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Exemplary Oceanfront Living on 
Ponte Vedra Blvd
Hacienda style home nestled on 
1.47 acres of pristine oceanfront. 
Spanning 4,527 SF this bright airy, 
4bd/5ba, home offers a resort like 
atmosphere with large oceanfront 
pool/spa and private beach 
walkover. $3,990,000

Steps from Ponte Vedra Beaches 
Do you enjoy listening to the ocean waves 

while you relax with a glass of wine? Do 

you enjoy entertaining friends and family 

in an elegant environment? How about 

receiving concierge service upon your 

arrival home? The Carlyle provides a 

luxury beach lifestyle with a beautifully 

updated lobby for guests, and concierge 

service during the day. $685,000

© 2017 BHH Affi  liates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affi  liate, and a franchisee of BHH Affi  liates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway 
HomeServices symbol are registered service marks of HomeServices of America, Inc.®   Equal Housing Opportunity. Information not verifi ed or guaranteed. If your home is currently listed with a Broker, this is not intended as a solicitation.

Elizabeth Hudgins, REALTOR®

904.553.2032 cell

904.280.0486 offi  ce direct

elizabeth@elizabethhudgins.com
www.elizabethhudgins.com

“From Cottages to Castles”

Exemplary Oceanfront Living on 
Ponte Vedra Blvd 
This oceanfront estate is built like 
a fortress with 2-story masonry 
construction. Set on 1.45 acres this home is 
designed with to capture expansive ocean 
views from almost every room. Luxury 
accommodations are provided with two 
owner’s suites, one upstairs and one 
downstairs, 4 additional bedrooms each 
with ensuite baths, a separate study and a 
bonus/game room or 7th bedroom. This is 
an exceptional opportunity for your most 
discerning buyer. $6,300,000

Magnifi cent Mediterranean style 
As you pull up the circular drive you 
will be captivated by the beautiful 
landscaping and moss covered 
oak trees. The stunning chef’s 
kitchen with custom cabinetry 
and oversized island is the perfect 
setting for entertaining everything 
from large celebrations to simply 
enjoying intimate moments with 
family. $1,540,000

What a location! 

Situated in the middle of the most 
desired oceanfront location in NE 
Florida. This fi rst fl oor unit was 
totally renovated with the fi nest 
fi nishes and craftsmanship, 2 br, 2 
ba plus powder room, plus offi ce 
have staurnia fl oors mahogany 
doors and built in custom cabinetry. 
$1,800,000  

Spacious Waterfront Home in Old 
Ponte Vedra

Move-in ready with everything you 
are looking for! 3 bedrooms, 4.5 
baths plus bonus/4th bedroom 
upstairs. Recent upgrades include 
new roof and Rhino Shield exterior 
ceramic paint, new pool marcite, a/c 
unit, windows and more. $1,295,000

A Once in a Lifetime Opportunity!
Build your custom dream home in the 

heart of Ponte Vedra Beach with ocean 

access across the street. Embraced by the 

Atlantic Ocean and the Guana River, this 

enclave of 23 estate-sized home sites on 

Ponte Vedra Boulevard is surrounded by 

majestic Live Oaks with pristine preserve 

and lake views. The perfect setting for 

your new home. Starting in $600,000s.

A Home as Unique as You
Built in 2006 this Mediterranean style 
home has superb quality including: 
weather shield windows, custom window 
coverings, chiseled stone and wood 
fl ooring, wood fl oors sanded on site, 
library/offi ce with coffered ceilings, an 
incredible chef’s kitchen with Schrock 
cabinets, game room with balcony to 
screened pool below and gorgeous marsh 
views. $1,495,000

Splendid Ortega Riverfront  

One of a kind property of 4+ acres 
and 210’ of frontage on the Ortega 
River with a two-story 4 Br, 3.1 Ba 
brick Main House and a 3 Br, 2 Ba 
Guest House along with a covered 
lanai, saltwater pool and heated spa 
with dock. $875,000

Build Your Dream Home!
One of the largest and prettiest 
estate lots in Pablo Creek Reserve. 
Near end of the street for added 
privacy. One of the most sought-
after communities in the area. 
Convenient to Beaches, Airport, and 
Downtown. $402,500

Eat. Beach. Sleep. Repeat.
Steps from the ocean and white 
sandy beaches (east of A1A) this 
3-Story, 4 bedroom 3 1/2 bath 
townhome will instantly rejuvenate 
the spirit with fresh ocean breezes 
and the sounds of waves crashing 
onto the shore. $599,000

Sophisticated Coastal Living at 
its Best! 
This 5-bedroom, 4+ bath, home is the 
epitome of southern charm with over 
8,400 sq. ft. that showcase spectacular 
ocean views. The open living areas, 
including large formal dining room 
with grand fi replace, lend themselves 
to entertaining everything from large 
celebrations or simply enjoying intimate 
moments near a roaring fi replace. 

$6,375,000

Stunning Riverfront Estate 
Exquisitely designed with exten-
sive custom finishes this home 
instantly makes you feel you’ve 
been swept away to a chateau in 
France. Featuring 5 bedrooms, 6 
full baths and 5 half baths. 
$6,900,000

Most Desired Oceanfront 
Location in NE Florida
This first-floor unit was totally 
renovated with the finest finishes & 
craftsmanship. Includes an office, 
saturnia floors, mahogany doors 
& built-in custom cabinetry. 2 
bedrooms & 2 bathrooms + powder 
room. $1,650,000

The Perfect Beach Escape
Located between The Lodge and the 
Cabana Beach Club, this second-story 
condo gives elevated views of the 
beach while maintaining the unit’s 
privacy and security. Includes a large 
covered balcony and ground floor 
storage. 3 bedrooms & 3 bathrooms. 
$1,625,000

Architectural Gem on the Beach
Designed by Residential Designs by 
Kevin Gray, Inc. and built by Elwood 
Collier, this oceanfront home 
reflects the merging of beach living 
and architecture! Featuring 
4 bedrooms, 5 full and 3 half baths. 
$7,995,000

Oceanfront Retreat
Built to take advantage of the 
captivating water views with 150 
ft. of ocean frontage this 1.45-acre 
lot is the ideal place to add your 
personal touches and make your 
private beach retreat. 6 bedrooms, 
6.5 baths. $3,750,000

Private Marsh Views
Under contract in 8 days! Sophisticated 
single-story home in Queen’s Harbour 
Yacht and Country Club featuring a 
large half acre lot with beautiful private 
marsh views. Enjoy the beautiful Florida 
weather on the homes expansive 
covered patio with screened-in 
pool/spa and summer kitchen. 
4 bedrooms, 3 baths. $730,000

Design Oceanfront Oasis
With over 230 ft. of ocean 
frontage, this lush property will 
inspire your inner visionary and 
designer. Whether you are looking 
to build your dream home or 
renovate, this 1.6-acre estate 
makes for the ideal place to call 
home. 4 bedrooms, 4.5 baths.  
$3,650,000

Oceanfront Oasis
Stunning 210 ft oceanfront estate 
on private gated 2-acre lot with 
27 ft elevation. Impeccable, quality 
home with spectacular views 
throughout. 5 bedrooms, 
6 full/2 half baths. $5,250,000

Furnished Coastal Cottage
With direct beach access and an 
open floor plan this is the ideal 
vacation home or rental property. 
Features new roof, 2 new AC 
units, no HOA, and is being sold 
furnished. 5 bedrooms, 4 baths. 
$1,175,000

Waterfront Retreat
Located on a freshwater lagoon 
this home offers the best of 
both indoor and outdoor living. 
Designed for entertaining and 
enjoying the Florida weather, 
the backyard features a summer 
kitchen, two fire pits, and pool. 4 
bedrooms, 4.5 baths. $1,175,000

Private Oceanfront Estate
Private gated 1.24-acre estate, lov-
ingly referred to as Turtle Hall, 
exemplifies luxury oceanfront living. 
With 165 ft of ocean frontage this 
custom-built Tudor offers old world 
charm with modern conveniences 
throughout this 11,000 sqft home. 
5 bedrooms, 6 full/2 half baths. 
$8,900,000

UNDER CONTRACT

NEW LIS
TING

Guana and Ocean Views
With the Guana River to the west 
and the Atlantic Ocean to the 
east, this oceanfront home offers 
stunning panoramic views. Built 
with top engineering designs, this 
home thoughtfully merges comfort 
with sustainability. The ideal beach 
retreat. 7 bedrooms, 7.5 baths. 
$2,950,000

PRICE REDUCTION
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SAY

Customized Weight Loss Programs

Locally owned & operated

1492 Third St. S. · Jacksonville Beach, FL
(904) 999-0977 · SkinnyJax.com

Skin Tightening · Cellulite Reduction · Wrinkle Reduction 
Beauty & Skin Care Products ·  Stretch Mark Removal Treatments ·  Skin Resurfacing

Nutritional Programs · Medical Grade Protein Supplements
Medical Grade Vitamins & Minerals · Metabolism Enhancers

B-12 Complex/Lipolean Injections · Phentermine/Adipex Prescriptions

WITH SMOOTH &
CLEAR SKIN

I Do



Karla Wagner is a Florida native who loves 
film especially when shown at small, intimate 
venues. The serendipitous closing of a down-
town St. Augustine movie house opened the 
door for Wagner to own a venue that would 
satisfy movie buffs and serve the community.

What can you share about your background?
I am a native Floridian born in Orlando.  I 

graduated from Rollins College and have worked 
in the corporate world for over 20 years includ-
ing banking, events and pharmaceuticals.  I 
grew up in Winter Park near two art houses 
similar to mine; The Enzian and The Aloma 
Draft House, where I would spend most of my 
time watching foreign and independent films 
with my grandmother who also had a passion 
for films.  I have two beautiful children that 
inspire me, and one husband of 30 plus years.

 
What led you to transform the movie theater 
into a café and cinema?

My husband and I moved to St. Augustine down 
the street from the theater.  One of the reasons 
we bought where we did was that it had a small 
cinema within walking distance called “Potbelly’s” 
that I would frequent.  When it closed down for a 
couple of years I was devastated — what town 
doesn’t have an art house or cinema?  So, I got 
the idea to buy it and open it back up for the 
community.  I do a lot of charitable causes as well 
as free events for the town. That’s where my cor-
porate experience, along with my passion for 
films, came into play.

 
What is the significance of the name, 
Corazon?

It means “heart” in Spanish. Since I was finding 
it difficult to come up with a name that didn’t 
have “old” in it, I ran a naming contest in the local 
paper and when “The Corazon” came through, I 
knew that was the name.  It is in the heart of the 
city and I wanted to create a gathering place for 
locals and visitors to enjoy the charm of the city 
and the arts.

One of Us!
KARLA 
WAGNER

Instead of stadium seating, the three 
theaters have chairs and tables.
Photos by CHRISTINE RODENBAUGH
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How have the events changed since the venue opened in 2014?
With two hurricanes in recent years, I was impacted quite a bit 

by the destruction both times.  That’s when I started to do more 
events in addition to showing movies and serving lunch and din-
ner. The venue’s space and the location right downtown lends 
itself to hosting events.  I even have some parking, which makes 
it very convenient for people to attend.  Now I do weddings, 
graduations, comedy, plays … you name it.

 
What do you envision for the future of the Corazon?

That’s the million-dollar question — people enjoy the charm of 
the place and the variety of activities.  I want the people to enjoy 
the experience.

 
What do you like to do in your free time?

As a business owner, I don’t have a lot of free time — but if I 
can slip in an early morning tennis round robin, that’s where I 
will be!

What is one thing even close friends would be surprised to 
learn about you?

I am usually very open and most of my friends know everything 
about me, but maybe that I am not as tough as I appear on the 
outside.  I think we all have our strengths and weaknesses and I 
have learned over the years not to be judgmental about people’s 
choices in life.  One of my strengths is I can hold my own, but I’m 
also very sensitive at times and I try not to take it personally 
when it comes to business.

 
What advice can you offer other entrepreneurs? 

I think small business owners have a tough time competing 
with franchises and bigger businesses.  My advice to small busi-
ness owners is that this takes time, don’t be afraid to try some-
thing, and you will need to make adjustments.  I love my custom-
ers’ feedback and the support of the community.

Oliver Arredondo changes the vintage lighted marquis outside
the Corazon Cinema on Grenada Street in St. Augustine.

Charlie Rodger serves popcorn 
at the Corazon Cinema and Café.

Chef Nick Ambrose prepares 
fresh salads, sandwiches, wraps 
and pizza for service at the café 
or in the theater during a show.

Karla Wagner stands in the café with 
exposed brick walls and Edison lights.

