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The First Coast Register is celebrating
over 10 years of publishing excellence

Coverage of the First Coast’s most swanky galas and events, as well
as must-read features on the most prominent people and businesses
are why our readers consider us the REAL DEAL!
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Stunning Riverfront Estate
Exquisitely designed with exten-
sive custom finishes this home
instantly makes you feel you've
been swept away to a chateau in
France. Featuring 5 bedrooms,

6 full baths and 5 half baths.
$6,900,000.

Most Desired Oceanfront
Location in NE Florida

This first-floor unit was totally
renovated with the finest finishes &
craftsmanship. Includes an office,
staurnia floors, mahogany doors

& built-in custom cabinetry. 2
bedrooms & 2 bathrooms + powder
room. $1,700,000
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The Perfect Beach Escape
Located between The Lodge and the
Cabana Beach Club, this second-story
condo gives elevated views of the
beach while maintaining the unit’'s
privacy and security. Includes a large
covered balcony and ground floor
storage. 3 bedrooms & 3 bathrooms.
$1,625,000

Architectural Gem on the Beach
Designed by Residential Designs
by Kevin Gray, Inc. and built by
Elwood Collier, this oceanfront
home reflects the merging of
beach living and architecture!
Featuring 4 bedrooms, 5 full and 3
half baths. $7,995,000

Oceanfront Oasis

Stunning 210 ft oceanfront estate
on private gated 2-acre lot with
27 ft elevation. Impeccable, quality
home with spectacular views
throughout. $5,250,000

Guana and Ocean Views

With the Guana River to the west
and the Atlantic Ocean to the

east, this oceanfront home offers
stunning panoramic views. Built
with top engineering designs, this
home thoughtfully merges comfort
with sustainability. The ideal beach
retreat. 7 bedrooms, 7.5 baths
$2,950,000
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Waterfront Retreat

Located on a freshwater lagoon
this home offers the best of
both indoor and outdoor living.
Designed for entertaining and
enjoying the Florida weather,
the backyard features a summer
kitchen, two fire pits, and pool..
$1,175,000

Private Oceanfront Estate

Private gated 1.24-acre estate,
lovingly referred to as Turtle Hall,
exemplifies luxury oceanfront living.
With 165 ft of ocean frontage this
custom-built Tudor offers old world
charm with modern conveniences
throughout this 11,000 sqgft home.

5 bedrooms, 6 full/2 half baths.
$8,900,000

Oceanfront Retreat

Built to take advantage of the
captivating water views with 150
ft. of ocean frontage this 1.45-acre
lot is the ideal place to add your
personal touches and make your
private beach retreat. 6 bedrooms,
6.5 baths. $3,750,000

Private Marsh Views
Sophisticated single story home

in Queen’s Harbour Yacht and
Country Club features a large half
acre lot with beautiful private marsh
views. 4 bedrooms, 3 baths.
$730,000

Elizabeth Hudgins, REALTOR®

004.553.2032 cell

004.280.0486 office direct
elizabeth@elizabethhudgins.com
www.elizabethhudgins.com

“From Cottages to Castles”

Design Oceanfront Oasis

With over 230 ft. of ocean frontage,
this lush property will inspire

your inner visionary and designer.
Whether you are looking to build
your dream home or renovate, this
1.6-acre estate makes for the ideal
place to call home.4 bedrooms, 4.5
baths. $3,650,000

Spectacular Water to

Golf Views

Located in Sawgrass Island on an
estate-sized lot this spacious
single-story home showcases
spectacular water to golf views and
offers ample space to entertain.

4 bedrooms, 5.5 bathrooms.
$1,575,000

BERKSHIRE | Florida Network
HATHAWAY Realty
HomeServices

© 2017 BHH Affiliates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affiliate, and a franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway
HomeServices symbol are registered service marks of HomeServices of America, Inc.* Equal Housing Opportunity. Information not verified or guaranteed. If your home is currently listed with a Broker, this is not intended as a solicitation.
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on the cover

The cover of this Register
features a home located at
314 Ponte Vedra Blvd. that is
currently on the market.

