-
Union Center for the
Performing Arts. The
discussion was moderated
by Mac McGehee.

RIGHT: Dungy visits —!"
with a family at Wolfson
Children’s Hospital.
Photos by AMY PLOSS-SAMSON/
FIGURE 8 STUDIO

Tony Dungy would be shocked if the
Jacksonville Jaguars are not Super Bowl con-
tenders with new quarterback Nick Foles at
the helm.

That’s what the Pro Football Hall of Fame
coach told First Coast residents on March 27
when he delivered his Florida Forum address
benefiting Wolfson Children’s Hospital. The
former coach of the Indianapolis Colts and
Tampa Bay Buccaneers was the final speaker
to visit Jacksonville for the 2018-2019 series
produced by the Women’s Board of the hos-
pital, following journalist Lara Logan and
actor Bryan Cranston. Longtime Florida
State College at Jacksonville (FSCJ) trustee
and Jacksonville businessman Mac McGehee
moderated the evening.

Dian'e Graham and Vic Higginbotham

TONY
DUNGY

shares hope,
football lore with

Jacksonville in

9

address

by JON BLAUVELT

Also peaking the interest and ultimate
surprise of Jaguars fans in attendance,
McGehee noted that Dungy set an NFL
record for consecutive playoff appearanc-
es by a head coach in 2008 after securing
his 10th straight playoff appearance with
a win against Jacksonville. Dungy, how-
ever, playfully called the achievement an
“I told you so moment,” because he
revealed that former Jaguars owner
Wayne Weaver had interviewed him for
the head coaching position in the 1990s,
but opted for Tom Coughlin instead.

“I love Coach Coughlin,” said Dungy,
who was the first African-American coach
to win a Super Bowl in 2007. “He got
the franchise off to a great start. But there

enjoy the post-event reception.

Dungy, who now serves as an analyst on Velma Monteiro-Tribble, Sharon Lasure-R:y was always something kind of inside me,

NBC’s “Football Night in America,” dis- and Latoya Taylor-White
cussed spending time with Nick Foles the fhotes ATl ONIETALVER]
week of Super Bowl LII in 2018 when he was the quarterback of
the Eagles, who ultimately defeated the New England Patriots.
Dungy said Jacksonville, who signed Foles as a free agent in
March, will be “blessed” having the Super Bowl LII MVYP in town.
“He is a high-quality person, a high-class person,” Dungy said at
the Times-Union Center for the Performing Arts. “He’s someone
who makes everybody around him feel good, makes everybody feel
better. There wasn't a person on that Eagles team who didn’t love
Nick Foles. I think he’s going to do that very same thing (here).”

(saying) I need to show the Jaguars that
they made a mistake.”

Among several other topics in his address, Dungy spoke
about the mentors in his life, including fellow Pro Football Hall
of Fame coach Chuck Noll, who Dungy played for and coached
under with the Pittsburgh Steelers. On a similar note, Dungy
discussed his Super Bowl victory as a player on the Steelers in
1979 and what it was like to play with the Hall of Famers on
those legendary Pittsburgh teams. He additionally talked about
the lessons he’s learned in life and how he’s tried to instill those
into his players in his 31 years of coaching.

Hirst Coast Register | April - May 2019
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Tim Tebow and fiancée Demi-Leigh Nel-Peters discuss
the Tim Tebow Foundation on thered carpet during the
nonprofit’s annual gala on Friday, March 29, at the
TPC Sawgrass Clubhouse in Ponte Vedra Beach.
Photos by PARIS MOULDEN 4
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Tim Tebow Foundation
holds annual gala as
celebrities show support
for children in need

by PARIS MOULDEN

Florida Gators legend Tim Tebow brought out the
stars — including his new fiancée — for the ninth
annual Tim Tebow Foundation Celebrity Gala and
Golf Classic, which raises awareness and funds for
children in need across the world.

Sports stars, television personalities and musicians
walked the red carpet on Friday, March 29, at the TPC
Sawgrass Clubhouse in Ponte Vedra Beach to show
support for Tebow and the work of his foundation.

“They’re here because they believe in the mission,”
Tebow said. “It’s just so inspiring.”

Criminal Defense Attorney

anet Johnson is committed to aggressively defending people accused in all
J criminal matters in state and federal court. In practice since 1994, she is
a member of the Florida Bar, The Federal Bar, Colorado Bar, as well as the
Florida Association of Criminal Defense Lawyers. She has been on the faculty
of FACDL “Blood, Breath & Tears” annual DUI seminar. Ms. Johnson has
been awarded the AV preeminent rating™ from Martindale-Hubble” and was
named a fellow to the prestigious Litigation Counsel of America™, as well as
one of the ten best criminal defense attorneys nationally for client satisfaction
by the American Institute of Criminal Law Attorneys. She also appears asa
legal commentator on CNN and HLN.

Areas of criminal law that are handled by Janet Johnson:
DUI Defense « Federal Cases « Robbery/Burglary  Assault & Battery
Juvenile Cases  Domestic Violence o Sex Offenses « Child Abuse/Exploitation
Health Care Fraud » Drug Trafficking/Possession « Shop-Lifting
Probation Violations « White Collar Crime

Please call our office for a free initial consultation.
3219 Adantic Blvd., Jacksonville, F1. 32207  904.634.8991
janetejohnsonlaw.com

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

Register
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The former Nease quarterback, who is
currently playing for the New York Mets’
Triple-A team, said many of the celebrities

; ] . have been attending the event for years,
s S0 PR  2nd ic’s become like a family. Tebow is also
i = V/ ¥ growing his family, getting engaged to
OB LE I CEREE GRS Miss Universe 2017 Demi-Leigh Nel-
ASIECRIERICIEIEES  Peters in January, and said he was excited

to share his charity endeavors with the
South African beauty queen.

Among some of the celebrities in atten-
dance for the gala were former Florida
Gators and Ohio State coach Urban
Meyer, former Florida Gators quarterback
Danny Wuerrfel, NFL star running back
nd Sister Hazel ‘ Adrian Peterson, former Boston Red Sox

and New York Yankees star and two-time
World Series champion Johnny Damon,
Sister Hazel guitarist/singer Drew Copeland,
former NFL star linebacker Shawne
Merriman, former NFL offensive tackle
Anthony Munoz, country singer Hannah
Ellis and NFL Hall of Famers Marcus Allen
and Terrell Owens.

The Tim Tebow Foundation was created
in 2010 “with a mission to bring faith, hope
and love to those needing a brighter day in
their darkest hour of need.”

“(The goal) is to be able to change as
many lives as possible,” Tebow said. “I also
believe this is just the beginning. I want to
be able to do this for the rest of my life.”

One hundred percent of the proceeds
raised at the annual gala and subsequent golf
tournament go to the Tebow Foundation’s
mission to help children around the world.

NFL legend Marcus Allen became
involved with the foundation seven years
ago, and said while the annual ceremony is
always emotional, it’s also uplifting to see
what Tebow has accomplished through the
foundation’s efforts.

“He’s the genuine article,” Allen said.

For more on the Tim Tebow Foundation,
visit www.timtebowfoundation.org.

St. Augustine! The Ocean! The Reef!

Enjoy ocean views
from every table,

The Atlantic Ocean! A constant view that never looks the same! The

Reel is one of the few remaining truly oceanfront
restaurants i Northeast Florida, Unrivaled views, Great food
and wine, Just 20 minutes South of Ponte Vedra on ATA.

4100 Coastal Highway A1A North = (904) 824-8008

Expanded
Outdoor Seating

Serving Lunch
& Dinner
Live Music
Friday
& Saturday
Fresh Fish.,
Secafood, Steaks
& So Much More

VYoted BEST
HAPPY HOUR and
BEST BRUNCH in

St. Augustine

7

www.lhereelstauzustine.com
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THE DUX®BED

INVENTORY
SALE

ENJOY 20% OFF THE PURCHASE APRIL 26 - MAY 13, 2019
OF ANY DUX® BED.* Whether you suffer from back pain

or spend restless nights trying to get
comfortable, The DUX Bed'’s innovative
spring design coupled with unique
customizable features are designed to
be flexible enough to let the shoulders
and hips sink in, yet resilient enough to
rise up and contour to the lower back.
In a DUX bed, the spine is supported

in a natural, relaxed position for correct
sleep posture.

SPRING CLEANING EVENT

Take advantage of this special offer
to own the ultimate in comfort.

Visit your local DUXIANA® store and
discover the difference a DUX bed can
make in your life.

DUXIA

www.duxiana.com

*Promotion runs from April 26 - May 13, 2019 only. Visit duxiana.
com/spring-event-2019 for more information. Cannot be
combined with any other offers or discounts.

Opulence of Southern Pines and DUXIANA

at The Mews, 280 NW Broad Street, at Cameron Village, 310a;‘r§)ant su;:rSujt:’ 815
Downtown Southern Pines, NC 400 Daniels Street, Raleigh, NC Ponte Vedra Beach, FL. 32082
910.692.2744 919.467.1781 904.834.7280

www.OpulenceOfSouthernPines.com
Seing the Catalinas & VWlate for Oien 20 OlYeats ~ Financing, Cvalable




More than 200 guests recently enjoyed an exclusive VIP
preview celebrating a new model home at EvenTide in Ponte
Vedra Beach.

In addition to hors d’oeuvres, libations and an exhibition
of original artwork by local artist Joan Carver, guests at the
March 21 event were among the first to tour the Tidewater
showcase home by Arthur Rutenberg Homes by Mark
Refosco. The event was hosted by GreenPointe Communities,
the developer of EvenTide.

“We appreciate everyone who attended our VIP celebration
and shared their enthusiasm for EvenTide’s magnificent new
model home,” said Mike Taylor, North Florida regional presi-
dent at GreenPointe Communities. “As the Tidewater demon-
strates, EvenTide offers a rare opportunity to build an expertly
crafted and innovatively designed new custom home just steps
from the ocean in Ponte Vedra Beach.”

Designed exclusively for EvenTide, the Tidewater displays a
West Indies-style exterior and a beachy, coastal color palette of
white, silver blues and driftwood tones. The 5,270-square-foot
home presents stylishly appointed interiors, impressive out-
door living spaces, luxury finishes and state-of-the-art features.