First Coast Register  |   August/September 2019   7  
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OCEANFRONT SPINNAKERS REACH
740 Spinnakers Reach Drive
Spectacular oceanfront views from every room 
in your private oasis in Sawgrass. This stunning 
3 bedroom/3 1/2 bath Spinnakers 1 second 
floor oceanfront condo is extraordinary. Step 
inside 740 Spinnakers Reach, and experience 
one of only 8 condos directly fronting the 
beach. This unique Sawgrass contemporary 
includes over 2500 square feet and blends 
modern design with classic coastal details. 
Spacious open floor plan with kitchen, 
dining, breakfast and living room includes 
three oceanfront balconies with uninterrupted 
ocean views. The Sawgrass experience with 
exceptional amenities offers oceanfront dining 
, championship golf, a world class racquet club, 
fitness center and oceanfront pools. Walk the 
beach, breathe deeply of the ocean breeze and 
enjoy Ponte Vedra Living...simply the best! 
Offered for $1,799,000

UNDER CONTRACT

OCEANFRONT 
SPINNAKERS REACH

719 Spinnaker Reach Drive
$2,299,000

PRIVATE OASIS 
IN SAWGRASS 
COUNTRY CLUB

3255 Old Barn Road W.
$1,190,000

TUSCANY MEETS 
COASTAL CONTEMPORY 

IN RIVER MARSH
169 River Marsh Drive

$995,000

SO
LD

ON TH
E M

ARKET

SO
LD

2015, 2016, 2017 & 2018 Leading Edge Society Member - Top 7%

FIRST COAST 

Real Estate

PAGES 8-9

8   August/September 2019  |  First Coast Register



12409 Old Still Court
275 N. Roscoe Blvd.

621 Surf Spray Lane W.
1033 Ponte Vedra Blvd.
101 Royal Lagoon Court
176 Twelve Oaks Lane

65 Jackson Avenue
8022 Pebble Creek Lane E.

177 San Juan Drive
105-102 Cuello Court

2368 Foxhaven Drive E.
541 Le Master Drive

422 Osprey Point
107 Whitefish Trail

8125 Seven Mile Drive
128 Nature’s Way

411 Spanish Creek Drive
611 Ponte Vedra Blvd.
297 Marsh Cove Drive

112 South Bend
192 Lamplighter Lane

3273 Horn Court
68 Village Walk

539 Le Master Drive
24760 Harbour View Drive

4129 Duval Drive
5098 Commissioners Drive
242 Sanctuary Estates Lane

125-101 Cuello Court
1039 Ponte Vedra Blvd.

607 Miramar Court
1105 Ruth Avenue

543 Lake Road
8055 Whisper Lake Lane W.

7718 Wildwood Way
1787 Azalea Streeet
315 Sea Moss Lane

2050 Oak Hammock Lane
164 Woodlands Creek

133 Linkside Circle
2389 Ocean Breeze Court

136 Kingfisher
24713 Deer Trace Drive

217 Sea Island Drive
8290 Merganser Drive
78 Littlewood Drive

135-101 Cuello Court
313 Lauden Court

112 Bent Oak Lane
5256 Commissioners Drive

217 San Juan Drive
121 Muirfield Drive

120-101 Cuello Court
13730 Bromley Point

9060 Marsh View Court
241 Aspen Leaf

125 Nandina Circle

116 Carriage Lamp Way
196 Greencrest Drive

316 Carrier Drive
3427 Compass Ross Drive

4231 Duval Drive
24294 Marsh Landing Parkway

412 Turtle Run Court
Miravista #1014

137 St. Johns Forest
14079 Prater Court
12338 Arbor Drive

97 Players Club Villas
113 Bent Oak Drive

100 Harbourmaster Drive
3281 Old Barn Road

73 Ponte Vedra Colony
47 36th Avenue S.
100 Nautilus Court

92 Appaloosa
325 S. Roscoe Blvd.
211 Colima Court

252 Royal Tern Road
709 Mill Trail Court
170 Veracruz Court
360 San Juan Drive

331 Pablo Road
1220 Salt Creek Island Drive

4410 Goodby’s Hideaway
541 Ponte Vedra Blvd.
137 Solano Cay Circle
7280 Oakmont Court

192 Islebrook
24741 Harbour View Drive

861 Shoreline Circle
4906 Duck Creek Lane
24543 Deer Trace Drive

112 Bent Oak Drive
108 Carriage Lamp Way
8973 Kathryn Oaks Drive

955 20th Street N.
1040 Little Cypress Key

24620 Harbour View Drive
1126 N. 1st Street

205 Greencrest Drive
9050 Marsh View Court
24532 Deer Trace Drive

24280 Marsh Landing Parkway
141 Greencrest Drive
2910 Isabella Blvd.

87 Sea Winds Lane E.
11 Palm Lane

32 Loggerhead Lane
1907 Strickland

24401 Harbour View Drive
12338 Arbor Drive

Harbortown Marina slip
449 Port Charlotte

104 Cameron Drive
24761 Harbour View Drive
3991 Chicora Wood Drive

108 Water’s Edge Drive
 5004 Buttonwood
157 Cay West Way

146 Wellwood Avenue
300 Three Island Court

25 Carriage Lane
1431 Riverplace Blvd.

3705 Duval Drive
687 Ponte Vedra Blvd.

437 34th Avenue S.
Valencia

222 San Juan Drive
90 Rio Drive

108 Arbor Lake Lane
37 Monterey

101 Putter’s Way
272 Deer Run Drive
101 Duck Bill Cove

1617 3rd Street
1724 River Road

628 Ponte Vedra Blvd.
145 Summerfield Drive
405 Turtle Run Court
21 Players Club Villas
12400 Old Still Court
121 Linkside Circle

4300 Coastal Highway
297 N. Roscoe Blvd.

620 Ponte Vedra Blvd.
141 Water’s Edge Drive N.

376 S. 1st Street
77 Ponte Vedra Blvd.
628 Ponte Vedra Blvd.
1865 Live Oak Lane

11 Northgate
548 Ponte Vedra Blvd.

24294 Marsh Landing Parkway
111 Abalone Lane
257 Charlemagne

4707 Cattail Lagoon Way
108 Dahlia Court
191 12th Street
15 Maria Place

837 Tournament Road
657 Ponte Vedra Blvd.

44 Valencia
2485 South Ponte Vedra Blvd.

221 Colima Court
1331 N. 1st St.
16 Cove Road

24745 Harbour View Dr.
1031 Kings Rd.

116 Dornoch Court
102 Nina Court

24489 Harbour View Dr.
229 Linkside Cir.

241 N. Mill View Way
74 San Juan Dr.

119 S. Roscoe Blvd.
41 Waterbridge

810 Spinnakers Reach
307 Pheasant Run

5 Palm Lane
61 Phillips Ave.

100 Fairway Park
317 Pablo Rd.
101 Kingfisher
404 La Reserve

350 San Juan Dr.
139 S. Roscoe Blvd.

687 Ponte Vedra Blvd.
24445 Moss Creek Lane
3646 Sanctuary Way N.
55 Players Club Villas

758 Sandy Oaks
125 Magnolia Hammock
344 Waters Edge Dr. S.
965 Ponte Vedra Blvd.

4300 South Beach Parkway
104 Putter's Way

137 Lantern Wick
135 Deer Estates Lane
16 Sea Winds Lane E.

601 Citrus Court
600 Ponte Vedra Blvd.

21 Cat Road
101 Duck Bill Cove

121 Nantucket Island Court
112 Annapolis Lane

24761 Harbour View Dr.
518 Ponte Vedra Blvd.

440 Huckleberry
5202 Pheasant Run

24558 Harbour View Dr.
404 Central St.
248 Seamist Ct.

22 Poinciana Way
141 Broken Pottery

12305 Arbor Dr.
1201 N. 1st St.

9950 Sawgrass Drive E.
1800 The Greens Way
13710 Saxon Lake Dr.

24400 Marsh Landing Parkway
14 Bonita

521 Fresh Pond
233 Gnarled Oaks

13833 Fiddler's Point
507 Sunset

104 Lamplighter Island Court

We have served the community for 
over 30 years and we have always 

kept our focus on YOU.

THANK YOU FOR VOTING US 
PONTE VEDRA’S 

BEST!
Best Boutique Real Estate Firm

Best Relocation Specialist - Best Condominium Specialist

Best Eco-Friendly Realtor  - Best Golf Course Specialist

Best New Home Specialist  - Best Waterfront Specialist

Best Real Estate Broker  - Best Real Estate Corporation - Best Real Estate Agent

Resourceful... Responsible... Respected
TOP 11 Realtors in NE Florida (2018 Jacksonville Business Journal)

FIVE STAR “Best in Client Satisfaction” Award 2005-2019

office: 904.273.4800 | cell: 904.382.5875
The Shoppes of Ponte Vedra

clare@clareberry.realtor

BEST of the BEST

2019

of Ponte Vedra 

pontevedrarecorder.com

RecorderNot your average newspaper, not your average reader

PONTE VEDRA

Clare Berry, Broker, GRI, e-PRO



Discover the Cat Behind the Hat

cutterandcutter.com

TM & © DSE
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er     cutter
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EST. 1998

FALL
Arts
PREVIEW

PAGES 10-21

Cut, color&

20% OFF 
CUSTOM FRAMING ANY FRAME!

Expires9/30/19

Suite 1520 in Sawgrass Village
IN BETWEEN CHICO’S & HILTON GARDEN INN

Ponte Vedra Beach
904.273.4925

www.villageartspvb.com

ORIGINAL PAINTINGS BY DAVID HANSFORD

SPACIOUS 
GALLERY 

FEATURING 
LOCAL ARTISTS
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 want them to be able to see what I 
see.”

That’s what artist Jami Childers 
hopes people get from her art. The Califor-
nia native, who relocated to St. Augustine 
when she was 19, has had a love of art for as 
long as she can remember.

That love was fostered by her grandfather, 
who took her one summer to paint, and 
having an eye for art just kind of came to her 
naturally. 

“I wasn’t good at any other school work, 
but I was good at art,” Childers joked. “I 
used to do my projects, and everybody else’s 
projects.”

Childers, who now lives in Jackson-
ville, does a lot of commissioned portrait 
art, memorializing people’s beloved family 
members, human and animal, in beautiful, 
lifelike, oil paintings.

But Childers doesn’t limit herself to one 
medium.

“I like to experiment,” she said. “I like 
to learn new things and try new things. I’m 
always experimenting with new stuff.”

Childers’ art is on display at the High 
Tide Gallery in St. Augustine, and several 
other locations around the First Coast, but 
perhaps the easiest way to check out her 
work is while getting a haircut or color.

Jami’s Barber Salon and Art Studio, 
located in Jacksonville’s Arlington area, is 

Artist Jami Childers’ 
salon in Jacksonville 
showcases colorful 

seascapes and 
other works of art

by PARIS MOULDEN

owned by Childers and showcases some of 
her art, along with some works by other 
local artists. 

Her work can also be seen at the 
upcoming Pups and Sups Surfing Contest 
on Sept. 27 and 28 in St. Augustine. She 
was one of the artists selected by the Guy 
Harvey Resort to paint a surfboard for the 
event, which is something right up her al-
ley. Childers says she’s particularly fond of 
water and ocean themed art. 

“I like doing seascapes and things like 
that because you can experiment with the 
color and water dripping and all different 
mediums,” she said. “It’s a little freer, it 
doesn’t have to be so exact. When you do 

portraits, it’s really precise, but when you 
do the other stuff, you can let more of 
your own creativity come through.”

For inspiration, Childers takes a lot 
of photographs, particularly of sunrises, 
when the sky offers an abundance of 
colors.

“I don’t really paint with a message,” 
Childers said. “I just paint what I like. I 
want people to be able to experience the 
sunrise without having to go out to do it. 
I want them to be able to see what I see.”

For more information on Childer’s 
artwork, go to www.portraitartist-
jamichilders.com or visit portraitartist-
JamiChilders on Facebook.

Cut, color&

“I

Childers’ art, as well as work by other artists, are on display at Jami’s Barber Salon 
and Art Studio, located at 5842 Atlantic Blvd. 

Artist Jami Childers stands with 
some of her seascapes at her salon 
and art studio in Jacksonville.
Photos by PARIS MOULDEN
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by DANIELA TOPOREK

ABOVE: The Cutter family (from left), Mark, 
Matthew, Sonya and Len launched the open-
ing of the St. Augustine gallery’s Salvador 
Dali and Dr. Seuss exhibit on July 5.

LEFT: A statue of Dr. Seuss’s Grinch charac-
ter stands outside the Cutter and Cutter 
gallery in Ponte Vedra Beach. The poster of 
Dali seems to peer at the intriguing figure.

BELOW: Salvador Dali has multiple 
sketches and paintings involving the 
Spanish tradition of bullfighting as 
an ode to Pablo Picasso, who 
admired the “sport.”

Photos by 
DANIELA  
TOPOREK

SHARE GALLERY SPACE 
IN ST. AUGUSTINE, 

PONTE VEDRA

Dr. Seuss, 
Dali



On Friday, July 5, St. Augustine’s Cutter and Cutter art gallery 
launched a new exhibit, featuring the surreal art of Salvador Dalí 
and the whimsical artistry of Dr. Seuss. The surprising Ted Geisel 
exhibit displays his “secret work,” a world beyond his children’s 
books, similar to the works of Dalí. Ted Geisel, by the way, is criti-
cally acclaimed American children’s book author, Dr. Seuss. After 
July 28, the exhibit moved to the Cutter and Cutter gallery in 
Ponte Vedra Beach, where it remains on display through Aug. 31.

“We have three different collections for the Dalí exhibit,” said 
co-owner, Mark Cutter. 

The main Dalí collection for the exhibit opening was the Argil-
let Collection, according to Mark’s brother, Matthew Cutter, who 
also co-owns the gallery with his family. 

“He (Pierre Argillet) was a publisher of Salvador Dalí,” Mat-
thew said. “There are not a lot of hands that have touched this 
collection, so it’s pretty sweet.” 

The exhibit displays sketches and paintings illustrating Dalí’s 
ideas, of what he thought the future of art and technology would 
bring, specifically shown in his ‘Imagination of Objections of the 
Future’ series.

The Dr. Seuss exhibit is a collection of Ted Geisel’s classic il-
lustrations, sculptures, taxidermy mounts, political cartoons and 
unexpected paintings from his “secret art” collection.

Original sketches of classics such as “The Cat in the Hat,” 
“Yertle the Turtle,” “The Lorax,” and others bring a comforting 
feeling of nostalgia to those who read the books as a child. 