Flip to page 22 for more.
Photo courtesy of Jan Fisher.
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EXPAND YOUR LIVING SPACE

e Custom Screen Enclosures
 Enclosure Repairs/Re-Screens
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First Coast | Sotheby’s

INTERNATIONAL REALTY

-
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316 ROYALTERNRD S 5396 BENTPINE COVE RD 1299 PONTE VEDRA BLVD
$1,225,000 : $2,989,000 L $5,250,000

4BD/5BA - 4,657 sq ft 5BD/5BA/3HB - 7630 sq ft 5BD/5BA/1HB - 6,802 sq ft
Merrill Engelhardt j Nicholas Eklund Michelle Floyd/Jack Floyd '
908-346-4255 — 904-575-1197 — 904-343-5067/904-343-5196 "

108 PALM FOREST PL 8652 CATHEDRAL OAKS PLW . 117 TWELVE OAKS LN
$599,000 - $6,495,000 $949,000

367" on Marsh Landing Golf Course 4 3 R 5BD/6BA/1HB - 11,733 sq ft ) 4BD/4BA - 4,098 sq ft
Michelle Floyd/Jack Floyd oy = Jane Chefan Moorman & Rowe Group
904-343-5067/904-343-5196 === 904-463-1179 904-834-0356

140 MUIRFIELD DRIVE - ; 7901 JAMES ISLAND TRAIL 24729 HARB
$1,649,000 KA $1,299,000 - $5,485,000
5BD/6BA/2HB - 5,769 sq ft 5BD/4BA/1HB « 6,536 sq ft 1 3 Py 7BD/6BA/2HB - 9,585 sq ft
Moorman & Rowe Group T Michelle Floyd/Jack Floyd By L
904-834-0356 1 904-343-5067/904-343-5196 ™= 904-575-1197/904-810-8744

137 PONTE VEDRA COL 101 PLANTATION CIRCLE S . 955 PONTE VEDRA BLVD

$379,500 ._ $1,699,000 v g @ $3,995,000
3BD/2BA - 1,600 sq ft 5 4BD/5BA/1HB - 5,885 sq ft 200" on the Atlantic Ocean

Hazel Cooksey - Moorman & Rowe Group [ T Jane Chefan
904-868-6332 904-834-0356 ' 904-463-1179

SAN JOSE PONTE VEDRABEACH ~ AMELIAISLAND  RITZ CARLTON AMELIA  PALM COAST1
904.731.9770 904.285.7700 904.277.6522 904.310.0981 904.731.977




First Coast | Sotheby’s

INTERNATIONAL REALTY

106 HOLLYHOCK LANE : 2647 S. PONTE VEDRA BLVD o 159 PORTSMOUTH BAY
$824,900 4 $849,500 . | $689,000
3BD/3BA/1HB - 3,566 sq ft : 3BD/2BA - 1,386 sq ft 4BD/4BA - 3,381 sq ft

Moorman & Rowe Group [ T FS Moorman & Rowe Group
904-834-0356 : 904-343-5067/904-463-1179 8 904-834-0356

121 BRISTOL PLACE 100 HERITAGE WAY : 8020 MERGANSER DR
$4,250,000 ; $795,000 Fe B $1,490,000
5BD/7BA/2HB - 9,489 sq ft 4 n e Plantation building opportunity : HBD/4BA/2HB - 4,669 sq ft
Michelle Floyd/Jack Floyd oy ot Moorman & Rowe Group [ Thad Nicholas Eklund
904-343-5067/904-343-5196 == 904-834-0356 : 904-575-1197

5 S et = = =

13075 FORT CAROLINE RD & 12799 CAMELLIA BAY 144 MUIRFIELD DRIVE
$1,199,000 y; $2,199,000 $1,789,000

5BD/5BA - 4,959 sq ft : 6BD/7BA - 7109 sq ft g 5BD/4BA/1HB - 6,382 sq ft
Jane Chefan Nicholas Eklund ; Moorman & Rowe Group
904-463-1179 904-575-1197 904-834-0356

1217 PONTE VEDRA BLVD 277 PLANTATION CIRCLE S ] 5319 CHANDLER BEND
$8,970,000 . $885,000 AL $450,000

5BD/6BA/2HB - 8,983 sq ft : 3 it | HBD/5BA - 3,961 sq ft : Pablo Creek Reserve building opportunity
Michelle Floyd/Jack Floyd By (= Moorman & Rowe Group [ i Michelle Floyd/Jack Floyd
904-343-5067/904-343-5196 = 904-834-0356 : 904-343-5067/904-343-5196

SAN JOSE PONTE VEDRABEACH ~ AMELIAISLAND ~ RITZ CARLTON AMELIA  PALM COAST

904.731.9770 904.285.7700 904.277.6522 904.310.0981 904.731.9770




Nancy Quatrano says the move to the First Coast
with her husband is a life change that is “more
blessed than stressed.” The award-winning author
relies on life in a small town to inspire the settings
and characters she creates. Quatrano adores her
community and displays genuine affection for the
people who share it.

What can you share about your background?

I was born and raised in New Jersey where my father
was a truck driver and until I was in my teens, my
mother stayed at home - they were 39 years old when
I was born and just 41 when my brother showed up.
My brother died of lung cancer four years ago and at
this point, I'm the only one left. The good Lord gave
me two great gifts early on: I sang like a professional
by the time I was 6 and I learned to read when I was
very young, so I always had books to take me to cool
places with fun people. We only moved once and that
was from a small town in north Jersey to a small town
in Central Jersey. That's why I always write about
small towns, I guess.