“The Tidewater exudes a fresh sophistication that is ele-
gant and comfortably inviting,” said Angie Thomas, interior
designer with Arthur Rutenberg Homes, Inc. “I accom-
plished this by using modern lines, textures, mixes of metals
and contemporary accents. The combination of the brick
fireplace, the waterfall dining table and driftwood accents are
among the details that together give this home a harmonious
ambiance.”
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Arthur Rutenberg Homes President Bill Goreschakmi

and Patti Guthrie enjoy the VIP preview.
Photos by ED JOHNSON

Joan and Mark Refosco attend the VIP
preview for the new Tidewater model
home. Joan is vice president of sales for
Arthur Rutenberg Homes, and Mark is a
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Dan Croft, director of account service for ruckus.. /

advertising + public relations, and Gaynelle Jamesg
marketing director at GreenPoint Communities

Photo provided by
CLOCKWORK MARKETING

The foyer of the Tidewater flows into a living and entertaining
area that opens to a lanai leading to a pool deck and patio area over-
looking the lake. A wall of stackable sliding glass doors slip away to
seamlessly blend the home’s indoor and outdoor living spaces.

Complementing the great room is an adjoining island kitchen
and casual dining area, with the large center island offering plenty of
seating. The master suite opens to the pool deck, and the master
bath features a freestanding tub. A guest suite, which could be used
for a home office, playroom or craft room, is positioned on the
opposite side of the home.

Upstairs, there are three additional bedrooms and a bonus room
that also blurs the lines between inside and out. Its stackable sliding
glass doors open to a covered balcony overlooking the lake.

Located in a coastal area along Ponte Vedra Boulevard, with the
Atlantic Ocean to the east and the Guana River to the west,
EvenTide is an intimate enclave planned for 23 luxury homes that
embrace Ponte Vedra Beach-style living. The community’s estate-
sized home sites range in size from approximately one-third acre to

franchise owner for the home builder.

Vanessa Crymes, Lori Stanton and
Suzanne Cash, sales director for EvenTide

more than one acre. Home and lot packages are priced from
$1.5 million. EvenTide homebuyers have the opportunity to
build a home with lake or preserve views that comes with its
own private, gated access to the beach.

Home builders Arthur Rutenberg Homes by Mark Refosco,
Glenn Layton Homes and Heritage Homes will create and con-
struct the home designs to meet the needs of every lifestyle.
Buyers may choose to work with one of EvenTide’s preferred
builders or are welcome to engage with their own builder to
bring their home vision to reality.

EvenTide residents enjoy access to the St. Johns County
School District, and the community is zoned for A-rated public
schools. EvenTide is within minutes of elite clubs, golf courses,
specialty boutiques and dining destinations with easy access to
Jacksonville, St. Augustine and major employment centers.

The Tidewater model is open daily and by appointment.

For more information about EvenTide and a personal tour, call
(904) 962-7477 or visit www.EvenTideLiving.com.
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HOME DECOR

TRENDS

T0 TRY

For decor lovers looking for tips
on decorating in 2019, the First
Coast Register consulted the
expert opinions of a few local

businesses on what’s in this vear.
y

THE BARN
DOOR CRAZE

According to Kevin McCor-
mack of Sunburst Shutters
& Window Fashions, barn
doors are not only like art-
work on the wall, but also a
functional solution to many
common problems home-
owners face. From rustic
styling to ultra-modern, and
everything in between, a
barn door in your home will
certainly be a talking point
among family and guests.

e

— 1

LAYERS AND [BR
{ TExTURES  BNBE

Sheila Willard of Opulence of
Southern Pines says a single bed
can include a multitude of touchable
textures, such as percales, linen,
knits, wovens and sateens. To get
the ultimate, maximalist, textural
approach, Willard suggests mix-
ing fabrics such as linen, Egyptian
cotton, velvet, bamboo, wood fiber
and blended silks. Then, pull your
bed together with a mix of similar
hues or mixes of color in different
patterns. The trick, Willard says, is to
find the level of texture that makes
the room feel cozy, comfortable and
relaxed, not messy or overwhelming.

Professional Quality
at the Best Price

e Insurance Claims

¢ Roofing

¢ Roof Repairs

¢ Roof Maintenance
Contracts

¢ Painting

e Chimney Repairs

e Chimney Cap
Replacement

¢ Leak Detection Specialist

e Concrete and Paver
cleaning & maintenance

¢ Tile & Shingle Roof Cleaning

KEEP YOUR ROOF
IN PRIME Co!

Call Today For a Free Roof Cleaning
or Reroof Estimate! 904-223-6068

N

"We can rodent J]rrﬁ

exterior of yo

74 6th Street South, Suite 104 @ Jacksonville Beach, FL 32250

904-223-6068 ® KandDRoofing.com

CCC1325852 CBC1258249

Angies list

SUPER SERVICE
AWARD
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NEW AND

IMPROVED
CLOSET/

LAUNDRY ROOM
DESIGN

Tim Blin of Tailored Living
featuring PremierGarage says
high gloss or super matte
doors and drawer fronts are
the latest and greatest. Ac-
cording to Blin, matte black
is the "it" color, especially
when paired with matte gold
accessories. Glass doors with
clear or satin glass and LED
lighting are also here to stay.

SAVANNAH
SHADES

According to Leonardo
Mesquita of Great Window
Shades, Savannah Shades or
Sheer Horizontal Shades are
a great idea for sliding glass
doors or windows, big or
small. This product can allow
for the most versatile window
covering features, including
see-through with some
protection, completely
private or fully retractable.
Remote control and home
automation are also
available features.

\Viigle

featuring @) PremierGarage

“Tailored Living took care of everything, they
are the garage makeover experts!”
- Kathy, Jacksonville

Your space. Defined.

RUSTIC BEACHY

Rustic beachy is how Pam
Keegan of Village Arts
Framing & Gallery de-

scribes the latest trend in

home décor. Gone (for the
most part) are the need
for elegant, gold, gilded
frames, says Keegan.

Instead, she says custom
framing has become

more casual, with added

emphasis on light-colored
framing and matting.

“My new closet is so beautiful. Tim’s design®
solved all of my storage issues.!”
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- Stacy, Ponte Vedra

(904) 645-0885

TailoredLiving.com
.

COLLABORATION
OF HIGH DESIGN

AND SOPHISTICATED
TECHNOLOGY
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The team at Scan Design
says a continual trend in
contemporary furniture is
the collaboration of high de-
sign and sophisticated tech-
nology. The Alice sectional,
for example, has a motor-
ized seat and headrest with
separate controls. It also has
a handy USB charging port
for your electronic devices.

2018 WINNER

PremierNX industrial grade floor coating
outperforms and outlasts traditional
epoxy floors.

Unlimited floor colors and patterns.

All work performed by our employees,
no sub contractors!

Locally owned and operated.

Your project will be customized for your
individual needs.

Call for a FREE in home consultation
with our nationally recognized designer
and receive a 3D design.

If you’re overwhelmed and not sure
where to begin with your project,
give us a call and we will take care of
everything!

Must mention ad. Not valid with any other offer. Expires 5/31/19.
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to career,
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takes on
new roots

by DANIELA TOPOREK

Miranda Lang poses behind
her succulent collection
Photos by DANIELA TOPOREK

It’s a rare gift to find a passion and be able to make a living
out of it, but florist and succulent connoisseur Miranda Lang
paved her way with the creation of her business, Succulent
Strong,.

Based in Adantic Beach, Succulent Strong is Lang’s succulent
and floral brand, as well as an online avenue to all things succu-
lent. The official website shows vibrant and floral displays of
Lang’s work, markets she will be attending and contact infor-
mation for future projects.

But before Succulent Strong became official, it was just a
small Instagram account Lang created after Christmas 2016 to
show off her new, succulent hobby.

“I was doing DIY Christmas gifts,” she says. “You know
when you're like, T'm going to make everyone Christmas gifts
and save SO much money, but then you end up spending way
more. That happened to me. I spent like $300 on plant stuff

" and made all my family and friends a succulent for Christmas.”
1 After, she was left with leaves and extra plants, and it became
a passion project. Lang then joined alongside a friend for her
From coffee tins to fish first market, Vagabond Flea by Murray Hill Theater.
pOtte.ry’ Lang leaves no “The few people that knew about them would be like, ‘Oh,
containers left unplanted , . .
I love succulents” And would show me pictures of theirs at
home,” Lang says. “It was really fun to just be able to talk
about my plants with people. That first market, I think I sold
like seven plants. Sure, a few of them were to my friends, but
still, I was like, ‘Oh my God, this is amazing.””
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Pink roses and dozens of other flowers
surround Lang's home office.

' R - 1542480

Helping achieve a fun, thrifty look while considering the
environment, Lang uses upcycled containers for her plants,
varying from “quirky, vintage mugs,” according to her official
website, to Maxwell House coffee tins for sustainability.

“There are so many cool housewares or vintage containers
lying around in thrift stores or garage sales,” Lang says. “I love
that I get to recycle them and give them a new purpose. I also
drill drainage holes in all of my planters, which I think makes it
a lot easier to keep them alive. It also helps keep the prices
down because pottery, rightfully, is so expensive.”

So not only are Lang’s creations eco-friendly, but inexpensive
as well. And each one is as original as the next.

But Lang doesn’t limit herself to her own planters. In fact,
she’s limitless when it comes to her work and is eager to work
with clients to create their desired arrangement.

“A lot of people have pottery that they love and have had for
a while, but don’t know what to do with it,” Lang says. “So,
they bring it to me, and I can make a really pretty succulent
arrangement. Or for example, you can tell me you want a
white, square container and I can go find it and fill it up for
you. Just give me your budget.”

Another example of Lang taking Succulent Strong to the next
level is her upcoming floral arrangements and wedding designs.
She says she’s fallen for flowers and has been working with
Marble & Pine, a florist in St. Augustine, on some wedding
projects.

Overall, Lang describes her floral designs as fun and bohemi-
an with either modern or vintage details, depending on the
occasion.

“While I like a little structure, wild and loose bloom bouquets
are my favorites to make,” Lang mentions on her website.
“Colorful florals give me heart eyes, but I can also get down with
classic and neutral color palettes. I love to combine succulents
with florals to create something really special. There’s just some-
thing incredible about the color and texture that succulents bring
to a floral bouquet.”

While scrolling through her gallery, one can see the array of
plants and florals she’s worked with, a rainbow coalition of color,
texture and design.

Her favorite? The haworthia, a small succulent that closely
resembles a miniature aloe plant.

“There’s one that people call, “The Zebra Plant,” and it’s green
with white stripes on it,” Lang says, explaining the different kinds
of haworthias. There are a lot, by the way.