“Read them again (and see) how extremely vital they are to 
who we are as human beings,” said Madeline Kisting, who works 
for Chase Art Group, the exclusive art representative for The Art 
of Dr. Seuss. “If everyone understood, “The Sneetches,” we’d all 
love each other. If Congress would read “Yertle the Turtle” again, 
we wouldn’t have any problems, you know?”

Geisel’s political cartoons depicted issues that are still univer-
sally discussed today, such as the portrayal of political parties in 
his “Talk, talk, talk.” comic or, “The Knotty Problem of Capitol 
Hill...Finding a way to raise taxes without losing a single vote,” 
which speaks for itself. 

But what really stood out were the vibrant and unexpected 
paintings from Dr. Seuss’s late-night art sessions. Ted Geisel’s 
“secret art” showed a different perspective from Dr. Seuss. He 
combined his imaginative characters and transported them into 
Dali’s world of surrealism, with unique shapes, concepts and 
colors, like in his painting, “The Great Cat Continuum,” that’s 
hung at the gallery, opposite of Dalí’s work. 

Len Cutter and his wife, Sonya, opened Cutter and Cutter 
art gallery alongside their sons, Matthew and Mark Cutter, 21 
years ago. Len said that his family-owned gallery was the first to 
feature the two artists together with their work side-by-side.

“For this show to be in Ponte Vedra Beach, this is worthy of 
a drive or a walk to see it,” Len said. “If this were in New York, 
Boston or Chicago, people would fly in to see it, but it’s happen-
ing here first.” 

ABOVE:  
Dr. Seuss (or Ted 

Geisel)’s “The Great Cat 
Continuum,” shows similar 

surreal characteristics to Dali’s 
more elaborate paintings hung in 

museums all over the world.

RIGHT:  Salvador Dali’s exhibit features five 
sketches of his series, “Imagination of 
Objects of the Future,” depicting new 

inventions and concepts that he predicted 
could be invented during his time. 
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Arts
With fall just around the corner, the First Coast offers an array of artistic venues 

with a variety of events for the season, including theatrical performances, 
museum exhibits, musical performances and more.

PONTE VEDRA CONCERT HALL
1050 A1A North
Ponte Vedra Beach, FL 32082
(904) 209-3746
www.pvconcerthall.com

Aug. 29: JOHNNYSWIM 
Aug. 30: Orchestral Manoeuvres in 

the Dark (OMD) 
Sep. 15: Florida Chamber Music 

Project Presents: Arturo Marquez and 
Johannes Brahms 

Sept. 16: Don Felder 
Sept. 20: Local Natives Spiral Choir 

Tour with guest, Devon Gilfillian
Sept. 28: Grandson The End of the 

Beginning Tour with guest, nothing, 
nowhere

Sept. 30: Bad Suns Mystic Truth Tour 
with guests, Liily and Ultra Q 

Oct. 5: John Medeski’s Mad Skillet 
Oct. 10: Marty Stuart’s Pilgrim Show 
Oct. 11: Steven Page 
Oct. 17: The Wood Brothers 
Oct. 24: The Allman Betts Band with 

guests, Joanne Shaw Taylor and JD Simo 
Oct. 27: Wynonna &The Big Noise 
Oct. 31: Acoustic Alchemy 
Nov. 2: Here Come The Mummies The 

Dark Matter Tour 
Nov. 3: Florida Chamber Music Project 

Presents: Franz Schubert 
Nov. 22: The Fab Four | The Ultimate 

Beatles Tribute 
Nov. 23: Mason Jennings 
Nov. 24: John Oates with The Good 

Road Band 

Dec. 7: Joy to the World: Messiah 
Favorites and Holiday Carols 

Dec. 10: A Peter White Christmas with 
Euge Groove, Vincent Ingala and 
Lindsey Webster 

Dec. 19: Rockapella: A Rockapella 
Holiday

Dec. 20: Horton’s Holiday Hayride 
feat. The Reverend Horton Heat with 
guests, 5.6.7.8’s, Voodoo Glow Skulls 
and Dave Alvin

THE ST. AUGUSTINE AMPHITHEATER
1340C A1A South
St. Augustine, FL 32080
(904) 209-3746
www.staugamphitheatre.com

Aug. 25: Vampire Weekend with 
guest, Christone Kingfish Ingram 

Sept. 7: Sing Out Loud Festival pres-
ents Kurt Vile and The Violators with 
guest, Reels

Sept. 8: Sing Out Loud Festival pres-
ents Jenny Lewis with guests, The 
Watson Twins and Lucie Silvas 

Sept. 13: Sing Out Loud Festival: 
Propagandhi with guests, The 
Coathangers, Debt Neglector and GILT 

Sept. 14: Sing Out Loud Festival: Hot 
Water Music with guests, The 
Menzingers, Subhumans and Kid You 
Not 

Sept. 15: Sing Out Loud Festival: St. 
Paul & The Broken Bones with guests, 
Dirty Dozen Brass Band and Aaron Lee 
Tasjan 

Sept. 20: Sing Out Loud Festival: GZA 
with guests DJ 3 Clops I and Friends, 
L.O.V.E. Culture and Willie Evans Jr. 

Sept. 21: Sing Out Loud Festival 
Benefit Concert: Kacey Musgraves with 
guest, Weyes Blood 

Sept. 22: Sing Out Loud Festival: The 
Growlers and Phosphorescent 

Sept. 27: Sing Out Loud Festival: 
Shovels & Rope with guest, Lilly Hiatt 

Sept. 29: Sing Out Loud Festival: Son 
Volt with Early James & The Latest 

Oct. 4: Papadosio with guest, 
S.P.O.R.E. 

Oct. 10: Catfish and the Bottlemen 
with guest, July Talk

Oct. 11: Maggie Rogers with guest, 
Jacob Banks 

Oct. 12: Nahko and Medicine For The 
People Take Your Power Back Tour with 
guest, Nattali Rize 

Oct. 16: ZZ Top 50th Anniversary Tour 
with guest, Cheap Trick 

Oct. 18: Billy Currington 
Oct.19: Lagwagon & Face to Face with 

guest, H20 
Nov. 1: Sammy Hagar & The Circle 

with guest, Night Ranger
Nov. 2 - 3: Old Dominion Make it 

Sweet Tour 
Nov. 8: Elvis Costello & The Imposters 
Nov. 13: The Raconteurs with guest, 

Margo Price
Nov. 9: The Doobie Brothers 
Nov. 23: Joe Bonamassa 

EVENTS SCHEDULE
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PLAYERS BY THE SEA THEATER
106 6th Street North
Jacksonville Beach, FL 32250
(904) 249-0289 
www.playersbythesea.org

Performance times: Thursday, Friday and 
Saturday at 8 p.m.; Sunday at 2 p.m.

Sept. 20 - Oct. 12: The Wiz
Oct. 25 - Nov. 10: The Toxic Avenger
Dec. 6 - 22: A Christmas Carol

THEATER JACKSONVILLE
2032 San Marco Blvd. 
Jacksonville, Florida 32204
(904) 396-4425
info@theatrejax.com

Sept. 13 to Sept. 29: Twelve Angry Men 
Nov. 1 to Nov. 17: Something Rotten 

FLORIDA THEATER 
128 East Forsyth Street
(904) 355-5661 
admin@floridatheatre.com 

Aug. 30: Poco, Pure Prairie League and 
Firefall 

Sept. 7: Rhett & Link: Live in Concert 
Sept. 12: Amy Grant 
Sept. 24: Snarky Puppy 
Sept. 27: Scott Bradlee’s Postmodern 

Jukebox 
Sept. 29: The Gatlin Brothers: Larry, 

Steve and Rudy 
Oct. 1: Peppa Pig Live! 
Oct. 3: Scott Stapp: Voice of Creed 
Oct. 5: Lil Duval: Living My Best Life 

Tour 
Oct. 7: Baby Shark Live! 
Oct. 11: Bert Kreischer: Body Shots 

World Tour 
Oct. 13: Benise ‘Fuego!’ - Spirit of 

Spain 
Oct. 20: Anjelah Johnson: Technically 

Not Stalking 
Oct. 21: Rumours of Fleetwood Mac: 

50th Anniversary Tour - The Very Best of 
Fleetwood Mac 

Oct 22: Robert Randolph and The 
Family Band 

Oct. 23: Cat and Nat: #MomsTruthLive 
Oct. 24: Switchfoot & Their Fantasy 

Traveling Music Show: An Evening of 
Songs and Stories 

Nov. 1: Cody Ko and Noel Miller 

Nov. 2: RuPaul’s Drag Race: Werq 
The World Tour 2019 

Nov. 3: We Will Rock You: The Queen 
Musical 

Nov. 6: Roy Orbison and Buddy 
Holly: The Rock N’ Roll Dream Tour 

Nov. 7: Dane Cook: Tell It Like It Is 
Tour 

Nov. 9: The Mighty O’Jays and Friends 
Nov. 10: Calling All Divas 
Nov. 15: Kevin James 
Nov. 16: The Gutfeld Monologues: 

Live with Greg Gutfeld 
Nov. 17: Dwight Yoakm 
Nov. 22: Steven Wright 
Nov. 23: Disney Junior Holiday Party 

Tour
Nov. 23: Paula Poundstone at the 

WJCT Soundstage 
Dec. 1: Mystery Science Theater 

3000 Live: The Great Cheesy Movie 
Circus Tour 

Dec. 5: Dave Koz & Friends Christmas 
Tour 2019 with guests, Jonathan 
Butler, Melissa Manchester, Michael 
Lington and Chris Walker 

CONTINUED ON PAGE 16 ■
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Dec. 6: Leonid and Friends: 
Performing The Music of Chicago 

Dec. 7: Trisha Yearwood 
Dec. 8: The Very Hungry Caterpillar 

Show  
Dec. 15: Leann Rimes: You and Me 

and Christmas Tour 2019  
Dec. 20: Rudolph The Red-Nosed 

Reindeer: The Musical 
Dec. 22: Moscow Ballet’s Great 

Rusian Nutcracker matinee 

JACKSONVILLE SYMPHONY 
ORCHESTRA
300 Water St. #200 
Jacksonville, Florida 32202
(904) 354-5547 
www.jaxsymphony.org

Sept. 28: Fanfare! Opening Night 
Oct. 4 and 5: Beethoven’s Pastoral 

Symphony 
Oct. 25 and 26: Brahms Piano 

Concerto No. 2 
Nov. 1: Beethoven Chamber Music 
Nov. 3: Brass, Organ, Winds and 

Percussion 
Nov. 15 and 16: Ehnes PLays Elgar 
Nov. 21: Beethoven’s Fifth - 

Symphony in 60 
Nov. 22: Beethoven’s Fifth - Coffee 

Series 
Dec.13,14 and 15: First Coast 

Nutcracker 
Dec. 14 and 15: Handel’s Messiah 
Dec. 20 and 21: Symphonic Dances 
Dec. 31: New Year’s Eve: The Jazz Age 

EMMA CONCERT ASSOCIATION
Lewis Auditorium at Flagler College
14 Granada St.
St. Augustine, Florida 32084
(904) 797-2800 
www.emmaconcerts.com

Sept. 21: Neil Berg’s 50 Years of Rock 
and Roll 

Oct. 6: Hollywood Concert Orchestra 
Night at the Oscars 

Dec. 18: Holiday Pops with 
Jacksonville Symphony Orchestra 

THE CORAZON CINEMA AND CAFE
36 Granada St. 
St. Augustine, Florida 32084
(904) 679-5736 
www.corazoncinemaandcafe.com

Aug. 22: Throwback Thursday: The 
Hunchback of Notre Dame (1939) 

Aug. 23 to Sept. 5: Ophelia 
Aug. 23 to Sept. 5: The Other Story 
Aug. 25: St. Augustine Speaks Poetry 
Oct. 3 to 6: Hispanic Film Festival 
Nov. 2: Dia de los Muertos: A 

Dancing Celebration 

ATLANTIC BEACH 
EXPERIMENTAL THEATRE
544 Atlantic Blvd.
Neptune Beach, Florida 32266
904-249-7177 
www.abettheatre.com

Sept. 13 to 29: Violet
Oct. 18 to Nov. 3: The Vandal 
Dec. 6 to 22: Twelfth Night 

CULTURAL CENTER AT 
PONTE VEDRA BEACH
50 Executive Way
Ponte Vedra Beach, Florida 32082
(904) 280-0614 
www.ccpvb.org

(All events at the Cultural Center 
unless noted)

Aug. 19: Summer Mixer Series
Sept. 7: Ponte Vedra Concert Hall Art 

Contest Celebration
Ponte Vedra Concert Hall
Sept. 27 to Nov. 9: 1¢ LIFE Exhibition 
Oct. 4: 1¢ LIFE Exhibition Opening 

Reception and CCPVB 25th Anniversary 
Celebration

Oct. 9 and Nov. 1: Poetry Open Mic 
Nights with Ancient City Poets

Nov. 14-16: 29th Annual Holiday 
Pop-Up Shoppes, The Lodge & Club at 
Ponte Vedra Beach

Feb. 23: Beaches | A Celebration of 
the Arts, The Surf Club at Ponte Vedra 
Inn & Club

MUSEUM OF CONTEMPORARY ART
333 North Laura Street 
Jacksonville, Florida 32202 
(904) 366-6911 
www.mocajacksonville.unf.edu

May 18 - Dec. 28: Of Many 
Ancestors by Josef Albers, Ilya 
Bolotowsky, Kota Ezawa, Philip 
Guston, Louise Nevelson, Lyle 
Owerko, Yolanda Sanchez and 
Theodoros Stamos 

July 20 - Oct. 27: Camp/Wall/ 
Flock by Khalid Albaih 

July 27 - Jan. 5: Jay Shoots: Home 
by Jay Shoots 

Aug. 10 - Dec. 8: Animal-Gamation: 
Art with a Heart in Healthcare

Aug. 24 - Feb. 2: A Moment in 
Beijing by Su Xinping, Weng Yunpeng 
and Jizi

THE CUMMER MUSEUM 
OF ART AND GARDENS
829 Riverside Avenue
Jacksonville, Florida 32204
(904) 356-6857 
www.cummermuseum.org

Sept. 5: Dinner with Monet 
Sept. 11 - 25; Oct. 2 - 16: Art 

Fundamentals: Acrylic Painting 
Sept. 15: Family Open Studio: 

Quotation Station
Sept. 19: Priceless: How I went 

undercover to rescue the world’s  
stolen treasures

an evening with Robert Wittman 
Sept. 23: Cummer Amelia Fall 

Kickoff 
Sept. 28: Art for Tots: Patterns in 

Paradise  ‘Carlos Rolon’ 
Oct. 12 - 26; Nov. 2 - 16: My First 

Art Class 
Oct. 30; Nov. 6 - 20; Dec. 4, 11: 

Acrylic Painting
Compiled by Daniela Toporek

■ CONTINUED FROM PAGE 15
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ACLASSIC THEATRE
IS PLEASED TO BRINGYOU

OUROURMAINATTRACTIONS
FOR THE 2019-2020 SEASON

For complete details and information
about our other offerings, visit
www.aclassictheatre.org

NO
EL

CO
WARD'S CLASSIC

Awickedly witty, spirited ride from the "Other Side."
Coward's hauntingly raucous comedymocks
traditions of love andmarriage in this classic

supernatural comedy.