What positive changes have you seen in Hastings?

I'm looking forward to the days when we'll be chat-
ting on the sidewalks in town like neighbors and
being able to do some business up there. With work-
ing these past four or five years with the town and
later the people of Hastings, that’s what many of them
would like, too. To have a healthy but quaint Main
Street again. The physical changes are subtle but
make me smile. It's mostly in the people who now
speak of their dreams for the future, who enjoy walk-
ing the trail, who come out regularly to do a town
cleanup and show up at the quarterly Steering
Committee Community Meetings with great ideas and
questions. Dave Pellitier’s opening of Norma D’s has
been a big boost for us. The Chicken Koop owners
take awesome pride in their place and add new menu
items to keep customers happy. The folks living
around Main Street have always cared but didn't nec-
essarily believe they could rejuvenate things.

Who influenced you as a writer?
This will be cliché, but I really mean it. The Nancy
Drew mysteries were like jellybeans for me - I couldn’t

& October/November 2019

get enough of them. I started reading them when I was
around 7, so, the mystery genre is sort of in my blood.

The one author who made me realize how powerful writ-

ing could be was Harper Lee with “To Kill A

Mockingbird.” And, I learned a lot from J.R.R. Tolkien and
C.S. Lewis. Their books just whisked me away to another

First Coast Register

ABOVE: Writer
Nancy Quatrano
found a church
home at St.
Ambrose Catholic
Church in Elkton,
Florida, where she
sings in the choir.

LEFT: “Merciful
Blessings” is the
first title in the
The Amazing
Grace Trucking
Series. “Still Shot”
and “Murder in
Black and White”

are mystery novels.

Photos by
CHRISTINE

RODENBAUGH



Nancy Quatrano has three
published books with anoth-
er scheduled to be released

in November. She also sup-

ports Kos for Warriors
through the Yellow Ribbon -
Help a Veteran Project.

place and time. My dad brought home a color television in the
mid-1960s, but I spent most of my time reading, even back then. As
an adult, I loved the idea of being able to control the traumas and
give people a hopeful ending.

What inspired you to write a mystery series?

I began in NJ Romance Writers, which was a terrific place to learn
about commercial fiction writing. Terrific talent and very generous
spirits, most of them. They didn't mind us “newbies” at all and
taught us all they could. Many were published out of New York in
the 1990s when I started. But along the way, though I learned the
craft of writing in that group, I knew that I was mystery bound, not
romance bound. I didn't believe in happily-ever-afters and I missed
those puzzles that kept my mind searching for clues and answers
to my questions. I was a Sue Grafton and a Robert B. Parker fan
and when I began to think about writing my own books, I wanted
mine to be personal and real and powerful, just like theirs.

Tell us about “The Amazing Grace Trucking” series.

The Amazing Grace Trucking series is an inspirational mystery
series about three sisters, Hope, Faith, and Grace Blessing, in a
small Florida town named Merciful. They were raised in a Christian
home that was loving and hardworking. They relied on God in their
everyday life as much as for their eternal life. And, life happens to
those sisters which tests their faith. They fail, they find their way
back, just like real people do. In the first book, “Merciful Blessings,’
the sisters have been estranged for years and their father dies unex-
pectedly. He challenges them to find their way back to God, one
another and along the way, save the family home and business.
That's essentially Hope's story. Book two is Faith's story and that’s
the book coming out in late November, “Keeping Faith.” I have the
pleasure of co-authoring this series with my best friend, D.K. Ludas,
from New Jersey. We share our Catholic Faith and love for writing
mysteries, so the partnership is fun. The Merciful Blessings cover,
by the way, is a photo of St. Ambrose around 1902 or so. A friend
from church gave that to us - her brother-in-law had taken it.

CONTINUED ON PAGE 10 m
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What is the Yellow Ribbon - Help a Veteran Project?

That project supports the K9s for Warriors project.
“Yellow Ribbon” was a short story that in 2006, was one of
93,000 submissions in the 75th Writers Digest Short Story
competition and it received an honorable mention. It was
bought by Wild Rose Press and published as an eBook for
three years, and then the rights came back to me. Well,
when it came to light that our vets were needing so much
and the K9s were helpful, I wanted to help, but I never
seem to have enough funds to help everyone I want to, so
I decided to use the royalties from “Yellow Ribbon” to send
to the K9s for Warriors in our area.