“They’re kind of funky-looking and are a little more hardy than
the softer variety of succulents,” Lang continues. “I recommend
them for beginners because I think theyre a little bit tougher.”

Although there are some “tougher” succulents that require less
maintenance, the overall care for any succulent is quite minimal,
Lang says.

“I think all succulents are easy to maintain, especially if you
have them in the right environment,” Lang says. “You just have to
make sure that that the container is well-drained.

“People always ask me, ‘Succulents don’t like water, right?’
That’s not necessarily true,” Lang continues. “They just don’t like
to sit in it all the time, but they grow faster, are healthier and
happier if you water them regularly just like any other plant. They
hold water so that they can go long periods of time without it.
That’s what makes a succulent a succulent; it’s that they can hold
water in their leaves.”

Knowledgeable, dedicated and passionate, Miranda Lang has
truly found her calling and it shows — and all thanks to the
internet.

“The internet is your tool, guys. You can teach yourself any-
thing,” Lang advocates. “I think the fact that I kind of made my
job is my favorite part. I wanted it and I made it happen.
Working for myself every day, getting to make my own schedule,
it’s just really amazing. I've definitely worked harder than I ever
have in my life, but it’s all good. It’s all worth it.”

For more information on Succulent Strong and Miranda Lang,
visit www.SucculentStrong.com or follow her Instagram @
SucculentStrong.

Lang carefully goes
through her floral options
for an upcoming project.
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PEACE OF HEART
COMMUNITY IS A

Peace of Heart Community

co-founders Amy and Howard
Groshell stand in their

by DANIELA TOPOREK PV | - / community garden on Roscoe
1 as, -] f Boulevard in Ponte Vedra Beach.
Photos by DANIELA TOPOREK

d 740 Spinnakers Reach Drive

Spectacular oceanfront views from every room
in your private oasis in Sawgrass. This stunning
3 bedroom/3 1/2 bath Spinnakers 1 second
floor oceanfront condo is extraordinary. Step
inside 740 Spinnakers Reach, and experience
S one of only 8 condos directly fronting the
beach. This unique Sawgrass contemporary
includes over 2500 square feet and blends
modem design with classic coastal details.
Spacious open floor plan with ~kitchen,
dining, breakfast and living room includes
— three oceanfront balconies with uninterrupted
B ocean views. The Sawgrass experience with

ellie bin

modern + vintage

|, championship golf, a world class racquet club,
fimess center and oceanfront pools. Walk the
beach, breathe deeply of the ocean breeze and
enjoy Ponfe Vedra Living...simply the best!
Offered for $1,799,000

J“‘M:r:.m.-illm.f\
Now available at our

Ponte Vedra location!
Pick up ready or custom order

of planted arrangements DEDICATED TO EXCELLENT RESULTS

just in time for spring BTN 2016 Leading Edge Society Member - Top 7% l\:_g .
4 ; Lk
Janet Westling, BERKSHIRE
HETW OPEM IN PONTE YEDRA BEACH YISIT LS IN JACKSOMNYILLE BEACH 3 Y REALTOR®, GRI, CIPS HATHAWAY
Tournarment Fleza Off Brach Blvd. = 8 904.813.191 3 Cell Fk.wiu::l.‘t:;?;:ﬁ“m-nrn'
B30 AlA Morth = Suita $03 21 12th Streat South | www.janetwestlin %com 1
204,232 8066 P4, 247 5444 A #% Janet. Wesrlmg@b hsfnr.com

2015 BHH Affiliates, independently owne: -ated franchisee of BHH Affilia C. kshire Hathaway HomeServices and
the Berkshire Hathaway Home\en ices symbol are d service marks of HomeServic f i g O) i
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It’s another productive Saturday morning at the Peace of
Heart Community garden, hidden within the wooded area of
Roscoe Boulevard in Ponte Vedra Beach. Volunteers are tending
to the produce beds and helping guests, while the Peace of Heart
Community founders’ 22-year-old daughter, Gentry Groshell,
decides what she wants to eat.

“I'm thinking about taking you somewhere for lunch,”
Gentry’s mother and Peace of Heart co-founder, Amy Groshell,
says to her. “Maybe pizza or hamburgers? You want to figure out
where youd like to go?”

Gentry, hungry and excited, hurries back inside to think of
her answer.

Gentry Groshell has autism. She lives with her parents, Amy
and Howard Groshell. When she’s not at home, she’s hanging
out at the Peace of Heart group home.

“Right now, we only have two residents, but eventually we’ll
have six and the girls will be interacting,” Amy Groshell says.
“Its just a really great way to engage our girls into the communi-
ty. Eventually, we want to be out in the community more, but
this is like a stepping stone.”

Amy and Howard plan to do that with the maintenance of
the Peace of Heart Community garden.

“Our hope is that as the community gets involved in this,
they’ll build strong relationships with the girls living in the home
and individuals with autism within the community, Howard
says. “A meaningful life.” That’s kind of our tagline. Meaning
can come through working in the garden and having a skill, but
it’s really about the relationships that are built.”

Youn. stonec re+

5 utdoor

FREE

Eshmo’res
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The Peace of Heart Community garden is currently a commu-
nity-supported agriculture (CSA) model where people purchase
“raised beds” for an annual fee and then come out every Saturday
to harvest.

Volunteers from the community contribute to the program by
helping with the harvesting and interacting with guests and the
girls from the home.

CONTINUED ON PAGE 22 m

SPRING
SALES EVENT
15% OFF
all outdoor
furniture

SR RN
1€ Summer Kitchens - Grills - Fireplaces - Pergolas - Outdoor Furnlture 8:“Morew\{k
2100 Ph|||ps Hwy ©04.296.0558

Mon-Fri: 7am - 4pm | Sat: 9am - 1 pm | Sun: Closed
Locally Owned & Operated




“Its really great that people want to
be involved,” Howard says. “Kids come
out here looking for community hours.
It’s really exciting to see. The proceeds
go back to supporting the garden. We're
going to be moving into a vocational
program in the future. Hopefully, that’ll
be where other schools, groups or any-
body with autism can come out and
participate.”
The garden is in plain sight when
driving on Roscoe Boulevard. Rows and
rows of rustic, wooden beds lie in the
sunshine, while a small tented green-
house rests to the side. Teens are seen
racking up their service hours and hos-
ing down plants, while other volunteers
from the community prepare the fresh
produce for guests to take home. Some
of these volunteers are also people liv-
ing with autism, learning new skills or \ ]
just enjoying a day in the garden. g Gentry Groshell stands with some of
“My dream is to expand to where Y her art at Peace of Heart Community.
every weekend, volunteers come in o
while different schools or groups with about creating meaningful relationships three years ago, and it’s gone above and
individuals with autism come here and with individuals with autism. That’s our beyond their expectations. They sold 50
learn about gardening and possibly main goal and that’s how the garden came ~ beds in early 2019 and will double that
even make a living at it someday,” about.” next year, along with adding online pledg-
Howard says. “We believe that it’s The Groshells opened the garden about  ing and pre-ordering to their website.

Community Open House Ocean to Green

Welcome Center at the Beach Club i _and
12:00-4:00 pm - Sunday, Aprif28 . FEverything in Between

27 Holes of Tour Proven Golf
13 HarTru Tennis Courts

Fitness Center with
heated lap pool

Spectacular oceanfront Beach Club
with outdoor Pavilion & Sandbar
Bistro

Year-round recreational activities
for the entire family

== ‘.II;. 1..1 N . 1 & -‘l
Distinguished - ; SaN T O A e,
@ Ct“bsg' o : : v, e ﬁz

COUNTRY CLUB

Janet Collins o 904-273-3708
jeollins@sawgrasscountryclub.com
www.sawgrasscountryclub.com

Follow us on




The Groshells firmly believe in reverse inclusion, or allowing
and accepting the community to come to them, through the
group home and garden. This seems to be a pioneer idea in
terms of group homes for people with autism and other disabili-
ties, according to the Groshells.

“A lot of the group homes right now are very institutional-
ized and there is no interaction with the community. It’s actual-
ly prohibited in some places,” Howard says. “Philosophically,
we believe that it’s not just about helping somebody with a dis-
ability by giving them things. It’s about creating meaningful
relationships.”

Amy says Peace of Heart involves a “mutual exchange.”

“We don’t look at it like, ‘Oh, poor Gentry, let me help you.
You can’t do this,” and then I feel better about myself because
I’'m helping a disabled person,” Amy says. “Here, it’s like, ‘No, I
recognize that in helping you, that I get back.” There are things
that Gentry’s going to teach me about myself that I need to
work on. So, we see it as more interpersonal.”

Probably the most unique aspect of Peace of Heart is the
home’s use of facilitated communication. The girls can commu-
nicate through iPads, giving all of them a voice for the first time
in their lives. Howard says the house manager, Morgan Tyner, is
a certified instructor in facilitated communication training, and
everyone in the house has been trained.

When asked what Tyner thought the gitls’ favorite part of the
community was, she narrowed it down to two possibilities.

“I see that there’s a huge connection with nature,” she
answers. “Whether ic’s the animals, walks by the fire or being
outside in the garden, I think the nature aspect is huge. I also

0%@ % Cseanse. srv M% W/

STUNNING COUNTRY ESTATE LIVING ON 3 BEAUTIFUL ACRES
'21 T
2 ||| = g E

Susan L. Hartley
Florida Homes Realty
& Mortgage
(904) 293-7423
20+ Years Local
Sales Experience
Life-time Area Knowledge

5BR | 4BA | 3,367 SF | 2700 CH Arnold Rd; 32092
MLS #186196 | $599,000

Stunning custom built home with Florida charm. Nestled in the heart of St. Johns
equestrian country in Florida’s Top School District. Perfect for raising family, livestock,
entertaining, and lots of room to roam. Private & serene with luscious pastures and
natural areas attracting deer & turnkey. Special owner financing for qualified buyer.
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really think it’s the peace of belonging to, which is not necessarily
a physical space, but just the idea that there’s belonging.”

Back at the garden, Gentry walks back outside and grabs some
fresh greens to munch on before going out to eat.

“She loves healthy food, too so that’s another driving force to
the garden,” Amy says. “It brings the community in, it gives the
girls something to do, it provides for the house and it’s healthy.
There are so many things that it does.”

Gentry balls her hand in a fist, lifts it up and starts swaying it
side to side as if she had her hands on a steering wheel.