OCTOBER 2019

Experience a very different St. Augustine of
days gone by through the reminiscences of
beloved writer Marjorie Kinnan Rawlings in
this original work by Deborah B. Dickey.

MARCH 2020

Twomen, one room, a wild operatic farce in two acts
in conjunction with First Coast Opera.

This is the world debut of Act 2 featuringmusic
written by FCO's director Curt Tucker.

MAY 2020

DalÍ
Exhibi t ion & Sa le

Featuring rare works from three prestigious Collections.
Including: Drawings, Etchings, Lithographs and Tapestries

Located in Sawgrass Village.
Ponte Vedra Beach
333 Village Main Street #640
(904) 395-3759

cutterandcutter.com
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Artist Brian Barnard finds muse in live music

Fernandina Beach-based artist Brian Barnard 
knew he wanted to create art in some way, but it 
wasn’t until about 10 years ago he found the right fit 
for his artistic style.

“I didn’t really get into painting until I started col-
lege, but I’ve always been drawing since I was a little 
kid,” Barnard said. “I’ve always been trying to create 
something my whole life.”

Barnard attended Florida State University and 
studied art. When he returned to Fernandina Beach 
in 2006, he began working at Moon River Pizza, dis-
playing his art on the restaurant walls, but he wasn’t 
sure how to make it a career until a musician friend 
of his approached him in 2009 with a novel sugges-
tion.

The friend was performing an acoustic concert 
in Fernandina Beach and asked Barnard to do a live 

by PARIS MOULDEN
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painting at the show. It was his first time painting 
for a live audience, but it felt like the beginning of 
something big.

Barnard began painting at concerts around the 
Jacksonville area. In one week, he earned $1,000 sell-
ing his artwork at two live music events, giving him 
the motivation to keep going.

“That let me know it was possible to make a living 
off my art, so I left my pizza job and I’ve been doing it 
ever since,” he said. 

Through his creative connections, Barnard got 
noticed a lot on the music scene and beyond. He’s 
painted murals in Fernandina Beach, 5 Points, at a 
video game store on Blanding Boulevard and several 
other locations, as well as doing commissioned art. He 
also performs live art shows at events like the annual 
Isle of Eight Flags Shrimp Festival in Amelia Island, 
Dancing in the Streets in Neptune Beach and the Art 
Walk in Downtown Jacksonville.

Artist Brian Barnard paints during a live 
music performance in Atlantic Beach.

Photos by MARA BUDD 
and HEIDI CLEAVES SMITH



But the live music scene is where Barnard is at home. He paints at venues around the 
First Coast, often at 1904 Music Hall in Downtown Jacksonville and Fly’s Tie Irish Pub in 
Atlantic Beach.

“I’ve just been making my way as a crazy, live painter guy and it really allows me to inter-
act with people and my client base,” Barnard said.

While painting during a live music show with tons of people around may seem like a 
distraction, Barnard said the high energy actually helps his concentration.

“There’s so much going on that you don’t overthink what you’re doing with your 
artwork, so I find it a real productive environment,” he said. “Actually, a lot of times I 

do paintings from start to finish all in one set at a show, so putting it in parameters 
and a timeframe helps, because it makes you focus.”

Barnard’s medium of choice is usually acrylic on 
canvas or wood, although he also uses spray paint 

with stencils sometimes. The main thing is the abili-
ty to work quickly so he can complete pieces from 

start to finish during the course of the evening. 
“It’s a great way of getting my art out in 

front of people,” Barnard said. “Getting out 
and talking to people kind of makes your 

art a real, viable thing.”
Sometimes Barnard knows what he 

plans to paint going in, but other times 
he likes to improvise and see what devel-

ops, which is often a pleasant surprise to the 
audience — and to Barnard. 

“I like making a mess on the canvas and then 
cleaning it up,” he said. “I tell people painting 

at concerts is kind of like drawing in your notes at 
school. You’re kind of doodling, but still paying atten-

tion to what’s going on, and then you end up with this 
really cool drawing.”

As far as subject matter, Barnard said his changes 
regularly, but often includes pop culture, nature 

and surreal scenes, along with bold, vibrant 
colors and visual textures. And as for the music 

Barnard likes to paint to, he’s also flexible 
with that, painting in front of crowds who 

enjoy all types of musical genres, and the 
combination has been an ideal match.  
“It pairs up perfectly,” Barnard said. “People 

who go out and seek live music, in general are very 
open to artistic experiences.”
 To check out some of Barnard’s artwork, visit @

brianbarnardart on Instagram.

Fernandina Beach-based 
artist Brian Barnard finds

 inspiration for his unique and 
colorful works of art at concerts 

and music festivals around
 the First Coast.

Photos courtesy of Brian Barnard
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The Cultural Center at Ponte Vedra Beach presents the eclectic exhi-
bition 1¢ Life from Sept. 27 to Nov. 9 in recognition of the 55th anni-
versary of the landmark publication, “1¢ Life.” Chinese-born artist 
Walasse Ting had a vision to bring together a community of artists cre-
ating works of abstract expressionism and pop-art in the early 1960s. 
The collection of more than 55 important original graphics and poems 
was published in the ambiguously titled “1¢ Life” in 1964. 

The collection of original lithographs by 28 celebrated artists includ-
ing Ting, Andy Warhol and Roy Lichtenstein represents the first 
national exhibition hosted by the Cultural Center. It comes at an excit-
ing time of growth and change as the Cultural Center prepares to tran-
sition to a new, state-of-the-art facility. 

The opening reception for the exhibit will also celebrate the Cultural 
Center’s 25th anniversary from 6 to 8 p.m. Friday, Oct. 4. The retro 
event will include 1960s-themed cocktails and bites (fondue and mar-
tinis please, shaken, not stirred.)  A 1960s jazz band trio, Cats in Bird 
Land, will set the vibe to music. Guests are encouraged to travel back 
in time and don their favorite 1960s attire. Did someone say go-go 
boots?

Ticket prices for the exhibition range in price from $5 to $25. 
Tickets for the 1¢ Life Exhibition Opening Reception and CCPVB 
25th Anniversary Celebration are $90 for members and $125 for the 
general public.

For more information about the exhibit and related programming, 
or to purchase tickets, visit ccpvb.org or call (904) 280-0614.

Pop art 
&Poetry

splashes onto First Coast

ABOVE: A pop art litho-
graph by Roy 
Lichtenstein is part of 
the 1¢ Life exhibit. 

LEFT: The 1¢ Life Cover 
by Machteld Appel is 
part of the Cultural 
Center at Ponte Vedra 
Beach exhibit from 
Sept. 27 to Nov. 9.

Photos courtesy of the 
CULTURAL CENTER AT 
PONTE VEDRA BEACH

Cultural Center at Ponte Vedra Beach celebrates 
25th anniversary with first national exhibit

The painterly 
abstraction of Sam 

Francis is most 
often associated 

with the American 
Abstract 

Expressionist 
movement.
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Luxurious Linens 
for Your Home …

Opulence of Southern Pines and DUXIANA

www.OpulenceOfSouthernPines.com
Serving the Carolinas & More for Over 20 Years — Financing Available

at Sawgrass Village, 
310 Front Street Suite 815 

Ponte Vedra Beach, FL  32082 
904.834.7280

at The Mews, 280 NW Broad 
Street, Downtown 

Southern Pines, NC 
910.692.2744

at Cameron Village, 
400 Daniels Street, 

Raleigh, NC 
919.467.1781

at Sawgrass Village
310 Front Street, Suite 815

Ponte Vedra Beach, FL 32082
904.834.7280Opulence of Southern Pines and DUXIANA
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919.467.1781

Opulence of Southern Pines and DUXIANA

Four bands took the stage July 20 at Colonial Oak Park on 
St. George Street in St. Augustine for the Sing Out Loud 
Session IPA release party. The audience was able to sample the 
new brew by Intuition Ale Works formulated especially for the 
2019 Sing Out Loud Festival. Intuition’s director of sales, 
Daniel Courts, said the beer is made using Amarillo hops and 
has a melon, citrus and kiwi flavor profile. 

“A session IPA is meant for people to enjoy several over a ses-
sion,” Courts said. “Most IPAs are 6% to 7% alcohol. The beer 
released today is 5.1%. It’s fun and easy to drink for everyone.”

The custom brew will be available at all Sing Out Loud 
shows with proceeds benefitting JASMYN, a nonprofit youth 
services organization for lesbian, gay, bisexual, transgender and 
questioning young people ages 13 to 23 in Jacksonville.

The release party also put a spotlight on the Sing Out Loud 
Festival, which kicks off Sept. 6 at Colonial Oak Park. With a 
roster of 334 national, regional and local performers, the fourth 
annual Sing Out Loud Festival set a new record for number of 
acts playing at 11 venues through Sunday, Sept. 29. The four 
bands that played the kick-off party will also perform during 
the festival — The Wobbly Toms, Sugarbeats, The Wild Shiners 
and Bedsweater.

The festival features 334 performers ranging in genres from 
indie rock, Americana, blues, hip-hop and electronica to spoken 
word, bluegrass, punk rock, jazz and comedy. Every perfor-
mance is free and open to the public with exception of the 
Saturday, Sept. 21 Kacey Musgraves Benefit Concert. 

For more information, visit www.singoutloudfestival.com.

ROCKS!
SING OUT LOUD 
FESTIVAL

Photo by CHRISTINE RODENBAUGH
The Wobbly Toms closed out the July 20 performances at the 
Sing Out Loud Session IPA release party to an enthusiastic 
crowd July 20 at Colonial Oak Park on St. George Street.
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ummer is quickly coming to a close, Labor Day 
is fast approaching, but that certainly doesn’t 
mean our social life slows down. I often get 

asked which varietals are the best to serve when enter-
taining in the summer heat, and surprisingly, there are a 
few reds that make the cut. I like to surprise my guests 
with other varietals besides typical hot weather picks of 
Sauvignon Blanc or Chardonnay, although I always have 
those on standby. 

Here are my top picks that I love to sip on in our gor-
geous North Florida evenings, when the breeze picks up 
and you’re making memories with friends, family and loved ones. 

Riesling: When the grapes are from a cool maritime climate like 
Santa Barbara, California, the touch of sweetness and balanced 
acidity in Riesling pairs perfectly with BBQ pulled pork, grilled 
peppers, pineapple or BBQ chicken. Rieslings from a cooler climate 
like Alsace, France offer higher acidity and more peach or apple fla-
vors — think biting into a crisp peach. (Trimbach, Alsace, France – 
$17.99; Fess Parker Riesling, Santa Barbara, California – $14.99)

Zinfandel: For steaks on the “barbie,” a red Zinfandel from 
California offers a bit of black pepper on the finish and enough 
tannin (from its oak aging) to stand up to any cut of steak. A Syrah 
from France offers deep red fruit notes with a gorgeous hint of 
smokiness which pairs perfectly with a smoky BBQ sauce. (Frank 
Family Zinfandel, Napa, California – $40)

Italian Reds: Think Montepulciano, Barbera, Nebiolo 
— any light-bodied Italian red offers bright red fruit 
notes with a hint of leather or spice. And with a slight 
chill it’s perfect on a late summer evening. (Villa Sparina 
Barbera, Monferrato, Italy – $20 at Coastal Wine Market)

Gruner Veltliner: This lesser-known Austrian varietal 
is gaining popularity for its crispness, racy acidity and 
subtle fruit forward palate. This is a medium-bodied 
white that tastes like a cross between a Pinot Grigio and 
a Sauvignon Blanc and pairs so well with scallops, lob-
ster or crab dishes. (Rudi Pichler, Wachau, Austria – $30 
at Coastal Wine Market)

ALLY’S TIPS FOR SUMMERTIME ENTERTAINMENT
Each bottle holds about four or five glasses of wine, so budget 

one to two glasses per person (depending on the crowd).
Don’t be afraid to chill reds to “cellar” temperature, which can 

be achieved by putting them in the fridge for up to 15 minutes 
before serving. This lets the wines display structure and acidity 
that may be lost when the wines are room temperature.