What is your role on the Hastings Steering Committee?
My initial role on the Hastings Steering Committee was
cheerleader and hope builder. I was president of the
Rotary Club of Hastings and in that capacity, I wanted the
folks at that table to know that Rotary was with them in spirit, in
sweat equity, and perhaps someday, we'll be able to help them with
a grant or something. My official role now is being the note-taker
and the chairwoman of the Trail Town Application committee.

How does the nonprofit Like a Tree seek to impact the community?
Like a Tree Inc. was formed by Linda M. Brandt and some close
friends after her stepson committed suicide. Linda’s no stranger to
tragedy but more importantly, she's no stranger to the hope that we
have in Jesus and God and her energy and gifts are amazing. I'm
honored to be the president of her board. Every 40 seconds some-

KEEPING
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“Keeping Faith,” book
two in The Amazing
Trucking Series, is
scheduled to be
released in November.

one commiits suicide and we decided that perhaps we
could intervene in that event for some people. Make a
difference with even one person and we figured wed
be happy. We found out at our first event this past
May, that we made a difference with many more than
that. We want people to know that no matter how
dark it looks, the Lord is right there, loving us and
carrying us if we'll let Him. So, the impact we seek to
have is to give hope to people who feel life is hopeless
and to encourage those who are hopeful. All human
beings are worthy of love, respect and help and that’s
our message. God meets us right where we are each
day and we try to do the same. The funds we raise
help us to buy an unemployed single mom groceries,
or a cancer patient to keep the electricity on, to take a
lonely senior to lunch every now and then or to pro-
vide art or music lessons to someone with the passion
but not the financial means.

What do you enjoy most about living on the First Coast?

We love being so close to the beaches. I do not miss the snow for
even a minute. My husband likes to fish and eat really good food and
he can do plenty of both, here. But I think the most wonderful thing is
the people I've met and get to learn and work with. Life is a different
pace here than in the Northeast and I enjoy this more humane pace
much more. Getting to know the wonderful people I know through
my business, writing organizations, Rotary and church has been the
biggest gift of our move, I think. I wasn't sure back in 2005 that it
would work out, but it is one of those life changes that has been more
blessed than stressed.

ST. JOHNS TITLE

Thinking of
buying, selling or
refinancing?

oy le)

wwum

Trust your
closing

with the
BEST!

Call: (904) 222-6422
Visit: www.StJohnsTitle.com




ST. AUGUSTINE

Photos by

CHRISTINE RODENBAUGH The Amp is one of 11

New Orleans brass troupe The Dirty Dozen . P/ i : St. Augustine venues
. ; / | ; for the annual Sing
Brass Band (right) entertained the crowd at

Out Loud Festival
The Amp in St. Augustine on Sept. 15 during the where the Dirty

month-long Sing Out Loud Festival. | fo= ) - B =5 PER Ty Dloze?;l Brass Band
More than 300 national, regional and local per- B Ty, = T played to an
. , - : ’ enthusiastic crowd.
formers play 88 showcases in the state’s largest free Sing Out Loud
music festival held each September. For more L £ & o Festival is an annual
information, visit www.singoutloudfestival.com. " ; 3 S A " free music festival
e . held in September.

Now Accepting NEW Patients!

We welcome you to our offices not just as a patient,

but as our family, the Millennium family.

« Accepting Most Major Insurances
« Same Day Appointments
today, we are . o
hore to comoct « Annual Wellness Visits

youtoa . q
healthier life! Lab Services

JACKSONVILLE: JACKSONVILLE BEACH: MACCLENNY:

1201 MonumentRd, 7011 AC Skinner Pkwy, 5851 TimuquanaRd, Ste.303 1351 13th Ave South 7255 6th St
Ste.201B Ste. 160 Jacksonville, F132210 Suite 110 Macclenny, FL 32063
Jacksonville, FL32225  Jacksonwville, FL 32256 (904) 674-2699 Jacksonwville Beach, FL 32250 (904) 259-3150
(904) 727-5151 (904) 420-6102 (904) 249-9995

JACKSONVILLE LAB: PONTE VEDRA BEACH:
11513 N. Main Street 7751 Baymeadows Road East 1201 Monument Rd, 228 Ponte Vedra Park Dr,

[ ] [ ) ©
Jacksonville, FL32218 SuiteH Ste.201B Ste. 500 MILLENNIUM

(904) 751-6200 Jacksonville, FL 32256 Jacksonville, FL 32225 Ponte Vedra Beach, FL 32082 PHYSICIAN GROUP
(904) 425-6963 (904)727-5151 (904) 273-1180 Your Connection to a Healthier Life

www.MillenniumPhysician.com




St. Augustine! The Ocean! The Reef!

Enjoy ocean views
from every table.

The Atlantic Ocean! A constant view that never looks the same! The
Reel 1s one of the few remaining truly oceantront
restaurants in Northeast Florida, Unrivaled views, Great food
and wine. Just 20 minutes South of Ponte Vedra on ATA.