“You're not driving anywhere,” Amy says jokingly and warm-
ly. “Good luck with that, girl.”

Then, Gentry makes a decision, answering her mother’s previ-
ous question. Hamburgers it is.

Give Your Home a New Look

Designs and Styles for Every Room in the House

SHADES
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25% OFF

any product we offer.
Expires 5/31/19

We beat BIG BOX PRICING...

gwshades.com

Locally owned and operated since 2005
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Storm Ready in Seconds
Protect your home from

B T _ wind driven rains
e Plus added Security

The ONLY Name For Storm Protection

Since 1982 LANAI ENCLOSURE CLOSED LANAI ENCLOSURE OPEN
f‘Preventing water intrusiop _through windows and doors Ca " TOday fO r yO ur
R e oy e FREE ESTIMATE
el R s rasale e e s 386-677-5533
imoroved theral msulaton, inerased secuy, ang. 1-800-223-6283
reduced exterior noise.”  giayen T, Ashwell, Architect 305 Division Avenue - Ormond Beach FL 32174

WWW.WEATHERGUARDSHUTTERS.COM




The 1957 Ferrari 335 S and 1938 Mercedes-Benz 540K
Autobahn-Kurier are the 2019 Amelia Island Concours
d'Elegance Best in Show winners, as crowned on March 10.
Photo provided by DEREMERSTUDIOS.COM

Hundreds of cars of all different shapes and sizes and makes
and models graced the grounds of the Golf Club at Amelia Island
March 7-10 for the 24th annual Amelia Island Concours
d’Elegance.

Parading and admiring the cars were sophisticated men and
women from around the world, with many donning their finest
suits and dresses to add to the elegant ambiance of the event.

“This is out of everybody else’s league,” said Keith Romann, a
car enthusiast attending the Amelia from Ocala, Florida. “This is
a league of their own.”

Judges at the event crowned the 1938 Mercedes-Benz 540K
Autobahn-Kurier and 1957 Ferrari 335 S as the 2019 Best in
Show. The Amelia also hosted 2019 honoree “Mr. Le Mans”
Jacky Ickx, a six-time Le Mans winner, 1979 Can-Am
Champion, a Formula 1 victor and a Daytona, Sebring and Paris-
Dakar winner.

New for this year’s event, the Amelia included “Cars of the
Rock Stars,” a class specially curated by John Oates of Hall &
Oates. Pairing specific vehicles with guitars, the class consisted of

John Oates of Hall
& Oates stands with ¥ -
his 1960 Porsche = .
356 Emory Special | E i
Cabriolet at the Amelia. 'g )

The event's “Cars of
the Rock Stars” class B
featured a collection of
his vehicles and guitars,
as well as additional
vehicles owned or
closely associated with
well-known rock stars.

Oates’ personal collection and featured additional vehicles
owned or closely associated with well-known musicians. In
addition, Oates sang a rendition of the national anthem.

“I think this year is even better than the last,” said Oates,
who attended the Amelia for the second consecutive year. “Bill
Warner’s so passionate and all the people who work here are
so friendly. They welcomed me with open arms, and I really
feel at home. I just enjoy the experience.”

New classes also included a fleet of limousines titled “Heads
of State.” This fleet was made up of cars of kings and queens,
presidents, popes and even a dictator. Additional highlights
included a class of Ferrari 250 GT “SWB,” Jaguar XK 120, a
celebration of Indy Innovations and a Custom Coachwork
Volkswagen class to acknowledge the 70th anniversary of the
VW Bug’s arrival in America.

“It’s great fun but mostly because I get to see all my friends
and some wonderful cars,” said Dan Suskin of Atlanta, who
displayed his 1910 Rolls-Royce Silver Ghost at the event.
“The people who run Amelia run it very, very well.”

Fo -
Atlanta resident Dan Suskin stands next
to his 1910 Rolls-Royce Silver Ghost.
Photos by JON BLAUVELT
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ANEWINE TASTING GALA

showcases local restaurants and community’s generosity

by AMBER LAKE

At the annual Tom Coughlin Jay
Fund Wine Tasting Gala, guests can taste
a wide collection of wines, sample food
from some of North Florida’s top restau-
rants, mingle with fellow community
members, and of course, get a selfie with
Tom Coughlin himself, the inaugural
head coach of the Jacksonville Jaguars.

It’s no wonder the event is one of the
most anticipated occasions of the year.
Held at the Wells Fargo Center, the
Gala also manages to be a great way to
entice community members to lend a
hand in raising money for those in ; |
need. At the 2019 Wine Tasting Gala ~ Guests take pictures with Tom Coughlin, founder of the Tom Coughlin Jay
held March 8, the event managed to . Fund and the'inaugural head coach of the Jacksonville Jaguars, at the 2019
raise a whopping $287,0000 for ~Ja
Jacksonville families struggling with
childhood cancer.

Created in 1996 by Tom Coughlin,
the Jay Fund was inspired by Jay
McGillis, a young man Coughlin
coached at Boston College who had
been diagnosed with leukemia.
Coughlin saw firsthand the hardships
McGillis and his family endured and
vowed to find a way to help other fami-

oF
- ' b
lies who were also experiencing the fight _ = -
with cancer. Four years after McGillis & __ 3 “}f\i 5 ﬁ ""?i. 4
died from his illness, Coughlin started T, - K e 3
the foundation and has managed to give _
support to over 5,000 families and \
donate over $10 million in grants. The
Tom Coughlin Jay Fund Wine Tasting
Gala is one of the Fund’s essential
sources of proceeds.

With over 900 guests showing up at
the March 8 gala, the fundraiser has
become a regular staple of North
Florida’s calendar of events. Some of the

restaurants included in this year’s fund- ‘_r
kX

‘4
0
%

Melodee Acklen and Tammy Smith “I

Kathryn Mallory, Kim Mallory,
Stacey Rutenberg and Mike Mallory

raiser were III Forks Steakhouse, bb’s,
Biscottis, Bellwether, Black Sheep and
the Cowford Chophouse, among others.

-
o

Tiffany and John Kirkland Photos by AMBER LAKE
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The 2019 Women with Heart honorees gather at the luncheon
on Feb. 6 at the Florida Blue Conference Center in Jacksonville.
Photo provided by DUNLOP PHOTOGRAPHY
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Dr. Pam Rama, a 2019 honoree

The 2019 Women with Heart luncheon proved two things
about Northeast Florida: The region’s women have heart, and its
people love them for it.

Held Feb. 6 at the Florida Blue Conference Center in
Jacksonville, the sold-out event honored 12 women for their pas-
sion and dedication to the community. The luncheon also served
as a fundraiser for the Jacksonville-based nonprofit, Volunteers in
Medicine.

Founded in 2002, Volunteers in Medicine’s Jacksonville clinic
provides working, low-income and uninsured individuals with
free outpatient primary and specialty medical services. The clinic
is staffed by active and retired physicians, nurse practitioners, reg-
istered nurses and specialists, who volunteer their time to provide
much-needed medical care to those unable to afford the resource.

The 11 Women with Heart recognized at the luncheon includ-
ed: Martha Baker, Vickie Cavey, Inger Geraghty, Virginia Hall,
Rev. Dr. Helen Jackson, Helga Langthon, Eleanor Lynch, Velma
Monteiro-Tribble, Dr. Pam Rama, Ellen Wiss and Sol Wynter.
Sherry Magill also received the Dorion-Burt “Heart of Gold”
award at the luncheon.

The women were selected as honorees by the nonprofit's board
of directors, key community partners, stakeholders and past
Women with Heart honorees.

“I feel humbled,” said Inger Geraghty, a board member for
American Heart Association and See the Girl. “Ic’s definably an
honor to be selected. I can’t imagine given how blessed my life is,
not giving back to others. (People) need to make sure to find ways
to get involved with the community. We all have a place in this
community to help others.”

The event was emceed I
by WJXT4 news anchor
Mary Baer and featured a
video that highlighted
each honoree, providing
insight to their formative
experiences and mentors.
More than anything, the
interviews showed the
diversity of the women.
Stories ranged from Helga
Langthon’s childhood in her native Columbian hometown to
Martha Baker’s memories of cutting school to help collect
donations for the Veteran of Foreign Wars, one that her World
War II-veteran father told her he supported.

“I feel ’'m non-deserving of this because I am a behind-the-
scenes person.” said Velma Monterio-Tribble, the director of
grants and programs at the Florida Blue Foundation. “I don't
mind doing all these things, but I certainly don't do it to get an
award for it. I feel it’s the right thing to do — pay it forward.”

The Women with Heart Luncheon kicks off a year-long signa-
ture awareness and fundraising campaign for Volunteers in
Medicine. Each honoree has committed to a month of advocacy
and service to the clinic. During their month of service, Women
with Heart honorees will wear the new 2019 “Heart of
Jacksonville” — a $15,000 diamond necklace custom designed
by Allen’s Jewelers. The necklace will serve as a conversation
starter to further increase awareness of the mission of Volunteers
in Medicine.

Velma Monteiro-Tribble, a 2019 h

Photos by AMBER LAKE
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Whether it be to help the working parent stay sane or to educate and entertain the curious child, theres a summer camp or
activity on the First Coast for almost every family. From fishing to golf and cooking to creating these camps and activities
Jfrom local businesses and organizations are sure to help your kids have a fun and productive summer.

Episcopal School of Jacksonville Fishing Camp
While baseball may be America’s pastime, fishing might as well be
Florida’s. This camp will focus on basic fishing training along the salt-
water fishery surrounding Jacksonville. In this one-week camp from
June 24 through June 27, students will be trained on how to read the
fishing spot, casting with accuracy, rig tying and selecting the right rig
for the conditions, preparation, bait selection and identifying and
properly handling fish. The camp will add bait to the waters at several
locations, depending on water conditions and daily weather. This
fishing experience is from 8 a.m. to 1 p.m. for children from fourth to
eighth grade. The cost is $190 for the week. For more information,
visit www.esj.org/summer/.