Match acidity in foods to the acidity in wine, and think sweet-
ness to counteract spicy cuisine. You never want wine to over-
power the palate when enjoying with food.

Ally Burkett is Southeast regional manager with Fess Parker Winery 
& Vineyard. She acts as a liaison between distributors and the 
winery itself in Alabama, Georgia and Florida. Burkett appreciates 
how each bottle of wine tells a story, and endeavors to share those 
stories with others.

Wine &  Dine                       
ON THE 

FIRST COAST
Pages 22-31
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by ALLY BURKETTOS
Ally Burkett

Fess Parker Winery 
& Vineyard

Summertime vines produce perfect warm weather pairings



On A1A between St. Augustine and Ponte 
Vedra Beach on the Intracoastal 2 

blocks south of the castle in North Beach

FRESH LOCAL SEAFOOD

Come By Car or Boat!

(904) 829-1105

Ask Us About Private Parties In Our 
Covered Party Pavilion On The Water!

We offer outstanding family dining, whether 
you’re looking for steamed oysters, peel ‘n eat 
shrimp, fresh salad, great soups, a terrific steak 
or blackened chicken, we have something for 

everyone and every appetite!

Lunch & Dinner - 7 Days a Week
Full Bar • Live Music • Beautiful Sunsets

Happy Hour 3-7 pm in the bar

www.aunt-kates.com • 612 Euclid Avenue



restaurant in 
Florida is a 
BBQ joint in 
Jacksonville

by DANIELA TOPOREK

The Best 
Photos courtesy of 

CHAD MUNSEY AND 
MICHAEL SCHMIDT

Photo by DANIELA TOPOREK
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riving north along Kings Avenue 
in Jacksonville, Florida, hungry 
locals and foodies take twists and 
turns among rundown buildings 

as they search for the best restaurant in 
Florida. The landmark they seek is Chris 
Dyer’s trippy and vibrant mural of the 
funky “interdimensional entity” (as he 
calls it). They know their destination is 
close because they can probably smell it, 
and it smells dang good. It’s locally 
owned, fast-casual restaurant and beer 
garden — The Bearded Pig.

Named best restaurant in the state by 
Reviews.org, The Bearded Pig is, accord-
ing to co-owner Chad Munsey, “an ode to 
southern barbecue.”

“It’s a Texas-influenced, Carolina-
influenced, casual BBQ restaurant that 
serves top-quality food in a kid-friendly, 
casual environment,” he said, overflowing 
with imagery. “It’s also a beer garden, we 
could go on and on. We’ve got a lot of 
descriptors for us.” 

The BBQ joint was founded by Munsey 
and old friend, Michael Schmidt, who 
grew up cooking BBQ and watching his 
father in the food industry.

“I always made BBQ with my dad and 
my friends,” Schmidt said. “The OG 
sauce we have here, I’ve been making it 
since I was a kid. It’s a family recipe.” 

Schmidt also created the other sauces to 
represent the different BBQ-influenced 
areas in the country. 

“The ‘OG sauce,’ it’s a Western 
Carolina ‘dip’ which is a tangy ketchup 
and vinegar-based sauce,” he explained, 
breaking down the saucy selection. “The 
‘Drizz’ is our take on South Carolina 
Mustard sauce. Our version is a little 
sweeter. The ‘Sweet Spot’ is our nod to 
Kansas City sauce. It is thicker and sweet-
er with molasses and honey along with 
brown sugar. The ‘Pepper Vinegar’ is an 
Eastern Carolina vinegar style sauce. And 
the ‘XXX’ is our hot BBQ sauce. It’s our 
ode to Texas in that it has lots of pepper 
flavors, chili powder, ghost pepper, cay-
enne and habanero.”

Popular entrees include brisket, ribs and 
the almighty King Sandwich made with 
pulled pork, brisket, sausage, jalapeño 
poppers, cheese sauce and coleslaw on a 
brioche bun. It’s named after Kings 
Avenue. 

For a hearty snack while enjoying a 
brew or two from the beer garden, “Jax’s 

Original” Bearded Poutine is a mountain 
of fries topped with burnt ends, pulled 
pork and pimento cheese curds, smoth-
ered in cheese sauce. Drizzle some XXX 
sauce for some heat. 

The business partners hope to add a sec-
ond location.

“The biggest thing is finding the right 
location,” Schmidt said. “We have to look 
at where we can replicate this. Where can 
we get the same feel? We found areas we 
like, but it’s just finding the right space.”

Lynn LaBoone, a previous resident of 
Jacksonville, thought The Bearded Pig was 
the right location to cater her wedding in 
November 2017.

“It was the first BBQ people suggested 
when I mentioned I wanted BBQ for my 
wedding,” she said. “Not only did they 
have good food, but they also had a wide 
selection of local beers. It was the perfect 
intersection of my food interests.”

“Thank you to everybody for support-
ing us,” Munsey said. “I mean that’s the 
biggest thing. Thank you to the staff. 
Thank you for the nice comments, the 
people that just love what we do. We’re 
fortunate to be from here and do some-
thing that is broadening the scope of 
culinary in this town.” 

And we’re fortunate to have the best 
restaurant in Florida so close to home.

D

ABOVE: Owners, 
Michael Schmidt 
(left) and Chad 
Munsey relax in 
the Bearded Pig’s 
outdoor area, 
with green grass 
and cool shade. 
Photo by 
DANIELA TOPOREK

LEFT: The Bearded 
Pig is located on 
Kings Avenue near 
the San Marco area 
in Jacksonville.

Photo courtesy of 
CHAD MUNSEY AND 
MICHAEL SCHMIDT
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For more info and tickets, call 493.7739 or visit: chscaringchefs.com

36th Annual Caring Chefs
Sample cuisine and beverages from nearly 50 of  

Northeast Florida’s finest chefs, sommeliers and brewers. 
Sunday, October 20, 2019

7-9:30 p.m. • The Avenues Mall • Tickets $75
Tickets available NOW!

Robert & Margaret Hill
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B E N E F I T I N G

For more info and tickets, call 493.7739 or visit: chscaringchefs.com

36th Annual Caring Chefs
Sample cuisine and beverages from nearly 50 of  

Northeast Florida’s finest chefs, sommeliers and brewers. 
Sunday, October 20, 2019

7-9:30 p.m. • The Avenues Mall • Tickets $75
Tickets available NOW!

Robert & Margaret Hill

Supporting a great cause can sometimes be as easy as sampling 
some of Jacksonville’s best culinary creations. That is, if you’re 
attending the annual Children’s Home Society of Florida’s Caring 
Chefs event. 

Now in its 36th year, Caring Chefs will take place Sunday, Oct. 
20, from 7:30 to 9 p.m at the Avenues Mall. 

The event will be throughout the mall, with different chefs 
from around Jacksonville volunteering their time to serve up a 
diverse menu of everything the city has to offer. 

“There are so many great and unique restaurants that are all 
over the city and I know that sometimes depending on where 
you’re located you don’t necessarily get out to certain areas and try 
certain restaurants,” said Samantha D’Agostino, special events 
manager of Children’s Home Society of Florida. “I would really 
love this event because you get a chance to experience some places 
that maybe you always wanted to try but have never had the 
opportunity.”

In addition to trying new foods, guests can enjoy wine, craft 
beer and live entertainment.

The Caring Chefs event draws over 2,000 guests from around 
the region. 

“This event is definitely deep rooted in our city’s history,” 
D’Agostino said. “It’s growing and it’s getting bigger than ever.”

This year, unlike past years, Caring Chefs will also host a VIP 
Pre-Party for an “exclusive look at the event.” The Pre-Party will 
include early admission and also a designated VIP area with food, 
beverages and live entertainment. 

At the heart of the Caring Chefs, however, is the Children’s 
Home Society of Florida, which receives about 90% of sponsor-
ship dollars from the event. The nonprofit serves more than 
10,000 children and families in Northeast Florida, which includes 
services like counseling, adoption, fostering and child welfare pro-
grams. 

“CHS was founded in 1902, we are celebrating 115 years of 
being a leader in serving kids and families,” D’Agostino said. “It’s 
events like these that really help us to continue to help support 
our local families and the programs we offer them.”

Children’s Home Society 
of Florida to host 
36th annual

by AMBER LAKE

Event
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Sawgrass Events' Anna Washington, Carol 
Maurer and Waine Banyas from Sawgrass 
Events serve dishes at last year’s Caring Chefs.

The Jacksonville Golf & Country Club booth 
serves guests during last year’s event.

The Gary Starling Group performs 
during the 2018 Caring Chefs event.

Michelle and  
Joe Mecca enjoy 
last year’s event.

Photos by 
SUSAN GRIFFIN



In July 2018, Vernon’s Restaurant in Ponte Vedra, Florida, launched a 
unique weekly brunch series with a different menu and theme each 
Sunday. Flash forward one year, and Vernon’s is mentioned in countless 
publications, recommended by popular foodies and named one of the 
United States’ best buffets by the Food Network.

Brunch creator, Chef Tanya “Mama T” White, celebrated her birthday 
and the one-year brunch anniversary decked out in 1970s attire to match 
the “Funky Brunch” theme.

“It was such a blast,” Mama T said after the brunch. “I had a really 
good time. Even now, people are still coming up to me and talking about 
it.” Mama T’s “Funky Brunch” was named after her 1970s disco-inspired 
theme, with 70s disco music, eclectic Tupperware and a nostalgic “gou-
lash” station. 

“Some people didn’t really get the goulash concept, but others did and 
really enjoyed it,” Mama T said. 

‘MAMA T'
celebrates first year of brunch 

service, birthday with 70s theme
by DANIELA TOPOREK

Vernon’s Restaurant staff, Chef Joe Natoli; Chef Tanya “Mama T” White; 
Caneale Hoshaw, restaurant manager; and Chef Eduard Maldonado pre-
pare the venue for Mama T’s cuisine and 70s disco brunch on June 30.

Mama T’s Afro Cake was made at 
Vernon’s Restaurant, and so was the 
eight-tiered-stand, created by Chef 
Thomas Allen. that held the cake. 

Brunch guests Callie and Henry Butler 
pose in front of the disco backdrop, 
fitting for the 1970s-style Funky Brunch.
Photos by DANIELA TOPOREK

Chef Mama T fills a plate and finally 
enjoys her own brunch on her birthday 

and one-year anniversary of the concept.

Southern staples like Chef Mama T’s 
buttermilk fried chicken were served.

Psychedelic-decorated brownies 
were served at the dessert area.
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CUISINE
From breakfast and brunch to dinner, Vernon’s menu is full of wholesome, locally sourced, 

chef-driven cuisine, accompanied by delicious, hand-crafted beverages.

PARK & DINE:  We’ll validate your parking for free.

Located inside the Sawgrass Marriott Golf Resort & Spa   |   1000 PGA Tour Boulevard, Ponte Vedra Beach, FL 32082

FOR RESERVATIONS,  CALL 904 .280 .3405
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Guests chose goulash ingredients as Vernon’s cooks prepared it 
before their very eyes, similar to Mama T’s memory of when her 
mom would use leftovers in the fridge to make a new pasta or 
stew dish; it was never the same twice because it always depended 
on what was in the fridge. 

A Tennessee native, Chef Mama T is a Southern-style cuisine 
connoisseur and her dishes prove it. Buttermilk fried chicken was 
served, along with cornbread, scalloped potatoes, biscuits and 
gravy, green bean casserole with French onions and cornbread. 

For dessert, bring out the classic Jell-O mold! 
“I remember my grandma used to use them all the time and put 

fruit cocktail in it,” Chef said. “We did our modern-day twist of 
making it panna cotta, but you still see the molds and get the feel 
of it. You say, ‘Ohh, I don’t know what that is, but it’s cool and I 
want to eat it.’” 

Another attention-getter at Vernon’s is the elaborate children’s 
area decorated and to match the theme of the brunch. The 1970s 
“Willy Wonka and the Chocolate Factory” played in the back-
ground as kids colored, ate finger foods served in mini 1970s 
Thunderbird cars and analyzed the questionable object on the 
floor, better known to adults as a Sit-and-Spin. 

“The adults got more excited than the kids,” Mama laughed. 
“The kids didn’t even know what a Sit-and-Spin was. We had to 
teach them. I had to put an adult on it. They were like, ‘Oh, it’s a 
self merry-go-round.’ Once they got the concept, they were all 
over it.” 

A birthday brunch wouldn’t be complete without birthday cake, 
and the Vernon’s family did not let Chef Mama T down. An 

eight-tiered stand created by Marriott’s own 
Chef Thomas Allen held dozens of “Afro 
cupcakes” as they cascaded down from the 
main cake that had a photo of Chef Mama T’s 
face and a giant, shiny tiara to channel her inner 
(and outer) disco diva. 

“I told him (Chef Thomas) I wanted my hair to flow down 
like Rapunzel,” she said. “He made that stand just for me. I 
didn’t see the cake until it came out, so it was awesome. I 
thought it was a fun play.”

It’s because of the kindness and ingenuity of her team that has 
Chef Mama T over the moon about her brunch and Marriott fam-
ily. From Chef Thomas and his cake stand, to the Marriott recre-
ation team that helps create the children’s area every week, Mama 
said she’s been “blessed by the best from the very beginning.”