4100 Coastal Highway A1A North « (904) 824-8008

Expanded
Outdoor Seating

Serving Lunch
& Dinner

Live Music
Friday
& Saturday
Fresh Fish,
Seafood, Steaks
& S0 Much More

Voted BEST
HAPPY HOUR and
BEST BRUNCH in

St. Augustine

www.thereefstangustine.com




On A1A between Si. Augustine and Ponte
Vedra Beach on the Intracoastal 2

5 h,

A Restaurant 1)
N ontheRiver 4/

(904) 829-1105 Lunch & Dinner - 7 Days a Week

_ e Full Bar - Live Music - Beautiful Sunsets
We ofier outstanding family dining, whether Happy Hour 3-7 pm in the bar

you're looking for steamed oysters, el meat oo pe o o

shrimp, fresh salad, great soups, a terrific steak l
o Dlackened chicken, we have something for  0Vered Party Pavilion On The Water!
everyone and every appetite! www.aunt-Kates.com - 612 Euclid Avenue
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Field and Fire was the theme for the 18th annual Delicious
Destinations event and fundraiser, where top chefs, mixologists
and food lovers met at the Ponte Vedra Inn & Club Friday and
Saturday, Sept. 20 and 21, to drink, feast and raise money for
St. Vincent’s Medical Outreach Ministry.

“What could be better than enjoying a great evening and giv-
ing back to our community at the same time?” said Delicious
Destinations President and Chief Development Officer, Virginia
Hall. “Delicious Destinations provides an opportunity for folks
to enjoy a wonderful evening, have great food and conversation
and support those who are most in need in our community.”

The culinary event was rescheduled after Hurricane Dorian
posed a threat to the First Coast, leaving locals unsure of how
much damage the storm would cause. Luckily, little harm was
done and attendees were able to wine and dine in luxury with
dishes prepared by some of the nation’s top rated chefs.

“Field & Fire was inspired by our region’s love for getting
outdoors, enjoying nature and having some fun,” Hall said.
“Our participating chefs really made our theme come to life

October/November 2019 | First Coast Register

Action News Jax meteoroligist Mike Buresh
speaks during this year's event on Sept. 21.

-
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by DANIELA TOPOREK
photos by SUSAN GRIFFIN

with dishes sourced from fields and nature, even preparing
some dishes over an open flame.”

Chef Daniel Zeal, executive chef at Sea Island Resort in Sea
Island, Georgia, kicked off the weekend with the Celebrity Chef
Luncheon by the Sea. With featured dishes like sautéed scallops
with a warm cauliflower-almond salad, capers and golden raisins
for the first course and chicken breast with kabocha squash,
green lentils and maple-sherry vinaigrette for the second, it’s
hard to imagine ever going back to a chain restaurant.

Fine Wine Specialist, Julie Pepi, partnered with Zeal and
accompanied each course with the ideal glass of wine such as
the Avissi Prosecco, to pair with the coconut bread pudding,
vanilla ice cream and rum-roasted pineapple in the final course
of the luncheon.

The main event of Delicious Destinations took place
Saturday, where Executive Chef of the Ponte Vedra Inn &
Club, Hermann Muller, along with other participating talented
chefs, prepared “culinary masterpieces,” according to the official
website.



Ryan Norton serves wine at the
Delicious Destinations event.

John Schwartz, Amy Leeper, A Janna and Mike Perry,
Karen Schwartz, Jen and Sam Bryie o ' Sarah and Matt Ausherman
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Dr. Dale and Beth Mueller #55% | Julie Pepi and Chef Daniel Zeal

Seared smoked duck by Chef Garrett Gooch of the Ritz- With such ingenuity and flavor in each dish at 2019’ event,
Carlton Amelia Island, confit of beef tenderloin by Chef Scott it’s difficult to imagine what Delicious Destinations 2020 has
Maurer of Ocean Key Resort, marinated Manchego toast by in store. All thac’s known is that food lovers from all areas and
Chef Darin Sehnert of Chef Darin’s Kitchen Table and even walks of life will be back and hungry for more.
roasted elk loin with rosemary by the Ponte Vedra Inn & Club’s All the proceeds from Delicious Destinations benefited St.
very own Chef Muller, were only some of the many delicacies Vincent’s Community Outreach Programs, which provide
offered at the event. access to free medical care for underprivileged children, men

Southern Glazer’s Wine & Spirits added to the experience and women throughout the five-county area. For more infor-
and paired exquisite wines with each “culinary creation.” mation, visit www.deliciousdestinationsjax.com
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Coastal

by DANIELA TOPOREK

While Nocatee residents pre-
pared for the potential wrath of
Hurricane Dorian, Coastal Wine
Market braved the storm and
silently launched its new lunch
service to the public.