Golf Experiences

Parents can take their children to learn the fundamentals of golf at
the famous World Golf Village, itself, in St. Augustine, hosted by the
PGA Golf Academy. Choose from half-day, full-day or extended “elite”
camps to learn about putting fundamentals, short game, full swing
and more with top PGA instructors. The camp focuses on the four
“Cornerstones of Improvement,” which include mental conditioning,
fitness, club fitting and full swing, short game and on-course instruc-
tion. Golf Experiences will also help develop important fitness and life
skills that children will use as they continue to advance through
school and beyond. According to the Golf Experiences official web-
site, the main goal of the PGA TOUR Golf Academy is to “provide a
positive and fun learning environment where students are able to
flourish under the direction of experienced, motivated and highly
skilled instructors — all while having a great time!” Camps are open
to boys and girls ranging in age from 7 through 18. Camps are divided
into weekly sessions with dates and pricing depending on the age
group. For more information, visit www.golfexperiences.com.
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Jacksonville Giants Basketball Camp

If March Madness wasn't enough basketball for the kids, check out
the Jacksonville Giants basketball camp for children ages 6
through 15. The Jacksonville Giants are a five-time ABA National
Champion team that holds the current ABA record for most
points scored in a single basketball game with 222 points. The
camp will be held at Arlington Middle School in Jacksonville and
will have two sessions, one from June 3 to June 7 and the other
from Aug. 5 through Aug. 9. Camps will run from 8:30 a.m. to 4:30
p-m. and with early drop-off and late pick-up available. Campers
will learn basketball fundamentals while they enjoy three-on-three
tournaments, daily free-throw contests, buzzer-beater shots and
more, all in an air-conditioned gym and with chances to win
awards and certificates. The cost is $175 per session. For more
information, visit www.jacksonvillegiants.com/giants/camp.

Jax Cooking Studio

For aspiring little chefs, Jax Cooking Studio will offer weekly half-
day classes with a new cooking theme each week. From June
through August, kids can learn basic cooking skills while working
in a team-oriented environment. They’ll also learn about kitchen
hygiene and safety, food science and nutrition and the importance
of sustainability and repurposing ingredients for new meals. At the
end of each day, kids will be able to eat their own creations. Each
Friday, children will cook their favorite recipe of the week or cre-
ate their own dish from the knowledge acquired from that week.
After this camp, the kids could even cook a family dinner at home!
For more information about Jax Cooking Studios weekly camps,
visit www.jaxcookingstudio.com.

More Kids Summer Fun Guide listings, Page 30
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Sunshine Play + Learn

A new children’s center and indoor playground for kids in St.
Augustine, Sunshine Play + Learn offers fun playing areas and classes
throughout the year. From “FUNtastic Fitness” to “Theater for Tots,
Sunshine Play & Learn has a variety of classes to help open childrens
minds and imaginations. Although Sunshine Play + Learn is not a day-
care center, parents have the opportunity to bond with their children
through playtime and other fun activities provided by the center.
Individual classes for children or child-parent classes are offered,
along with support groups that help parents get to know one another
in the community and make new friends through parenthood. Hosted
by a professional lactation consultant, mothers can meet other moms,
share stories and experiences and establish a network of support in a
positive, welcoming environment at Sunshine’s Blissful Babies
Lactation support group for moms and mommies-to-be. Sunshine
Play + Learn focuses on children from 0 to 6 years old, but is open to
accommodate older children, depending on each case. Daily, monthly
and yearly membership passes are available, along with a “5 Play Pass”
that contains five passes to use within six months of purchase. Sibling
discounts are available, and infants are always free with a paying sib-
ling. For more information, visit www.sunshineplaylearn.com.

St. Mark's Episcopal Camp Create

For ages 2 through sixth grade, Camp CREATE offers an educational
program throughout the summer that follows a “similar rhythm” as
the St. Mark’s Episcopal School year. Weekly sessions are offered, each
with a different theme and curriculum and with a two-week minimum
registration. For the younger kids, parents can choose from themes

2019 Summer Junior
Golf Camps

With so many summer camps

available, deciding where to register can

be difficult. Select a camp that will deliver

lifelong lessons in a fun and
exciting environment!

- Develop Self Discipline, Etiquette &
Sportsmanship
- Perfect for All Skill Levels
- Amazing Instructors
- Private Facility

Half Day Camps
Full Day Camps
Elite Camps

June 10 - August 2

ALSO OFFERING
Private Instruction
Custom Club Fitting

Monthly Clincs
Trackman Evaluation

Located At
The World Golf Village

www.pgatourgolfacademy.com | 855-228-7978
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such as “pet week,” “Camp CREATE’s Got Talent,” or even “America
the Beautiful” for the week of July Fourth. For older students, the
camp curriculum offers educational and productive themes that
keep the child’s future in mind, such as learning about budgeting,
international relations and other cultures, marketing and even chess.
Parents can choose between a half-day, afternoon or early evening
pick-up hours, with kindergarten being required to stay until 3:15
p.m. since it's a full-day program. Campers should bring a labeled set
of water-play clothes, swimwear, a towel and a weather-appropriate
change of clothes. If staying past noon, children should also bring a
packed lunch. For pricing, hours of operation and more information,
visit www.stmarksdayschool.org/programs/summer-camp.

Huntington Learning Center

According to its official website, Huntington Learning Centers spe-
cialize in a “unique and individualized approach to education’’
Huntington helps schools with providing the best education possible
for each child. These learning centers provide one-on-one tutoring for
specific subjects, such as reading, writing, algebra, chemistry, physics
and even studying skills on its own. Huntington also offers test prepa-
ration as students advance and prepare for the SAT, ACT, Advanced
Placement exams and more. Tutoring schedules and needs are
dependent on each individual evaluation given prior to tutoring ses-
sions. The tutors at Huntington have four-year college degrees and
either a state or Huntington certification for education. Are you wor-
ried about locations and transportation? Huntington Learning
Centers have multiple locations around Jacksonville, including

St. Johns. For more information, visit www.huntingtonhelps.com.

COOKING

JAX

STUDIO

In JAX Cooking Studio Summer Camps. we teach kids to cook with whole
foods from scratch. All our classes are hands-on, and each child participates
in preparing the food. At the end of cach day. the kids eat what they have

cooked. Yum!
= &

i

Camp Sessions:

June 3-7: Italian Cuisine

June 10-14: Sweet Baking

June 17-21: Southern Comfort Foods

June 24-28: Global Cuisine

July 1, 2, 3 & 5 (no class 7/4) Culinary Bootcamp
& Chocolate

July 8-12: Sweet and Savory Baking

July 15-19: Italian Cuisine

July 22-26: Sweet Baking and Cake Decorating

July 29-August 2: Culinary Bootcamp

August 6-9: Southern Comfort Foods

Choorse from Two Sessions Each Day:
Morning: 9 a.m.-12 p.m.
Afternoon: 2-5 p.m.

(904) 742-5906
www.jaxcookingstudio.com/summercamps/
14035 Beach Blvd. #6, Jacksonville, FL 32250




Episcopal has a camp for you! Visit
WWWw.esj.org/summer
for complete camp information and to

register. We'll see you this summer!

EPISGOPAL Programs run May - August - Grades K - 12
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“NeweSt amenit

opens in Nocatee

by JON BLAUVELT

Nocatee’s newest “wow amenity” for residents and
their guests has arrived.

Opening in March, the Spray Water Park features
more than 100,000 square feet encompassing a
42-foot water slide tower and interactive spray fea-
tures. With a capacity of 2,000 people, the new
venue includes a four-story water slide tower, a
resort-style beach environment with beach volleyball,
a smaller spray park for younger children, a play-
ground and a restaurant and bar.

The water slide tower known as Whale Harbor is
the centerpiece of Nocatee Spray Water Park. The
structure has five slides, including two that shoot
people into the dark, and 75 different water features,
including fountains, geysers, waterfall activities and
more. Every few minutes, a bucket of water that can
hold 10 grown men flips over, dumping gallons of
water upon those people nearby the structure. In
addition, a red tower creates a 35-foot dome of
water every two minutes for park attendees to enjoy.

The main pool area has 17,000 square feet of sur-
face area, which is bigger than the Lagoon Pool at
the Splash Park, as well as 750 chairs in the area.
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Serenity Bay, a resort-style

beach environment



The slides and play structure were designed by a company called ProSlide
Technology, which also designed Volcano Bay at Universal Orlando Resort.

“It’s like having an Adventure Landing right here in Nocatee, where we
don’t have to go any place,” Nocatee resident Thalia Lambert says. “We've
got both the Spray Park and Splash Park, so we can go from one toward the
other as a resident.”

In between the Spray Park and Splash Park is an event field called
Nocatee Station, which will be the new home for community events and
concerts, including the monthly Nocatee Farmers Market, the Roscolusa
country music festival, drive-in movie nights, concerts and more.

To learn more about Nocatee Spray Water Park, stop by the Nocatee
Welcome Center, call (904) 924-6863 or visit www.nocatee.com.

Scuttle Cove, a smaller spray park
for younger children

Ever dream about sending SgAMMNI!’ESR

your kids away to join the June 10-14
June 24-28
July 22-26
August 5-9
9 am.-3 p.m. (After care
* available by the hour)

1 day — $65
3 day — $180
5 day — $275
After care — $10 per hour

Kids (ages 6 & up) will learn Aerial
Silks, Trapeze, Lyra, Hammock, Dance,
Juggling, and acting. There will also be

SUMMER IS THE PERFECT TIME TUTORING

Reading - Writing - Math - Study Skills & < crafts, movie time, and SRIMES,
Spelling - Vocabulary - Phonics ! £ : [ "I-l'L [ -

Huntington can help your student get back on track Algebra - Geometry - Trigonometry i L i . . [" ¥ r

this summer. Since 1977, Huntington has helped Pre-Calculus - Calculus - Earth Science ' . '

students K-12 improve their grades, test scores Biology - Chemistry - Physics e

and confidence. We offer: TEST PREP F

THE HUNTINGTON ADVANTAGE SAT - PSAT/NMSQT - ACT - Advanced

. . Placement (AP) - FSA - ISEE - SSAT -
Thorough academic evaluations GED - ASVAB

Proven programs tailored to each student’s needs

Individualized instruction from highly qualified teachers | . - daughter is now at grade level

and her test scores have increased
dramatically. She was typically a C or

SAVE $1 O WHEN YOU CALL D student and she is now an A and B
BEFORE 6/20/19* student. The best part is watching her

self-confidence grow as she continues to
do well. She has learned what it feels like ! -
to be successful in school. A huge Thanks b - - —
Jacksonville Beach - to the Huntington staff for sticking with ., = |
904-220-1212 Hﬂm.'ﬂgctsgﬂ her and getting her to overcome the . (904) 874 - 40 1 O
Mandarin weakness she had. This experience ended -
904-886-9600 up being Priceless!!!” - Jessica V. 3 Fi 12 BO S he'f'l'el" Ave.
©2016 Huntington Mark, LLC. Independently Owned and Operated. SAT and Advanced Placement (AP) are registered trademarks ! . JC(X BeGCh
of the College Board. PSAT/NMSQT is a registered trademark of the College Board and the National Merit Scholarship Corpora- 2 A 3 =
tion. ACT is a registered trademark of ACT, Inc. None of these entities were involved in the production of, and do not endorse the \ y f
program.* Offer valid for Academic Evaluation or Tuition, new students only. Not valid with any other offer. HLC19403 &

saltaerjax.com
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WHEN

June 2019

WHERE

FSDB Campus
St. Augustine, FL

WHO

Eligible Deaf/Hard of Hearing and
Blind Visually Impaired Students Ages 9-16

Fis Florida School for
de the Deaf & the Blind

Do More. Be More. Achieve More.