Executive Chef Joe Natoli has been a key figure from the start 
of the series and even mentioned getting goosebumps on the 
opening Sunday of the brunch. His optimism, determination 
and faith in not just Mama T, but his whole staff, is what keeps 
the creative juices flowing in the kitchen. “I can go see him and 
say something wild like, ‘Chef Joe, I want to be a mountain 
climber that serves burgers on top of a camelback.’ He’ll be like, 
‘Really? Nobody’s ever done that. Sounds good, let’s look into 
it,’” Mama joked sweetly as she reminisced about how far she’s 
come since last July. 

“He’ll push you and make you go further than your own 
expectations. He challenged me with this brunch and that’s what 
this brunch has done to me.”
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items chosen from the dinner. 
“I think the shrimp and grits, being from the south, is a sta-

ple,” Botkin said. “The Anson Mills grits out of South Carolina, 
great local shrimp and little bit of andouille sausage really tied 
that dish together.” 

Other mouthwatering options were the farro risotto with veg-
gies and mushrooms or the duroc pork chop with coffee and 
molasses grind and sea salt. An array of sides, like grilled aspara-
gus, potato puree and a goat cheese spinach dip were served to 
the table family-style. 

Chef Botkin takes pride in his French-style cuisine, explaining 
that techniques include initial searing, followed by a final bake. 
Oh, and lots of butter. 

“I want to keep things simple and let the ingredients speak for 
themselves,” he explained. “So, not to heavy on sauces. Things 
should complement, not overpower.”

One of his favorite meals to prepare is a Caribbean lobster with 
butter elevated by unexpected spices he learned from a good 
friend in Anegada, one of the British Virgin Islands.

“All he did was cook lobsters for people every night,” he said. 
“His name was Lowell. He showed me some techniques and his 
secrets to make the perfect lobster. Lowell used margarine. I’d use 
butter, but then with cinnamon and nutmeg. It gives it a very 
subtle, strange flavor.”

As the dinner came to an end, H&R staff served the final 
course of the evening, a dessert platter with assorted chocolates 
and macarons, each as original in design, color and flavor as the 
next. 

Chef Botkin’s goal is to inspire young cooks and future chefs. 
“We got some great talent working here and it’s phenomenal to 

watch them grow,” he said. “There’s going to be a lot of change, 
but we want the community to come out and try it. We’re just 
going to have some fun.”

HARVEST & REEL 
adds modern twists to well-loved classics

ne of the newest restaurants in St. Augustine Beach, 
Harvest & Reel at Embassy Suites, hosted a seasonal menu 
tasting for foodies and influencers on June 27, highlight-
ing its latest menu items and cocktails. 

Located in a warm corner within the hotel, Harvest & Reel aims to 
bring fresh farm- and shore-to-table dishes for both tourists and locals 
alike. Its modern, open kitchen and friendly staff ensures an elevated 
culinary experience with a behind-the-scenes look into the dishes 
served. 

“It’s nice to have an open kitchen,” Executive Chef John Botkin 
said. “We do get quite a few people who come up and kids want to 
see what we’re doing. It’s nice to interact with them. You don’t neces-
sarily want to hear everything, but at least you can see it. It becomes 
a part of the restaurant.”

Seasonal cocktails from the hotel’s Rhum Bar, were served to guests 
during a brief hotel tour. A “Cucumber Southside” cocktail with 
lemon, mint and cucumber was a refreshing ode to the Cuban 
Mojito, served with lime vodka instead of rum. 

In honor of Negroni week (June 24-30), Rhum Bar also featured a 
Mezcal Negroni, mixed with one’s choice of mezcal, Campari, sweet 
vermouth and orange bitters, “with a twist,” according to the descrip-
tion. The Mezcal Negroni was also in honor of one Botkin’s inspira-
tions, Anthony Bourdain, who loved negronis and would have cele-
brated his birthday June 25, now known as Bourdain Day. 

For the tasting, Botkin chose seasonal dishes that showcased the 
new menu and highlighted local farms where the ingredients were 
sourced. His favorites include the watermelon and tomato salad with 
burrata, basil and white balsamic vinaigrette, and shrimp ceviche with 
watermelon and locally sourced Mayport shrimp. 

Harvest & Reel’s shrimp and grits, with a little smoked tomato 
sauce, is a “perfectly executed” dish and addition, according to Chef 
Botkin. Foodies seemed to agree as it was one of the most popular 

Harvest & Reel 
hosted its 

seasonal menu 
tasting and 

influencer dinner 
on June 28.

ABOVE: The Mayport Shrimp and Grits 
was served with andouille sausage and 
smoked tomato sauce.

BELOW: One of Harvest & Reel’s chefs, 
Cole Lowman prepares the open kitchen 
for the Influencer dinner.

INSET: From the Virgin Islands 
to Las Vegas, Chef John Botkin 
has ventured the culinary 
world for more than 35 years.

Photos by 
DANIELA 

TOPOREK

by DANIELA TOPOREK
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The 18th annual Delicious Destinations is a celebration of inspired 
food and notable wines that benefits Ascension St. Vincent’s commu-
nity outreach programs, which provide free medical care for children 
and adults in need throughout the area. Tickets are available for var-
ied events to be held at the Ponte Vedra Inn & Club Sept. 6 and 7.

“We help thousands of our area’s most vulnerable children and 
families through our community outreach programs each year, 
including through our Mobile Health Outreach Ministry, the region’s 
only fleet of doctors-offices-on-wheels,” said Virginia Hall, president 
of the Ascension St. Vincent’s Foundation. “For nearly 20 years now, 
the wonderful patrons and chefs of Delicious Destinations have 
helped us raise hundreds of thousands of dollars in support of our 
Mission to provide care to everyone in our community, with special 
attention to those who need it most.” 

The two-day celebration features executive chefs from some of the 

most prestigious restaurants and resorts throughout the nation. 
The first event, a demonstration-style luncheon complete with 
wine pairings, will take place at 11:30 a.m. Friday, Sept. 6. 

The VIP Preview Reception will be at 6 p.m. Saturday, Sept. 7. 
Guests will enjoy culinary masterpieces prepared by Ponte Vedra 
Inn & Club Executive Chef Hermann Muller. 

The main event is at 7 p.m. Saturday at the Ponte Vedra Inn & 
Club. Chefs from some of the nation’s premier resorts including 
The Greenbrier, Montage at Palmetto Bluff, and The Lodge & 
Retreat at Sea Island Golf Club will showcase their culinary tal-
ents. Southern Glazer’s Wine & Spirits will provide wines from 
select domestic and international vineyards. The event also fea-
tures live and silent auctions with items including spa and restau-
rant gift certificates, catered dinners and weekend getaways. 

To learn more about Delicious Destinations or to purchase 
tickets, visit www.deliciousdestinationsjax.com.

to benefit families in need

18th annual

delicious
destinations

Photo by SUSAN GRIFFIN
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Cheers to  50 Years!
We celebrate 50 years in 
print November 7, 2019 

with a signature 50th 
Anniversary edition. 
Be a part of history! 

Reserve advertising space 
in the community newspaper 

serving Ponte Vedra and 
the surrounding affluent 

communities for half a century. 

Recorder
Celebrating 50 years of the 

Not your average newspaper, not your average reader

PONTE VEDRA

Deadlines: 
Noon, Nov. 4th

Call (904) 285-8831
pontevedrarecorder.com 



Attending Bolles at a young age sets 
the stage for future learning. The wide 
breadth of learning opportunities, 
global context, academic resources 
and accomplished faculty prepare 
students for real-world success in 
college, career and life. 

Explore what Bolles has to offer  
by visiting www.Bolles.org  
or calling us at (904) 256-5030.

A Bolles experience develops successful 
young adults who know how to thrive.  

#ThisIsBolles

Ponte Vedra Beach Pre-K–5
Whitehurst Pre-K–5

Bartram 6–8
San Jose 9–12

Four Unique 
Campuses

The Bolles School is a college preparatory day and boarding  
school for students in Pre-K through Grade 12.

Hannah Mendelson

Bolles Class of 2018

NC State Sophomore

Major: Mechanical  
Engineering

Starting here 
        creates confidence there. 

Do you know a child 
who loves to sing?

With the support of Connect with us

NOW AUDITIONING GRADES 2-12
Schedule an Audition Today! 

Visit JaxChildrensChorus.org 
or call  353-1636, ext. 1

Rehearsal Sites: Mandarin • Southside • Downtown • Westside 
No fee to audition • Need-based scholarships available

PRIMARY CHOIR
10-Week Program for Kindergarteners & First Graders
NO AUDITION NECESSARY. NOW REGISTERING!
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On July 27, little bakers tied on their lit-
tle aprons and competed in the Women’s 
Food Alliance children’s cupcake baking 
competition at JAX Cooking Studio in 
Jacksonville, Florida.

Contestants brought in eight homemade 
cupcakes and displayed them at JAX 
Cooking Studio, where three pastry chefs 
from the Women’s Food Alliance judged 
their batches. 

“Each contestant will be judged on the 
appearance of the cupcake, originality of the 
recipe, the way they displayed them and the 
taste,” said competition host and WFA 
member, Nancy Vandegrift. “We’ll rank 
each of those categories from one to five. 
Then, we’ll tally each of the contestants’ 
scores for the grand prize winner.”

Judges, Chefs Nancy Guarnieri from St. 
Francis Inn in St. Augustine, Verousce 
McKibbin from Koek Cake and Nancy 
Slatsky from JAX Cooking Studio, walked 
around the room and carefully observed the 
displays of each contestant.

Twelve-year-old, Yisrael Washington’s 
almond pound cupcakes could have fooled 
anyone into thinking they walked into an 
art studio by mistake. Her simple, yet effec-
tive display of using an artist’s paint palette 
and brush for her cupcakes showed talent in 
both the culinary and visual arts — not to 
mention the clever use of food dye as paint 
for her pastries and chef ’s hat added a 
“messy,” yet original touch. 

Leah Jordan also created a culinary illu-
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Kids’ cupcake 
contest results in 

‘Sweet’                             

sion with her ice cream sundae cupcakes. 
The 10-year-old displayed her cupcakes in 
elaborate ice cream cups, topped with hard-
ened chocolate to represent chocolate syrup, 
sprinkles and a cherry on top. She even 
added mini spoons to each cupcake, com-
pleting her sundae showcase. 

After 15 individual tastings and careful 
deliberation, the winners were announced. 

Second runner up went to Elizabeth 
Vincent and her triple lemonade cupcakes. 

“Elizabeth Vincent’s Triple Lemonade 
Cupcake was truly delicious and they loved 
the vintage presentation,” said WFA founder 
and original competition host, Leigh Cort. 
Cort was unable to attend due to a last-min-
ute emergency, but later spoke with the judg-
es, who filled her in on the deliberations. 
The judges also loved how Vincent, a young 

baker, used vintage china for her delicate 
and old-school presentation. 

First runner up was awarded to Bailey 
Dunn and her s’mores cupcakes. “Her cup-
cakes won because of taste, technically 
complex preparation and great presenta-
tion on the wooden board with the s’mores 
components,” Cort explained. 

The winner of the grand prize, a two-
night stay for four at the St. Francis Inn in 
St. Augustine, brunch at Casa Marina and 
a Kilwin’s Ice Cream social for 50 guests 
went to 12-year-old Symphony Brown and 
her Triple Chocolate Cupcakes, who won 
“hands down, for taste,” according to Cort.  

“The three judges raved about Brown’s 
cupcake, the best they all have ever tasted," 
Cort said. “Saying that from three profes-
sional pastry chefs is saying something!”

  
victory

ABOVE: It was a family affair at the 
competition as siblings, cousins and 
contestants Serenity Brown (from 
left), Yisrael Washington, Symphony 
Brown and Amani Washington pose 
with their cupcakes after the con-
test. Symphony Brown won the 
contest, “wowing” the judges with 
her baked triple chocolate cup-
cakes (top left).
 
LEFT: Second runner-up, Elizabeth 
Vincent, impressed with her Lemon 
Cake cupcakes (top right).
Photos by DANIELA TOPOREK

by DANIELA TOPOREK



More than two dozen teens and parents recently gathered to gear 
up for the transition to college at Taking the Next Step: College-Prep 
Workshop, hosted by First Florida Credit Union.

The free workshop was held at the credit union’s St. Johns branch 
on July 27. Financial experts partnered with a local AVID and dual-
enrollment instructor to cover topics such as navigating college 
applications and managing finances from a distance to help students 
stay financially successful while away at school.

The event attracted high school sophomores, juniors, seniors and 
their parents, all eager to gain insight on how to best prepare for the 
transition to college. 

Theresa Le, a junior at Bartram Trail High School, was one of the 
teens who attended the workshop. 

“We learned a lot about college scholarship opportunities and how 
to reduce student loans after college or not have them at all,” Le said. 

Ashleigh Robinson, a community relations specialist with the 
credit union, said her organization plans to host the event again in 
the future. 

“Our team was thrilled to see such a positive response from our 

The First Coast YMCA on July 27 hosted its third annual Back-
To-School Bash event to give back to active duty, guard and reserve 
military members and their families with a focus on fun, health and 
the well-being of families in attendance. The free military apprecia-
tion event offered a back-to-school backpack giveaway, swimming, 
group exercise demonstrations and additional family fun activities.

Participating locations included the Winston Family YMCA in 
Riverside, the Barco-Newton Family YMCA in Fleming Island, the 
Brooks Family YMCA on the Southside, the McArthur Family 
YMCA in Fernandina Beach and the St. Augustine YMCA.  