“We have been quietly running
lunch since, but our new full
menu drops the week of the
23rd,” Chef Jody Petronella said.

He credits guests for sparking
the lunch idea, mentioning they've
been asking for a midday option
for some time.

After long-time contemplation from owners Steve and Shaun
Lourie, creating a fresh menu and accommodating the staff, Chef
Petronella said that now was “the right time” to launch. .

And lets just say, Petronella wasn't wrong. It was perfect timing
for former longtime associate and friend, Allen Horne, to make a

d

and Shirley and Dennis Mahoney

Photo by SUSAN GRIFFIN

Chef Jody Petronella, Steve anCICHEE

Coastal Wine Market’s third anniversary in June.

he opens for lundh

visit and indulge in Coastal Wine
Market’s Taco Tuesday special.

“He wouldn’t have been able to
prior to 4 p.m. before (the
launch)!” Petronella said. “I
believe Allen approves and feels
he's missing out not being in
town anymore.”

When asked what his favorite
lunch item was, Petronella opted
for the chicken salad croissant
i . @ sandwich.

Lourie “You can't go wrong with a
celebrated simple, well-done chicken salad
and a house-baked croissant,”

g Petronella said. “Topped with a
pear and fig jam and a bit of gouda.”

. Coastal Wine Market opens at noon for lunch and will keep the

 kitchen open until 9 p.m., Tuesday through Thursday, and 10

p.m., Friday and Saturday. For more information, call Coastal

WgMgrkét at (904) 395-3520.

R
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PONTE VEDRATY
der

We celebrate 50 years in
print November 7, 2019
with a signature 50th
Anniversary edition.

Be a part of historyl
Reserve advertising space
in the community newspaper
sereving Ponte Vedra and
the surrounding affluent
communities for a half century.

Deadlines:
Noon, Nov. 4th

Call (904) 285-8831

pontevedrarecorder.com
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Catemn on the Boulevard

904-372-0854

Birthdays Holidays
Retirements Baby Showers
Anniversaries Graduations

Dinner Parties Business Meetings
Bar/Bat Mitzahs Bachelor Parties
Bachelorette Parties Bridal Luncheons
Bridal Showers Rehearsal Dinners
Wedding Receptions Engagement Parties

815 Beach Boufevara[ Ste 2 - Jacksonville Beach
W W, S (5eC A e i1 ndj ﬁ-.frv;:fc:gm‘




FRESH ENTERPRISE

After quitting his corporate tech
start-up job in 2014, Nick Fairman
packed his bags and moved to the
jungles of Nosara, Costa Rica, on a
mission to create a sustainable life-
style that provided health and bal-
ance. GoJuice was soon born, con-
ceived with the notion that food can
taste as good as it feels. Now back to
his roots in North Florida, Fairman
recently launched two GoJuice loca-
tions in Fernandina Beach and New
Smyrna, with a third location com-
ing soon in Ormond Beach.

“From day one I have been on a
mission with GoJuice to produce
meaningful relationships with cus-
tomers while providing them with
the necessities to live a healthy,
active lifestyle that they can feel
good about,” said GoJuice Founder
Nick Fairman. “The coastal towns
like Amelia Island, St. Augustine
and Jacksonville completely encom-
pass that mission.”

GoJuice was created to encourage people to not just live life,
but to thrive in it. For Fairman, this is the Pura Vida way — to

launcheg in Northeast Florida

RRY LACOSS

Photo*oy

GoJuice founder Nick Fairman formed the concept

around the idea that food can taste as good as it feels.
Photos courtesy of GOJUICE
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live a peaceful, simple, uncluttered
life with a deep appreciation for
nature, family and friends.

“The people in this area are about
as real as it gets,” said Fairman.
“Active, outdoor enthusiasts who
appreciate the ability to treat them-
selves to healthy, all-natural food
items. That zest for life is exactly the
inspiration for us to continue the
#gojuiceyourself movement.”

GoJuice was built around the
desire to sustain a lifestyle around
the outdoors, meaningful relation-
ships and healthy, approachable
food. With a commitment to serve
fresh, whole ingredients, there are no
added syrups or artificial flavors, and
everything is fresh made-to-order.
Popular items include Acai Bowls,
their original Banana Coffee along
with homemade peanut butter and
freshly made juices and smoothies.
Mondays offer local discount days,
where residents of St. Augustine,

Fernandina Beach or New Smyrna Beach receive 50% off juice
and smoothies and 25% off bowls.