- renovations oring s

APPLY NOW

www.fsdbk12.org/summer-programs

For Additional Information:

Elizabeth Wilcox, Director of Outreach
Phone: 904-827-2455

Email: wilcoxe@fsdbk12.org




by AMBER LAKE

Imagine walking along the St. Johns River at the Southbank
of Downtown Jacksonville. The water is clean, and pedestrians
walk, jog and skate by. Restaurants are buzzing for lunch, and
the entrance of Jacksonville’s Museum of Science & History
beckons families and passersby with a seamless transition
between the river, Friendship Fountain and the front door.

The museum is brightly lit, open-concept and reflects the
native ecosystems that surround it. Welcome to MOSH 2.0,
where Jacksonville’s history meets its future. While the future
might not hold flying cars, the projected museum does paint an
innovative and forward-facing picture of science as a public gath-
ering space within the city.

The estimated $80 million renovation is expected to con-
clude in 2023. The upgrade is no small project, with a total
square footage increase from 77,000 to 120,000. The plan also
involves the reorientation of the entryway toward the St. Johns
River and the enhancement of the Museum’s range and capaci-
ties to allow for all new exhibits, installations, programming and
immersive experiences that feature new technologies. If that
wasn't enough, the design also introduces an outdoor café, roof-
top event space and modern, “maker” spaces. All-in-all, it’s a sig-
nificant facelift for the organization, which was originally a chil-
dren’s museum located in a Victorian mansion in Riverside. In
1967, that location featured live baby opossums as part of their
“hands-on living collection.”

CONTINUED ON PAGE 36 m

SUMMLR

Day Camps | Age 2 - Rising Kindergarten

Sports Camps by S4 | Grades 1 -6
Speciality Camps | Grades 1 -6

Register at www.stmarksdayschool.org/summercamp

Leann More

@ /stmarksepiscopaldayschool | a) }@stmarksepiscopaIdayschool

4114 Oxford Avenue | Jacksonville, FL 32210

2019 Junior Golf Camps

LIMITED SPACES AVAILABLE

The Golf Experience of a Lifetime
Total Indoor Facility ® Individual Analysis
We utilize the most advanced Technology in

golf - TrackMan
Receive one-on-one instruction from
our very own PGA professional

Ages 8 - rising 4th graders: June 3-7 | July 29-August 2
5th graders - rising 8th graders: June 10-14 I July 15-19

High School: June 24-28 | July 22-26

Call Today! Multiple Week /Sibling Discounts Available

Jacksonville Beach

SERIOUS. FUN.

NIKE TENNIS CAMPS

SEMINOLE HIGH PERFORMANCE TENNIS CAMPS
AT FLORIDA STATE UNIVERSITY

JUNIOR OVERNIGHT AND DAY CAMP WEEKS

BOYS & GIRLS | AGES 8-18

ALL SKILLS | HIGH SCHOOL | TOURNAMENT TRAINING
JUNE 9-13 | JUNE 16-20 | JULY 14-18 | JULY 21-25

DAY ONLY CAMPS | AGES 5-14
HALF DAY AND FULL DAY OPTIONS | JUNE 3-6 | AUG 5-8

Directed By: Dwayne Hultquist, Head Men’s
Tennis Coach at Florida State University

USSportsCamps.com | 1.800.NIKE.CAMP

All Rights reserved. Nike and the Swoosh design are registered trademarks of Nike, Inc. and its affiliates, and are used under license.
Nike is the title sponsor of the camps and has no control over the operation of the camps or the acts or omissions of US Sports Camps.
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Opossums are a far cry from the innovative and
technically advanced installations of the 2023
MOSH, which will boast a “Faces of Jax”-curved
LED panel sculpture that scans and displays guests’
faces to highlight a cultural ecosystem of residents
and visitors.

The aspect of “hands-on” learning has remained
a big part of the museum’s mission, however, grow-
ing exponentially over the past few years. Maria
Hane, president of the Museum, says a large reason
for the renovation is that MOSH has simply out-
grown itself. The current campus is 50 years old.

“We're constantly at capacity,” Hane says.
“We're seeing (the number of people served) climb
and climb and even this year it looks like we're
going to be serving more students than we have at
any time in the past.”

MOSH has worked closely with schools since its
inception, carrying out its mission to inspire early
STEM learning initiatives and foster hands-on
learning from the ground up. Hane says the muse-
um’s focus on “experiential learning as opposed to
a formal delivery,” makes it instrumental in craft-
ing a love of science from an early age. To continue
to provide this asset, the museum needs to stay up
to date with an evolving understanding of not only
science, but even history as well.

Qmwéﬁvi/»w

olay +learn

A children’s play center designed for children
(newborn — 6 years old) that promotes physical
+ sensory activity, encourages social development,
inspires creativity + imagination and fosters
problem solving. Located in the beautiful World
Golf Village, Sunshine Play + Learn offers young
children and their caregivers, a place to explore and
learn within the various play areas. Weekly classes
and activities are offered in the Rainbow Room
for children and parents to connect with
each other and other families. /
The Rainbow Room is also available for birthday |

parties, baby showers and other special events. {
|

R

904.429.9941
www.sunshineplaylearn.com

. 455 S. Legacy Trail, E102
f St. Augustine, FL 32092 Ej
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9-DAY
SUMMER CAMP

AGES 6-15
$175/SESSION
(Includes T-Shirt)

2 SESSIONS
AVAILABLE:
Session 1
June 3rd-Tth
Session 2
August 5th-9th
Camp is held at
Arlington Middle School
and Features: 3-on-3
Tournaments, daily
free-throw contests,
basketball fundamentals,
hot-shot competitions,
buzzer-beater shots,
air-conditioned gym,
& awards/certificates.

Register Today! (904) 355-6531

jacksonvillegiants.com/giants/camp



Hane says they are looking
at creating a “choose your own
narrative” history exhibition to
“turn inside out” perspectives
on what history is and means.

“When you think of build-
ing a museum that speaks to
humanities and culture, what
do you think of that?” Hane
says. “That experience
becomes very personal when
you don't see yourself in it. ...
When we are talking about
the diversity of cultures and
communities in Jacksonville,
(we want to) use a much
broader set of lens for inter-
preting history. It's this idea that gives us a sort of a concept of
using windows into the past to see windows into the future.
(These windows will be) sort of digital kiosks that you can again
kind of choose the narrative for your visit. So, you could see the
history or the culture of the Timucuan or it could be a lens
through civil rights history. Every time you come in you could
choose a different narrative in a different path to explore.”

Another aspect of MOSH 2.0’s design is the transition of the
front entrance toward the St. Johns River. The repositioning of
the door isn't only more scenic, but representative of the muse-
um’s realignment with Jacksonville’s natural ecosystem as a funda-
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Bailey Boys

Golf Camp? Swim Camp?
Church Camp? Outdoor Camp?

WE'VE GOT YOU
COVERED

at the

LEMON
TNIST

B0 0TI J. Bailey
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JELLYCAT l(lss_y lnssy Bling 2.0 Swwm Goggles —

the hofttest ficket in fown

Sawgrass Village « 340 Front Street, Suite 730
lemontwistboutique.com

ay-Saturday, 10am-6pm lemontwistov
Sunday Tlam-5pm @ P

904.280.5955 -

Check Us Out Mond

mental aspect of its character.

“We know now that
between 12,000-14,000 years
ago, the first cultures settled
on St. Johns River,” Hane
says. “There is a history of
trade along the river. There is
a history of different cultures
and different communities
and the evolution of those
communities into the city that
we call Jacksonville now. The
river really it tells a story of
history and innovation and
transportation and tells a story
about economic develop-
ment.”

The entrance, overlooking the St. Johns, will also host a new
experiential learning walk-through aquifer exhibit and a water
quality bio-lab for visitors to understand water sampling and
analysis, bioplastics and oil cleanup.

Hanes sees the future of MOSH as reaching out toward the
surrounding community, every part of it, and welcoming them
within. Hanes pointed at the museum’s slogan, “Curiosity
Welcome,” and noted it has more meaning now than ever.

“(History) left a lot of people on the side of the road,” Hanes
says. “We talked about ‘Curiosity Welcome.” That’s for everybody,
for all people to feel welcomed.”

www.setzerandcochran.com

Qetzer, Cochran, Soares & Hubbard

e _edatric Dentistry

Intreducinginew!loeationfin! RontelVedra

locatedinitherSawgsass VillagerShopping Center
S40ErontiStreetSte 0

(d04) 475-0500

[z you cankisitour Baymeadowsilocationiat

Boanl Bayberry Road

(J04) 733-T2a4
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The River City United Foundation Board gathers at the River City Ball _
Feb. 23 at the River Club in Jacksonville. Pictured are Barbara Sears,
Caitie Delaney, Will Robertson, Zach Ashourian, McKee Riley, Luke
O'Steen, Hunter Geddes and Craig Walker Jr. (p"resideqn{}x_
Photo provided by RIVER CITY UNITED FOUNDATION -

The River City United Foundation hosted its
first River City Ball on Feb. 23 at the River
Club in downtown Jacksonville.

With 400 people attending the sold-out
event, the two-story penthouse River Club was
abuzz with conversation, laughter and music.
Glittering butterfly décor and a phenomenal
angel wing photo op celebrated this year’s theme:
Spread Your Wings. Proceeds from the event totaling
over $80,000 benefited Angels for Allison and the
McKenzie Noelle Wilson Foundation.

“We started planning this event six months ago
and the fact that we sold out is huge,” said Barbara
Sears, River City United Foundation board member.
“This is a movement. As we grow it, we're going to
grow the city. Everyone here just loves Jacksonville so
much.”