“The First Coast YMCA recognizes the courage and sacrifice of 
those who selflessly serve our country,” said YMCA of Florida’s First 
Coast President and CEO Eric K. Mann. “The Y is proud to be a 
support system for our robust military community on the First 
Coast and as the first Armed Services YMCA affiliate in Florida, we 
are committed to providing vital programs and resources for mili-
tary members and their families.”

The Back-To-School Bash was originally started by the First 
Coast YMCA in partnership with Building Healthy Military 
Communities, a Department of Defense initiative to better under-
stand the unique challenges faced by geographically dispersed ser-
vice members and their families. The experience is designed to help 
families come together, stay together, adjust and thrive.

Jacksonville is home to the third largest military population in 
the nation, with more than 40,000 active duty personnel, 6,000 
active reserves and 170,000 veterans. YMCA of Florida’s First 
Coast’s affiliation with the Armed Services YMCA was established 
to cater to the needs of Jacksonville’s military members. 

To learn more about opportunities for the Armed Services and 
Veterans at the First Coast YMCA, visit www.fcymca.org/join-the-
y/armed_forces_veterans.

YMCA salutes military families with back-to-school bash

Students and parents discover how to best prepare for college 
finances during free workshop from First Florida Credit Union 
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community at this event,” Robinson said. “We are happy to have 
played a role in preparing our local students for this monumental 
transition, and we wish them all the best as they head to school.” 

For more information on First Florida Credit Union’s upcoming 
community events, visit www.firstflorida.org. 

The First Coast YMCA offered haircuts at 
the July 27 Back-To-School Bash in St. Augustine.

Students could participate in crafts during the 
YMCA Back-To-School Bash in St. Augustine.

Local AVID and dual-enrollment instructor Michelle 
Wolrich shares scholarship insight with students at 
First Florida Credit Union’s St. Johns branch.
Photo courtesy of  FIRST FLORIDA CREDIT UNION



Berkshire Hathaway HomeServices Florida Network Realty col-
lected 1,177 backpacks filled with school supplies for Northeast 
Florida children during its 20th annual Backpack Challenge. 

The backpacks and school supplies were donated to students 
throughout Northeast Florida in partnership with Dreams Come 
True, Operation New Hope, The USO, Department of Juvenile 
Justice, Boys and Girls Club, Charles E. Bennett Elementary, 
Orange Park Junior High and Gamble Rogers Middle School.

©2016 Huntington Mark, LLC. Independently Owned and Operated. SAT and Advanced Placement (AP) are registered trademarks 
of the College Board. PSAT/NMSQT is a registered trademark of the College Board and the National Merit Scholarship Corpora-
tion.  ACT is a registered trademark of ACT, Inc. None of these entities were involved in the production of, and do not endorse the 
program.* Offer valid for Academic Evaluation or Tuition, new students  only. Not valid with any other offer. HLC1940.3

“Our daughter is now at grade level 
and her test scores have increased 
dramatically. She was typically a C or 
D student and she is now an A and B 
student. The best part is watching her 
self-confidence grow as she continues to 
do well. She has learned what it feels like 
to be successful in school. A huge Thanks 
to the Huntington staff for sticking with 
her and getting her to overcome the 
weakness she had. This experience ended 
up being Priceless!!!” – Jessica V.

Huntington can help your student get back on track  
this summer. Since 1977, Huntington has helped 
students K-12 improve their grades, test scores  
and confidence. We offer:

THE HUNTINGTON ADVANTAGE

• Thorough academic evaluations

• Proven programs tailored to each student’s needs

• Individualized instruction from highly qualified teachers

SUMMER IS THE PERFECT TIME 
TO GET CAUGHT UP

TUTORING
Reading - Writing - Math - Study Skills 
Spelling - Vocabulary - Phonics

Algebra - Geometry  - Trigonometry  
Pre-Calculus - Calculus - Earth Science  
Biology - Chemistry - Physics

TEST PREP

Personalized Attention. Proven Results. 

1.800.CAN.LEARN

SAVE
$100*

SAVE $100WHEN YOU CALL
BEFORE 6/20/19*

SAT - PSAT/NMSQT - ACT - Advanced
Placement (AP) - FSA - ISEE - SSAT -
GED - ASVAB

Jacksonville Beach
904-220-1212

Mandarin
904-886-9600

1,177 Northeast Florida students 
begin school with filled backpacks

Berkshire Hathaway HomeServices Florida Network Realty 
collected backpacks and school supplies at its office 
locations, including Atlantic Beach (below) through Aug. 2.

Photo courtesy of  FLORIDA NETWORK REALTY

EPISCOPAL
SCHOOL of JACKSONVILLE

Episcopal School of Jacksonville and 
Beaches Episcopal School will merge 

on July 1, 2020.
For 2020-2021 admissions information for PreK-6, please contact 

Ashley Davis at adavis@beachesepiscopalschool.org. 
Open House dates: November 14 and January 23

For 2020-2021 admissions information for grades 6-12, please contact 
admissions@esj.org. 

Open House dates: November 5 and January 14. 

Families enrolling for the 2020-2021 school year and beyond 
will be enrolled in Episcopal School of Jacksonville.

www.esj.org  •  www.beachesepiscopalschool.org 
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JACKSONVILLE PUBLIC LIBRARY DOWNTOWN 
CONFERENCE CENTER

Perfect for two book worms in love, the Jacksonville 
Public Library Downtown is as elegant as it is iconic. At 
300,000 square feet, the Main Library is the largest pub-
lic library in the state and the most impressive of all the 
branches in Jacksonville. The Conference Center, which 
is available for rent, offers indoor and outdoor settings 
and can accommodate up to 300 guests. The courtyard 
section of the venue boasts great views of the city and 
romantic lighting amid rooftop landscaping. Indoors, 

marble flooring and stunning artwork give the location 
the sophisticated feel the library is known for.  

Price range: $2,280-$6,000
Located at 303 North Laura Street in Jacksonville

Fall 
Bridal

PREVIEW
Pages 36-39

amazing 
wedding 
venues for

by AMBER LAKE

in style
6

Photos courtesy of  JACKSONVILLE PUBLIC LIBRARY 
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by PARIS MOULDEN

THE BEACHES MUSEUM
For many, getting married in a little chapel feels not only nos-
talgic but a fulfillment of a picturesque fantasy fueled by doz-
ens of romantic movie endings. Before the credits roll, book a 
syrupy-sweet wedding at the Beaches Museum in Jacksonville 
Beach. A true vintage gem, the chapel has local history dating 
back to 1887, serving as one of the first churches in the area. 

Also known as St. Paul’s by the Sea, the venue ensures the 
dream is complete by ringing the antique white bell at the top 

of the tower after the ceremony. 
Price: $1,200 for five hours

Located at 381 Beach Blvd. in Jacksonville Beach

THE ASSEMBLY ROOM VENUE AT ART ‘N MOTION
Located within the heart of St. Augustine, the Art ‘n Motion 

industrial chic warehouse will add a unique twist to traditional 
settings. Complete with modern amenities, the early 1900s build-
ing boasts clean lines with exposed brick and ceilings, as well as 
handcrafted woodwork. In addition, the space hosts a classic car 
gallery and dealership within the venue, which is sure to impress 

guests who are welcome to explore the open showroom. 
Price upon request

Located at 283 San Marco Ave., Suite B in St. Augustine.

OYSTER BAY YACHT CLUB
Simple, elegant and with a stunning view, the Oyster Bay Yacht 

Club will make any wedding reception memorable with plenty of 
regional ambiance. Set along the Intracoastal Waterway, the yacht 

club encompasses Florida’s laidback aesthetic coupled with an 
upscale design. Both the open, flowing architecture and coastal 

location make the venue perfect for anyone seeking a true 
Floridian feel. Don’t forget to serve an oyster appetizer or Mayport 

shrimp, which always tastes better by the water’s edge. 
Price: $3,500

Located at 96732 Bay View Drive in Fernandina Beach.

LA VENTURE GROVE
The smell of citrus and antique pine, cypress and hickory wood 
linger at this historic agricultural gem. Once a profitable orange 
grove established in 1880, La Venture Grove looks like some-

thing one would dream after falling asleep reading Faulkner on a 
hot night. Hauntingly beautiful, the land still bears fruit along 

the groves following the St. Johns River, making for scenic views 
and a picturesque setting for a reception. The recently rehabili-

tated home is decorated to bring out its antique charm or guests 
can enjoy the outdoor pavilion nestled among the palms. 

Price range: $4,000-$6,000 per night
Located at 2375 Moremen Road in Jacksonville.

SUGAR POINTE ESTATE
For anyone looking for a country romance fit for the Lifetime 

Movie network, Sugar Pointe Estate is sure to provide the atmo-
sphere for a true fairy tale ending. The location features sprawl-
ing 48 acres, which includes a spring-fed lake, boathouse, a lux-
urious country River House and a 1960s farmhouse equipped 
for hosting receptions. The old-growth trees, crystal clear lake 

and remote location make Sugar Pointe Estate the perfect place 
to cozy up to an outdoor fire and fall in love all over again. 

Price range: $1,500-$5,500
Located at 88000 Sugar Pointe Lane in Yulee. Photos courtesy of SUGAR POINTE ESTATE 

Photos courtesy of LA VENTURE GROVE 

Photos courtesy of OYSTER BAY

Photos courtesy of 
BEACHES MUSEUM

Photos courtesy of SARAHDIPITY
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Wedding 
Memories 

by DANIELA TOPOREK

Mobile VW 
photo booth 

brings 

to life 

Like the search for the perfect engagement ring or wedding dress, 
Ryan Ropero’s search for the perfect Volkswagen took patience, hard 
work and financial planning. After countless “blind dates” with rusted 
Volkswagens and dozens of disappointments, he found her, the one. 
His dream 1972 Volkswagen bus was coincidentally located in Los 
Alamos, New Mexico, about two hours away from his hometown, Toas. 
It was fate. And with that fate, came his dream business — Vanagram.

Vanagram is a mobile photo booth within Ropero’s VW. He installed 
a DSLR camera with a 20-inch screen and customizable backdrop for 
every occasion. 

“I mainly do weddings,” Ropero said, although he’s open to all types 
of events. “Normally, the bride will want to customize it (the VW) with 
her floral arrangements. I’ll get with the florist and collaborate.” 

Ropero also customizes the photo strips for each event to inlcude the 
bride and groom’s name or the name of the event along the bottom.

ABOVE: A bride dances with a loved one with the Vanagram 
bus in the background, ready to snap some memories.

LEFT: Vanagram owners, Ryan and JamieLee Ropero, pose 
behind their beloved bus, ready to snap photos at any event.
Photos courtesy of  VANAGRAM and DAYBREAK PHOTO



WWW.CHRISTYWHITEHEADPHOTOGRAPHY.COM

OCEANFRONT RESTAURANT
NORTH BEACH, ST. AUGUSTINE

Private Banquet Facilities
(MAX. CAPACITY UP TO 75 PEOPLE)

Professional Services

www.thereefstaugustine.com

The Ocean and You ...

Dreams Coming True

Spectacular
Ocean View

Wedding and Special Events Venue 
www.ximenexfatiohouse.org

XIMENEZ FATIO HOUSE
WHERE ROMANCE MEETS HISTORY

booking@epeventplanning.com

Ropero explained that his passion for the VW bus was what 
fueled the idea for his business. 

“They’re super cool,” he said. “Something about them is just 
iconic. It became an obsession. There are a bunch of these, ‘van-
lifers,’ that I follow and the freedom really appealed to me, hav-
ing your home on your back and travelling around for a few 
months, seeing the world. Of course, it’s kind of difficult with a 
wife and two kids.”

His wife, JamieLee Ropero, has been on board since Ryan cre-
ated a one-, three- and five-year business plan. When he found 
the van, Ryan Ropero sent his mechanic to Los Alamos. “Had I 
known it was in that great condition, I would have driven it back 
myself,” his mechanic said.

Ropero restored the interior, seats and flooring, with little work 
done on the engine. “Everything else is original,” he said, with 
excitement. 

Ropero hopes to add multiple vans to the business and maybe 
automobiles, too. In anticipation of the varied fleet, he will 
rebrand Vanagram to Photo Mobile Company later this year. 

“My goal is to have a few VW buses,” he explained. I want to 
do a 1950s-60s trailer and other projects too. So, changing the 
name to Photo Mobile Co. opens up what I’m able to do. My 
dream is also to open up a branch in Gainesville, maybe 
Orlando. That’s 15 years or so down the road, but you gotta start 
somewhere.” 