Choosmg wine for hollday celebraﬂons

Fall is here and along with it, the flurry of
activities that come with the holidays. It
always seems like once October hits, we
blink and it’s Christmas. That’s not helped
by the fact that stores already have
Halloween candy for sale in August and
Christmas décor ready to hang in

September! Once you get the social calen-

Ally Burkett
Regional director of ~ dar scheduled and figure out where you

sales for the Southeast,
Precept Wine

need to be and when, then you can take a
look at what is needed to entertain guests
in style. Whether hosting events at home or a guest at a party,
here are some suggestions to keep your sanity in this chaotic time.

A well-set table is the key to an elegant dinner. I learned this
during my year spent aboard M/Y Blue Moon,
a 63-meter motor yacht, organizing dinners as
their wine steward. Elegant doesn’t necessarily
mean ornate, the table setting can be simple
and classic, but imperative to have the proper
stemware to elevate a guest’s experience. That
means a flute for sparkling wine, a white wine
glass and a red wine glass set on the right side
of the place setting. I also love cloth napkins
for an added touch of style and texture. I go to
Williams Sonoma for my cloth napkins — and
often find them on sale around the holidays.
Tutorials on napkin folding are readily avail-
able online to finish a table setting sure to wow
your guests. Napkin rings also make a great
hostess gift.

Its great to start with a sparkling for your
toasts and as a palate cleanser. Who doesn’t
love bubbles? If you're hosting a small gather-
ing and can splurge, I love Laurent Perrier Brut
Rose ($70, Coastal Wine Market), but if you're
having a large gathering, I love several alterna-
tives to French champagnes like American
sparkling and Prosecco. Gruet, a sparkling
wine from New Mexico, is made in the exact
same method as Champagne from France.
Founded by a French Champagne maker,
Gilbert Gruet, who while exploring wine grow-
ing regions in the U.S. came across land in
New Mexico that had sandy, loam soils perfect for the Champagne
varietals of Chardonnay and Pinot Noir (about $14.99).

For the first course, I always recommend a well-balanced,
slightly oaky Chardonnay, something that still has a nice fruit for-
ward profile with a touch of acidity. Rombauer Chardonnay ($50,
Coastal Wine Market) is a rich and creamy Chardonnay from the
Carneros region of Napa that pairs well with slightly heavier fare
such as lobster ravioli or anything with a cream sauce.

“With trickier side dishes like asparagus or roasted Brussels
sprouts, a buttery, oaky Chardonnay pairs perfectly with the acidi-
ty and tampers down the bitterness of these sides,” Chef Jody
Petronella of Coastal Wine Market in Ponte Vedra said.

Rombauer
Chardonnay is a
rich and creamy

Chardonnay
from the
Carneros region

It's great to start
with a sparkling
selection for
toasts and as a
palate cleanser.
Consider
Laurent Perrier

Brut Rose.

If you prefer a lighter style of
Chardonnay with more acidity
then anything from a cool growing
climate, like France or the Sonoma
Coast, are excellent choices.
Sonoma-Cutrer Sonoma Coast
Chardonnay ($29.99)

For the main course, choose a
red wine to match the entrée. For
Thanksgiving turkey, I lean toward
a Pinot Noir, and for roasts and
heavier fare, I love a Cabernet
Sauvignon. You can’t go wrong with any Cabernet from Napa. The
past few vintages have been outstanding. If you're looking for some-
thing different, then a Cabernet Sauvignon from the cool climate of
Washington is always a crowd pleaser and I am loving the 2016
Browne Family Vineyards Cabernet Sauvignon out of Columbia Valley.
Aged for 23 months in mostly new French Oak, the wine has wonder-
ful structure and silky tannins. ($42, Coastal Wine Market)

These selections are sure to impress even wine aficionados at gather-
ings. Just remember to relax and enjoy yourself, and soak in all the
merriment the holidays bring.

A well-set table is the key to an
elegant dinner.

Ally Burkett is regional director of sales for the Southeast, Precept Wine.
urkett appreciates how each bottle of wine tells a story, and endeavors to
share those stories with others.

You asked, we answered!
'New extended hours!

Sl

www,.oceanadiner.com

7 a.m.-8 p.m. Open Everyday
v New dinner entrees
Y 2-for-1 mimosas on Sundays

13799 Beach Blvd., Ste 3
Jacksonville, FL 32224
904-374-1915 _§
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BENEFITING

che

Children’s Home Society
of Florida

36+ Annual Caring Chefs

Sample cuisine and beverages from nearly 50 of
Northeast Florida’s finest chefs, sommeliers and brewers.