Craig C. Walker Jr., president of the River
City United Foundation, told the Register
that the mission of the organization is
simple.

“It’s to give the young adults of
Jacksonville an easy outlet to give back
and help local charities around town,”
Walker said. “I moved back here in April
and there wasn’t anything directly geared
toward the young community. I wanted to
start a black tie event that would get the
younger generation giving back and having fun
parties to get dressed up and go to.

“I hope The River City Ball is the premier,
young-professional black tie event, and I
hope our organization can help all different
charities in Jacksonville,” Walker continued.

The start of an annual
ohilanthropic tradition

by JENNIFER MELVILLE

“Whether it’s through monetary support or raising
awareness, we would like to unite different foun-
dations in Jacksonville.”

Guests mingled and danced to music by
The Royals, enjoyed refreshments, net-
worked and participated in a silent auction.
Walker honored the family of Allison
Haramis, the 15-year-old local girl killed in

an auto accident in 2009. Angels for Allison
supports families who have suffered the loss of
a child. Since its founding, the nonprofit
; organization has assisted over 400 families.
h Allison’s mother, Drew Haramis, was in
o attendance.

“They’ve kept her memory alive in
such a beautiful way,” Haramis said.
“It was one of my greatest fears she
would be forgotten and I'm just so
honored and flattered.”

. Liz Nottingham, executive director
of Angels for Allison, echoed those sen-
timents about the River City United
Foundation
“What this group has done is fantastic for our
organization,” Nottingham said. “I think that’s what
| keeps her legacy alive. To have her peer group come
¥ together and honor her like this ... it’s a celebration of
life.”
Walker also honored the McKenzie Noelle Wilson
Foundation. McKenzie was a local gitl who passed away
* from a rare, sudden illness in 2010. The foundation cre-
ated in her honor strives to help young people realize
their full potential through academic resource cen-
ters, camps and more. Her family members were
also in attendance at The River City Ball.

For more on the River City United

Foundation, visit rivercityunitedfoundation.org.

Macké .and OB Bera
Photos by JENNIFER MELVILLE
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Vintage Arts owners and artists
Jan Lindahl and Holly Donohoe

by AMBER
LAKE

Arts both old and new were celebrated at
the second annual Vintage for the Arts cock-
tail party on March 30. Hosted by the
Vintage Arts boutique in Mandarin, the
event aimed to raise funds for the Mandarin
Arts Festival, now in its 51st year.

Guests were invited to participate in a
silent auction that featured local businesses
and artists including Wood You Furniture,
Stonewood Grill & Tavern, art by Julie
Fetzer and a photoshoot with photographer
Teresa Sacks. The event ultimately raised
$3,500 for the festival, which will be held
Easter weekend on April 20-21.

“There are lots of artists and a lot of people that want to partic-
ipate in the Mandarin Art Festival,” said Holly Donohoe, owner of
the Vintage Arts boutique. “(It is) the preeminent art event in the
community. We want to draw attention to the fact that the (arts)
need to be celebrated not only at the festival, but in a bigger pic-
ture as well.”

Donohoe, along with her husband, Jan Lindahl, are not only
owners of the creatively curated boutique, but are artists them-
selves. Donohoe with paint and canvas and Lindahl with industrial
salvage. Lindahl’s work can be found doting the interior of the
store, which is brimming with an assortment of curious antique
novelties coupled with modern accessories.

40 April - May 2019 | First Coast Register

COCKTAIL PARTY

Linda Hood ang Carrie Coleman' -
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Vintage Arts hosts the second annual Vintage .« %+

f for the Arts cocktail party on March 30. The,

Vintage Arts.boutique is “Jacksonville’s boutique
for extra-ordinary décor and curiosities.”

R
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“My husband and I have put togeth-
er a really curated collection of pur-
posefully selected items,” Donohoe said.
“Each piece speaks to an aesthetic or
feeling that we are trying to create. We
select from vintage items that need res-
toration or they are just beautiful works

of art in and of themselves.”

In addition to the silent auction, the event included live
music, beer, wine and small plates. Both the food and drinks
were donated in support of the Mandarin Arts Festival by
Champion Brands, Whole Foods, Native Sun and Earth Fare.
Although many businesses participated in elevating the event,
most guests saw the party as an opportunity to support the fes-
tival and meet other residents interested in arts.

“When the arts are really rooted in a community, such as
they are with the Mandarin Arts Festival, they really speak
about the story of the community and the resilience of the peo-
ple that live in that community,” Donohoe said. “(The arts) are
really a lightning rod for bringing people together.”



Photos prowded by JACKSONVILLE SYMPHONY

The Jacksonville Symphony hosted its
annual gala March 2 at the Jacoby
Symphony Hall at the Times-Union Center
for the Performing Arts.

The event featured a red-carpet recep-
tion, concert, VIP dinner with Music
Director Courtney Lewis and world-
renowned cellist Alisa Weilerstein, and a
silent disco to end the evening. The gala
also included a live and silent auction.

The concert opened with Schumann’s
Fourth Symphony and closed with
Weilerstein performing one of the most
famous cello concertos of all time, Antonin
Dvotdk’s Cello Concerto in B minor.

Throughout her career, Weilerstein has
appeared with all the foremost orchestras of
the United States and Europe, collaborating
with conductors including Marin Alsop, Sir
Andrew Davis and Gustavo Dudamel. She
has recorded multiple works, including
Dvotdk’s Cello Concerto with the Czech
Philharmonic, which went on to top the
U.S. classical chart. She has premiered mul-
tiple works, including Pascal Dusapin’s
“Outscape,” Matthias Pintscher’s Cello
Concerto and two works by Grammy
Award-nominee Joseph Hallman.

For more information on the Jacksonville
Symphony, visit www.jaxsymphony.org.

Vl]lage Arts

TINA DAVIS - MIXED MEDIA ARTIST

20*OFF

CUSTOM FRAMING ANY FRAME!

Expires 5/31/19

SPACIOUS Suite 1520 in Sawgrass Vilage VILLAGE IEWELER

IN BETWEEN CHCO'S & HILTON GARDEN INN
FEAAT% g ||$\|YG Ponte Vedra Beach

904.273.4925
wwwyillageartspvib.com

LOCAL ARTISTS

Framm (%/66 ;
a&- G Hery 7(

Ponte Vedra Beach

32 YEARS

Lafonn

EVERL ASTING DESIRE™

$100-$300

Sawgrass Village

285-4812

Hirst Coas
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Rochelles

HOSTS HAPPY HOUR LVENT

Rochelle’s in St. Augustine held a Happy Hour event on March 28
that allowed customers to take advantage of flash sales, while also sip-

ping on adult beverages such as white cosmos, wine and champagne.
At the event, the boutique introduced Virgins, Saints & Angels, - . Aadt
which they describe as handcrafted luxury jCWCll‘y “infused with S | € Tom and Karen Rochelle host a Happy Hour event
romance and magic.” The business also showed the UNOde50 Spring/ _ atRochelle’s in St. Augustine on March 28.
Summer 2019 collection. " 3 e Photos by SUSAN GRIFFIN
Located at 104 Anastasia Blvd., Rochelle’s was established in 1984 :
by Tom and Karen Rochelle, who, according to their website, “fiercely
edit the boutique’s designer collections with a style not driven by trends
but by an educated eye for what is beautiful, fashionable and modern.”
Visit rochellesclothing.com for more information.

1

9th Annual HOME & ART TOUR
TOUR EXQUISITE ART, ARCHITECTURE, INTERIOR DESIGN, & FURNISHINGS IN EXCLUSIVE FONTE VEDRA BEACH NEIGHBORHOODS
MAY 11TH, 2019, 10:00 AM. - 4:00 PM.. BREAKFAST AT 9:00 AM. AT THE CULTURAL CENTER
CULTURAL CENTER AT PONTE VEDRA BEACH | CCPVB.ORG | 904.280.0614, EXT. 1202

= I Yo o ?,)z = "
Y e O AL TINE | IPOMITTE VEDIRA ) ',./ A = " E . AT KLELNTIAE
I_{("['UI'{IE‘I' @ 51 I I Lﬂf(f @ M?z?(ﬁ’f?fff e N FFloricla EH&ME-Hmun w,ct MEDM?’,

AT roNTE vEioea npacn Mediass jacksomille.com
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ST. AUGUSTINE.

o
TURNS 70

<
A milestone recently arrived in the performing arts in St. Augustine, with
the St. Augustine Community Chorus celebrating its 70th year/season.
To recognize the achievement, the organization hosted a gala benefit

March 8 at Riverview Club in St. Augustine Shores, claiming ownership as
the oldest performing arts organization in the historic city. The Chorus hosted
the gala in partnership with the St. Augustine Orchestra.

The Bursting with Blooms theme was evident from the one-of-a-kind cen-
terpieces created by the Garden Club of St. Augustine, to the floral-themed
clothes guests wore, ranging from ties, dresses, shirts and blossoms in hair.
Guests listened to the Once Upon A String Quartet, as well as danced to the
Chris Thomas Band and enjoyed a dinner and silent auction.

“We are delighted to be at this great age as an organization and continuing
to provide relevant, joyful musical entertainment for this city that so embraces
music in all forms,” said Lynn Abjornson, president of the St. Augustine
Community Chorus. “We love that there are so many talented musicians
turning 70 this year including Bruce Springsteen, Bonnie Raitt, Billy Joel and
: Lionel Richie — great music is enduring, and singing is a lifelong pleasure.”
St. Augustine Orchestra Maestro Scott Gregg, St. Augustine The Community Chorus additionally hosted two concerts on March 16

O] io SN NO TN NENGIEEETEENOE  and 17 at Lewis Auditorium in St. Augustine to celebrate the milestone. The

St. Augustine Community Chorus President Lynn Abjornson S Augustine Orchestra performed in the unique shared program.

Photo provided by SHEILA KOLESAIRE For more information, visit www.staugustinecommunitychorus.org.

DEGAS THE PRIVATE IMPRESSIONIST
Works on Paper by the Artist and His Circle

FEATURING DRAWINGS, PRINTS, PHOTOGRAPHS, MONOTYPES,
CORRESPONDENCE, AND SCULPTURE BY DEGAS AND HIS FRIENDS

Exhibit tickets $5% above price of general admission » Museum Members Free

April 12 through June 16, 2019

UPSTAIRS/DOWNSTAIRS @) DEGAS EXHIBIT TOUR

Join us for a behind the scenes tour of what life was like during the Gilded Age
and view our current exhibit, Edgar Degas: The Private Impressionist.
Cost: *45 per person and includes admission to museum. ‘

Call 904.824.2874 or visit LightnerMuseum.org to Reserve.