For more information or to book Vanagram for an event, 
visit www.Vanagram.Co or check out Vanagram’s Instagram 
at @VanagramCo. 
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The summer silhouette is giving way to fall flair and it’s (finally) time to harvest some new 
looks for the season. These days, North Florida is teeming with fun and fashionable boutiques 

that host some of the region’s most unique items. If you’re looking to add panache to the 
season’s typical muted earth tones and itchy sweaters, these boutiques offer a diverse array of 
style suitable for even the most discerning shopper. For those revamping the wardrobe for the 

new equinox, check out these chic local digs for a fresh feel without the fast fashion. 
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LOCAL BOUTIQUES DOLE OUT 
LATEST LOOKS FOR FALL #INSPO

by AMBER LAKE

INGUZ
Located at 388 9th Ave. North

 in Jacksonville Beach

Button up sleeveless top – $48
Margate pleated trouser – $98

Woven slides – $145
Bungalow purse bag – $48

Cat eye sunnies – $25
Vacation scarf – $12

Maison Louis Marie perfume oil – $57
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available now at

Sawgrass Village
340 Front Street, Suite 730

904.280.5955
lemontwistboutique.com

Hours: 
Monday–Saturday, 10am-6pm 

Sunday 11am-5pm

Check Us Out lemontwistpv
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FABULOUS 
FALL FASHIONS

Sawgrass Village
Ponte Vedra Beach 

285-4812

Village Jeweler

Celebrating
32 YEARS

$100-$300

A’PROPOS 
BOUTIQUE

Located at 333 Village Main St. 
#630 in Ponte Vedra Beach

Parker smith jeans – $169 
Scala Tank – $49

Shoes – $169
Johnny Kimono – $320

Ayalabar necklace – $379

JOHN CRAIG 
CLOTHIER

Located at 280 Village Main St. #950 
in Ponte Vedra Beach

Peter Millar long sleeve knit – $129
Peter Millar quarter button 

sweater – $295
Peter Millar five pocket pants – $149

Kleinberg belt – $150
Peter Millar loafers – $195

BOBBYK BOUTIQUE
Located at 1711 Main St. North 

in Jacksonville
Floral top – $32.90

Shorts – $32.90
Necklace – $19.90

Celebrity prayer candle – $14.00
Hat – $22.90

Earrings – $24.90
Bracelet – $6.90

Sunglasses – $12.90
Bag – $19.90

FIG & WILLOW
Located at 241 Atlantic Blvd. 

#105 in Neptune Beach

Art & Soul sweater – $90
Clara Baby shorts – $60

Messer fedora – $64
Prague slip-on sandal – $54
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You think it...we ink it!

W

Always Eco-Friendly, Locally Made
and Joyfully Produced

we print everything but money

OBSESSED WITH QUALITY
We only use products we believe in,
from superior recycled paper stock

to vibrant, eco-friendly inks.

MADE FOR SPEED
You have tight deadlines. That’s

why we make it a priority to deliver
what you need when you need it.

TOTALLY AFFORDABLE
Going green shouldn’t cost more. We
reduce, recycle, reuse, and reinvent
our business to keep overhead low.

LEAN & GREENER
We pride ourselves on running a

sustainable business with minimal
impact to the environment.

You think it...we ink it!

Weprint everything but money...
...that’s what we save you!

Celebrating 15 Years of AwardWinning
Service, Quality and Smiles

- Try us out today -
250 FREE color business cards

MoreThanInk@comcast.net

no purchase necessary
send us a print ready pdf

by noon & printed same day!

For over 15 years 
YOUR production team here at  

More Than Ink has had only one goal in mind: 
To provide you with the most 

eco-friendly, affordable, and creative 
marketing materials to help grow your business. 

904.215.1086
4850-101 Collins Road
Jacksonville, FL 32244

Design • print • mail • promo • signs

On Collins Rd. 
off of Hwy 17 near 295 

NAS

collins rd

Orange Park

to fleming

buckman

MoreThanInkPrinting.com

 Only the sun was missing during the July 26 
Night at the Zoo with a Night of Witchcraft and 
Wizardry theme. Visitors to the Jacksonville Zoo 
and Gardens could see the usual lions, jaguars 
and rhinos plus pose for pictures with Hagrid 
and other Harry Potter characters. 

The gates opened at 6:30 p.m. and the animals 
were on display until 8:30 p.m. Signs requested 
everyone to be quiet as they approached the baby 
zebra exhibit. Three rhinoceros seemed to 
appreciate the evening crowd — the youngest 
walked in shallow water and slung mud with its 
horn. The lions were active at dusk when the 
temperature dropped a few degrees. To enjoy the 
zoo after hours, look for Night at the Zoo events 
during summer 2020.

S un  se t s  o n 
N ig ht  at  the  Z o o

The lights come on during summer’s 
Night at the Zoo events.

Photos by CHRISTINE RODENBAUGH
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Janet E. Johnson, P.A. Criminal Defense Attorney
     
     

anet Johnson is committed to aggressively defending people accused in all 
criminal matters in state and federal court. In practice since 1994, she is J

a member of the Florida Bar, The Federal Bar, Colorado Bar, as well as the 
Florida Association of Criminal Defense Lawyers. She has been on the faculty 
of FACDL “Blood, Breath & Tears” annual DUI seminar. Ms. Johnson has 
been awarded the AV preeminent rating™ from Martindale-Hubble® and was 
named a fellow to the prestigious Litigation Counsel of America™, as well as 
one of the ten best criminal defense attorneys nationally for client satisfaction 
by the American Institute of Criminal Law Attorneys. She also appears as a 
legal commentator on CNN and HLN.

      Areas of criminal law that are handled by Janet Johnson: 
DUI Defense •  Federal Cases • Robbery/Burglary • Assault & Battery 

 Juvenile Cases • Domestic Violence • Sex Offenses • Child Abuse/Exploitation 
Health Care Fraud • Drug Trafficking/Possession • Shop-Lifting

Probation Violations • White Collar Crime

Please call our office for a free initial consultation.
3219 Atlantic Blvd., Jacksonville, FL 32207      904.634.8991

janetejohnsonlaw.com
The hiring of a lawyer is an important decision that should not be based solely upon advertisements. 

Before you decide, ask us to send you free written information about our qualifications and experience.

The Jacksonville Zoo and Gardens 
presented a Night of Witchcraft 

and Wizardry on July 26.

Brittony and Quinton Scott take 
a selfie with “Hagrid” during the 
July 26 Night of Witchcraft and 
Wizardry at the zoo.

Like most lions, the pair at The Jacksonville 
Zoo and Gardens are more active at dusk.
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Serving Ponte Vedra and the Beaches since 1969, and now Nocatee EUROPEAN SPECIALIST
Schedule a service today!
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worldimportsusa.com
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BMW
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VOLKSWAGEN

VOLVO

CAR OF THE WEEK

904.998.9992
worldimportsusa.com

2017 MERCEDES-BENZ
S63 AMG 4MATIC CABRIOLET5,319 MILES MSRP $198,525STK# 10983PRICE $113,900
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  Residents and visitors alike enjoyed cocktails, light appetizers and the 
elegant surroundings of the historic Lightner Museum in St. Augustine 
on July 25. Several rooms of the museum were open for guests to mingle 
and enjoy the exhibits. Special guest Ashley Rose Conway of Craft and 
Cocktails presented a cocktail demonstration, tasting and book signing of 
“Celebrate Rosé,” an all rosé cocktail and party book. She crafted 

Strawberry Rosé Punch at cocktail 
classes throughout the evening. 
Talented local musician Ramona pro-
vided early evening entertainment.

The Lightner After Hours events 
are free and open to the public. 
Tickets were required for the cocktail 
classes. Guests may enter through the 
Granada Street entrance across from 
the Corazon Cinema. For informa-
tion about Lightner Museum events, 
visit lightnermuseum.org/events.

Lightner After Hours presents 

Colored Glasses
Ashley Rose Conway crafts Strawberry 

Rose Punch during cocktail classes at 
the Lightner After Hours: 

Rose Colored Glasses as observers, 
reflected in the mirror, listen intently.

Photos by CHRISTINE RODENBAUGH

Anai Tipton, Lisa Lewis and Mary Anne Senese 
are part of a meet-up group. Lewis drove from 
Nocatee to meet her St. Augustine friends.

Palm Coast residents Pat and Pamela Kreque 
said they attended “for the rose, of course!”
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The First Coast Register is celebrating 
over 10 years of publishing excellence

Coverage of the First Coast’s most swanky galas and events, as well 
as must-read features on the most prominent people and businesses 

are why our readers consider us the REAL DEAL!

ADD TO OUR LEGACY
Advertising or Editorial Submissions

Call (904) 285-8831 
or email pvrecorder@opcfla.com

1102 A1A N., Unit 108
Ponte Vedra Beach, FL 32082

The Community Values the First Coast Register

REGISTERFIRST COAST

LOOK FOR US TO COVER THE FIRST COAST’S
Social life • Charitable Events • Highly Anticipated Happenings

Upscale Dining • Trending Fashions • Luxury Travel
Opulent Residences • Local Art Scene 

And Much More

Carla Miles
Mainstream 

Boutique owner

Carol Maurer, Anette Saalmann, 

Anna Washington

Hilton Garden Inn Sales Team
Christine Griggs
GM, Ruth’s Chris 

Ponte Vedra Beach

Karina Coryell
Trasca & Co. Eatery

Loretta Swit

Honorary board member for Ayla’s 

Acres and actress in “M*A*S*H”



The United Way of St. Johns County 
invited volunteers, donors, partner agencies 
and community leaders to Art n’ Motion 
July 18 to learn how the nonprofit is driv-
ing impact, bridging boundaries and accel-
erating advocacy. Melissa Nelson, president 
and CEO, shared results from the 2018-
2019 year as well as plans for 2019-2020.

The United Way-SJC’s Facebook page 
states, “We measure success not by dollars 
raised, but by lives improved and changed.” 
Still, funds raised last year were key in driv-
ing impact in the community. A partner-
ship with a firm that negotiates prescrip-
tion discounts saved St. Johns County resi-
dents $328,177. Community Impact 
Grants of nearly $150,000 were awarded to 
educational programs. And more than 20 
volunteers donated 913 hours of free tax 
preparation services yielding nearly $1.2 
million of impact in the community.

The Empty Stocking Fund raised 
$105,000 to provide holiday gifts and 
meals to 538 families. Through a partner-
ship with the U.S. Postal Service, 122,000 
pounds of food was collected and distribut-
ed to pantries throughout St. Johns 
County. 

Looking ahead, Jay Owen announced his 
Design Extensions team will work for 20 
hours on Sept. 27 to focus on campaign 
marketing and messaging perspectives that 
will help the United Way accomplish its 
goals. It will be a live broadcast like an old-
school telethon with a different business 
featured and prize giveaways every hour. 
The goal is to generate $20,000 for the 
United Way that day. Leading up to the 
event, enter to win a sunset sail for two on 
the Schooner Freedom in St. Augustine at 
www.2020UW.com.

Owen, United Way-SJC campaign chair, 
said details about the Oct. 11 Women’s 
United Luncheon and the Jan. 24 Giver’s 
Gala would be released soon. 

For more information about the  
United Way of St. Johns County, visit 
www.unitedway-sjc.org.

United Way

Jay Owen, United Way-SJC campaign chair, and Melissa 
Nelson, president and CEO, reported the past year’s accom-

plishments and communicated the vision for 2019-2020.

OF ST. JOHNS COUNTY 
DRIVES IMPACT, 
ACCELERATES ADVOCACYby CHRISTINE RODENBAUGH

Outgoing board chair, Bobby Crum, spoke 
about some of the year’s highlights.

ABOVE: Supervisor of 
Elections Vicky Oakes 
and St. Johns County 
Commissioner James 
Johns attended the 
year-end gathering of 
United Way-SJC at Art 
n’ Motion on July 18.

LEFT: Joyce Mahr, 
Nicole Pece, Lauren 
Carpenter and Kelly 
Franklin, all with the 
Betty Griffin Center, 
show their spirit in 
the photo booth at 
the event.
Photos by 
CHRISTINE RODENBAUGH
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GET UP TO $60,000 
TOWARD SPECIAL INCENTIVES* 

INCENTIVES TO BE USED IN THE FOLLOWING WAYS OR COMBINATION:
• CDD Payoff -1 X Club Capitalization Fee - Design Studio - Closing Costs

FROM THE $500’S 
MAINTENANCE FREE

FROM THE $600’S 
PRICELESS VIEWS

FROM THE $700’S 
ON A 14 ACRE LAGOON

EASY BEACH LIVING

• Resort style living! 
• 3BR/2.5BA, 2561 SF plan
• 2 story w/elevator pocket
  sliding doors off the lanai 
• Dog water park

• One of a kind golf cart and
   natural gas community
• Private club w/kayaking,
  beach, water slides & more!

• Private beach club
• 14 AC crystal clear lagoon 
• 2 acres of white sandy beach
• Fitness center
• 40 acre fishing lake

• Tennis & volleyball courts
• Relaxing Putting green
• Private gated Atlantica Isles
  at Beachwalk entrance

• One of a kind resort living 
  community!
• Direct beach access!
• 3BR/2.5BA, 2741 SF plan
• Loft and 2 car garage   

• Gourmet gas kitchen 
• Master balcony with views 
  of crystal clear lagoon
• 100% Maintenance Free

*On select models. Prices and offers are subject to change without notice. Beachwalk® is a registered service mark of PRH Investments, LLC.  Use of the service mark by Twin Creeks Development Associates, LLC is by written license agreement with the owner. 

Atlantica Isles at Beachwalk is located 1 mile east of I-95 on County Road 210 (Exit 329).

Please visit our website AmericrestLuxuryHomes.com or call 904-347-0453 for details on Atlantica Isles at Beachwalk

THE NEW COASTAL LIVING LIFESTYLE
 Atlantica Isles offers a unique new lifestyle: contemporary coastal living overlooking the sandy white beaches 

of Beachwalk’s sparkling 14 acre Crystal Lagoon. 

2018 Parade Of  Homes Judges Choice Gold Award



Experience is 

the Next Step…
Anticipating 

And the cornerstone to 
implementing strategic solutions.

Often, the best answers to questions are those that are based on experience and 
success. When we are representing you to sell your home, we give more than just a 

quick response. We pride ourselves in reacting quickly and making adjustments when 
the market responds.  That ability only comes from experience and knowing what will 

happen as a result of a specific strategic change. We are ready to answer your 
questions and guide you to a successful result.

Photo: Jan Fisher

240 Ponte Vedra Park Drive 
Ponte Vedra Beach, FL 32082

904-394-2308