For Tickets and to Learn more about our Special Tours,
Programs & Events Inspired by Degas visit LightnerMuseum.org

LIGHTNER [k MUSEUM

75 KING ST., SAINT AUGUSTINE, FL 32084 - 904.824.2874 - LIGHTNERMUSEUM.ORG

THIS EXHIBITION IS ORGANIZED BY LANDAU TRAVELING EXHIBITIONS, LOS ANGELES, CA, IN ASSOCIATION WITH DENENBERG FINE ARTS, WEST HOLLYWOOD, CA.

QU4 [CUTUREAROUND 48 | ST AUGUSTINE | PONTE VEDRA . oHAEL aringsa £
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The First Coast Register is celebrating
over 10 years of publishing excellence

Coverage of the First Coast’s most swanky galas and events, as well
as must-read features on the most prominent people and businesses
are why our readers consider us the REAL DEAL!

The Community Values the First Coast Register

=]

1 Carol Maurer, Anette Saalmann;

Mainstream | - Anna Washington | guis CGhAf/;SgnehGrciigs
Bouti ) les Team | & N , Ruth’s Chris
S Hilton Garden Inn Sale b o | Ponte Vedra Beach

LOOK FOR US TO COVER THE FIRST COAST'S

Social life ® Charitable Events ¢ Highly Anticipated Happenings
Upscale Dining * Trending Fashions * Luxury Travel

Opulent Residences ® Local Art Scene

And Much More =
g
£ 4 ADD TO OUR LEGACY
| Qﬁuﬁ Advertising or Editorial Submissions

Call (904) 285-8831

or email pvrecorder@opcfla.com

| = . 1102 ATAN., Unit 108
Loretta Swit .~ | Ponte Vedra Beach, FL 32082

A
member for Aylas
Honorary board m tber i -~ Por
Acres and actress in

. Karina Coryell
Trasca & Co, Eatery



oLl ﬂl*-r'vr!"f -

o1 @'

ST. AUGUSTINE
DISTILLERY
CELEBRATES

by JON BLAUVELT

St. Augustine Distillery CFO Mike Diaz with
Henry and State Rep. Cyndi Stevenson
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When St. Augustine Distillery CEO Philip McDaniel reflects on the
five-year anniversary of his burgeoning First Coast business, the first
emotion that comes to mind is joy.

That’s because, after operating at a loss for the first two years in
preparation for the release of its bourbon, the distillery is not only in
the black, but a staple of the local community, and a hit in the nation-
al craft distillery industry.

“It was just such euphoria that this dream was realized,” McDaniel
recalls feeling at the distillery’s anniversary celebration on March 30.

The First Coast business was ranked in 2018 the No. 1 whiskey tour
in North America by the Drammie Awards, marking the first time the
award ever left Kentucky and the likes of Maker’s Mark, Buffalo Trace
and other famed brands in the state.

USA Today named the distillery’s gin the best craft gin distillery in
America in both 2015 and 2016. Not to mention, the business’ bour-
bons have all medaled in the San Francisco International Spirits
Competition, and the port-finished bourbon won platinum best cate-
gory in 2017 in the SIP Awards.

These accolades didn’t come without the business’ fair share of
blood, sweat and tears, however, which leads McDaniel to his next
emotion: appreciation.

“It takes a lot of different people to start a company and build a
brand,” he says.

The distillery opened in 2014 due in large part to the courage of its
investors and owners who were willing to take a risk, says McDaniel.
All were aware of the fiscal reality of the first two years of business, as
the distillery waited for its most profitable and highest dollar product,
bourbon, to hit the shelves.

In the meantime, the distillery churned out vodka and gin in year
one and then rum in year two, which all arrived with positive reviews.
At the two-and-a-half-year mark, the distillery released its first bour-
bon. Soon after, the local spirits expanded out of the building and
onto the shelves of ABC Fine Wine & Spirits, Publix and other retail-
ers. Along the way, McDaniel says his team weaved together the story
of St. Augustine Distillery.

“Im incredibly grateful to our staff and the people who have worked
so hard and carried on our message of saying, ‘Hey we care deeply
about this business, about this beautiful home that is ours and the
contributions we've made to the community as a result,” he says.

McDaniel is also appreciative of the business’ customers, who range
from everyday visitors of the distillery, to institutions such as Ponte
Vedra Inn & Club and Sawgrass Marriott Golf Resort & Spa and retail
partners who have supported the business by carrying its product.

That appreciation leads to the last emotion for McDaniel: satisfac-
tion. The distillery’s CEO feels confident that the First Coast business
is the premier whiskey and craft distillery in Florida, and his goal for
the future is to continue in that pursuit of local excellence.

McDaniel says the company wants to continue growing its footprint
in Florida and is not particularly focused on growing nationally. The
reason? McDaniel says St. Augustine Distillery doesn’t have the capaci-
ty or desire to be a “far and wide brand.”

McDaniel’s hope for the future is also for some of the laws that gov-
ern craft spirits production to be loosened so the distillery can ship
products to guests. His ultimately goal is for St. Augustine Distillery to
become like some of the high-end, sought-after California wineries
that have wine clubs with subscribers who receive quarterly releases of
the wines.

For more information, visit staugustinedistillery.com.
sister | April - May 201¢
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Texas de Brazil (St. Johns Town Center) . : i)
floor manager Paulo Borges holds up a o ¥

freshly cooked picanha kebab. 1 4

Photos by DANIELA TOPOREK
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¥ Texas de Brazil is iocated at
- 4634 Town Center Parkway in Jacksonville.

N farofa, a condiment made from yuca flour

-

by DANIELA TOPOREK

Brazil is a colorful and vibrant country,
filled with music, dancing, soccer, of
course, and food — so much food. With
America being the meat-loving melting
pot that it is, constantly craving tacos from
Mexico or hibachi from Japan, it’s odd
that Brazilian cuisine never got its 15 min-
utes of fame, until recently.

$
o

Texas de Brazil is a Brazilian steakhouse or “churrascaria,” as they
say in Portuguese. Churrascarias are the steakhouses of all steak-
houses, ranging in varieties of different meat cuts and flavors. But
Texas de Brazil, like most traditional churrascarias, is more than just
a steakhouse, it’s an experience.

In Brazil, South American cowboys, known as “gauchos,” greet
the tables in traditional gaucho attire and serve them a variety of
meats, straight from the kebabs they were cooked on. Texas de
Brazil, which opened a location at the St. Johns Town Center in
2018, is no different.

Another tradition is the use of the red and green coin. Think of it
as the “red light, green light” of all-you-can-eat quality meat. Turn
the coin green-side-up, and gauchos will stop at the table and offer
the prepared cuts. Need a break between flavors? Just flip the coin to
red and they’ll skip the table until they see green again.

Raul Deseda, general manager of the Town Center location, says,
overall, the restaurant has all traditional cuts of the Brazilian cuisine,
along with traditional foods such as pao de queijo, a Brazilian cheese
bread; feijoada, a traditional stew with black beans; and the famous
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Managers Borges and Raul Deseda

-

served alongside the beans.

Although Texas de Brazil focuses on
authentic Brazilian meat cuts, that doesn’t
mean they don't take care of their non-meat
lovers as well. There’s a little bit of everything
for everyone.

“We have a lot of options for vegetarians,”
Deseda explains. “At the salad bar, they can
build their own salad with everything we
have. We also have potatoes au gratin, which is amazing, to die for.

“For pescatarians, we have from lobster bisque, which is amaz-
ing, to our ‘coco de pesce, our coconut fish,” Deseda adds. “For
our quarterly feature right now, we have shrimp.”

If the endless meat and salad bar aren’t enough, try the passion
fruit mousse for dessert. Deseda vouches for it. “It’s really, really
good,” he says.

Texas de Brazil strives to make the churrascaria experience as
authentic and traditional as possible for both Brazilians and cuisine
tourists alike, regardless of where they’re from.

“We have a Brazilian community here in Jacksonville, so they
love it here,” floor manager Paulo Borges says. “But we are not just
here for Brazilian people, we're here for anybody and any kind of
people. It's a piece of Brazil here in America, you know?”

“That’s what we want, that you have great service and that you
have no complaints,” Deseda adds. “That makes an amazing expe-
rience and perfect meal.”

Texas de Brazil is located at 4634 Town Center Parkway in
Jacksonville.
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2018 Parade Of Homes _Judges Choice (-old Awvard
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Atlantica Isles offers a unique new lifestyle: contemporary

coastal living overlooking the sandy white beaches of Beachwalk’s

: sparkling 14 acre Crystal Lagoon.
'ﬁ.___;__ € i These 4 beautifully furnished models showcase the latest
designs and features, exuding St. Johns County living at its finest.

Grand Opening priced from the low $500’s to over §1 mullion.

’ 14 Acre Crystal Lagoon

at Beachwalk

,ﬁ NO CDD DEBT « MAINTENANCE FREE LIVING

Atlantica Isles at Beachwalk is located 1 mile east of I-95 on County Road 210 (Exit 329).
AMERICREST Please visit our website AmericrestLuxuryHomes.com or li r@

LUXURY HOMES call 904-770-3001 for details on Atlantica Isles at Beachwalk.

*Prices and offers are subject to change without notice. Beachwalk’ is a registered service mark of PRH Investments, LLC. Use of the service mark
by Twin Creeks Development Associates, LLC is by written license agreement with the owner.



FLORIDA’S LARGEST COLLECTION OF CONTEMPORARY FURNITURE EJ S( A N D E S | G N

MODI OUTDOOR COLLECTION SOFA COFFEE TABLE - HIGH
A modern spin on a classic outdoor material. 90w x 32h x 36.5d 33w x 19.5h x 24d

Our Modi collection in synthetic wicker offers Clear glass top

spacious comfort to any pool deck or patio. ACCENT CHAIR

And, the small stainless steel tables along COFFEE TABLE - LOW

the arms of the sofa and accent chair are a 44w x 32h x 36.5d

perfect place to rest an afternoon cocktail. 51w x 13h x 27d

END TABLE Clear glass top

19.5w x 19.5h x 19.5d
Clear glass top

SCANDESIGN.COM JACKSONVILLE « 8206 PHILIPS HWY + 904.731.7877

since 1969
ANNIVERSARY