Sunday, October 20, 2019
7-9:30 p.m. » The Avenues Mall - Tickets $75

For more info and tickets, call 493.7739 or visit: chscaringchefs.com

<o :
THE AVENUES Robert & Margaret Hill

A SIMON MALL

JACKSONVILLE ﬂ
MAGAZINE

the local station
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FS M FAMILY @ TOYOTA

INTERPRISES, INC.  Southeast Toyota Distributors, LLC
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cus’rom closets home offices murphy beds and more... Garages

Call for FREE DeS|gn Consul’ro’rlon 904-645-9700 or 800-398-8091

www.closetfactory.com .
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by JAN FISHER

If you have a dream of finding the perfect house in the
perfect location, then wake up and capture your new reality
at 314 Ponte Vedra Boulevard. It is just across the street
from the ocean and only 500 feet to the Ponte Vedra Inn
& Club.

The owners of this home had a design goal centered
around architecture that is classic and timeless. There is
absolutely no doubt they surpassed the mark. Nothing about
this home is ordinary. Stand on the plush manicured celebra-
tion Bermuda grass lawn and think about relaxing on the
covered front porch, listening to the gentle sounds of the
surf across the street and experiencing a fresh ocean breeze.

Quality abounds as you cross the threshold to herringbone
patterned certified imported French oak floors, tall ceilings,
board and batten walls, rooms awash with natural light
streaming through Marvin windows. The combination living
and dining room is a clever use of space and has a view of

the pool and golf course beyond.

October/November 2019 | First Coast Reg




Step into the kitchen and enter a culinary canvas of
Dukeman custom woodwork and sparkling Calcutta gold
marble countertops. The center island is huge by any mea-
sure. For the chef, all the best appliances — Miele, Subzero
with four refrigerator drawers and waterworks fixtures.

Travel upstairs to four guest suites, two balconies and a
huge bonus room on the top floor — and that’s just the
main home. There’s another full suite above the garage for
a total of six bedrooms, two laundry rooms, 6.5 baths, and
about 7,600 square feet.

This estate home also has a pool house with steel frame-
work and walls of sliding glass doors to capture the ocean
breeze.

Lounge by the pool or enjoy watching other golfers on
the Ponte Vedra Inn & Club’s second fairway of the ocean
course. In the spring and fall relax by the wood burning
fireplace on the screened porch with 3%-inch slate floors
and a tongue and groove cypress wood ceiling.

The huge circular driveway and all the walkways are
paved with reclaimed brick imported from North Carolina.

This timeless coastal home is about building dreams,
comfort and location.

314 Ponte Vedra Boulevard is an exceptional home in
the best of locations. The list price includes furniture. Call
Kim Martin-Fisher at (904) 699-9993 or Jennifer Martin
Faulkner (904) 524-6000 to see this magnificent home.

First Coast Register | October/Novermber 2019 25
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314 PONTE VED

5Bed | 5 Full Bath | 1 Half Bath | 7,626 Sc

Built in 2015, located 500 ft. from the renowned
Spa & beach access directly across the street. Wit
Ocean Course in your backyard, you can not fi
Hampton style home with the best in all appointn
has a main house, a pool cabana with a full bath a
work throughout, imported French Oak floors,
and the list goes on. A 1st floor master suite, E
Up the staircase to 4 ensuites 2 family rooms, a
outdoor living space is unsurpassed. This proper

WITH UNPARALLELED KNOWLEDGE AND EXPERIENCE IN PONTE VEDRA BEACI
WE ARE THE PROFESSIONALS TO HELP YOU FULFILL YOUR FLORIDA HOME BUYI}
JENNIFER & KIM ARE DEDICATED TO GIVING THE HIGHEST LEVEL OF EXPEF

CoLDWELL
BANKER O

GLOB
LUXL
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RA BLVD.
. Ft. | $5,800,000 | MLS 998435

orld famous Ponte Vedra Inn & Club/
the 2nd fairway of the PV Inn & Club’s
d a better LIFESTYLE LOCATION. A
ents and finishes. This estate property
d a guest house. Enter to custom wood
Dukeman Cabinetry, designer lighting
tertainer’s kitchen with ocean views.
balcony and a huge bonus room. The
y is amazing...the quality never quits!

{ & THE ]ACKSONVILLE BEACHES,
NG NEEDS. WITH EACH CUSTOMER, "

XTISE. PLEASE CALL US TODAY! Kim: (904) 699-9993
AT Jennifer: (904) 524-6000

| . Coldwell Banker Vanguard Realty

JRY 240 Ponte Vedra Park Dr. #201 | Ponte Vedra Beach, FL 32082
F www.KMFandJMF.com
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won at the

Summer Classics Lunch & Learn on Sept. 19

at the LaVilla location in Jacksonville.

Lauren Buberger (from left), Taylor Brislawn,
Sandy Sheloski and Kim Stantial learned how

to blendinterior and outdoor living spaces.

‘Taciana Paulino saw color and pattern
B e . . . .
" options available in outdoor fabrics.

1

L4 §

i
Amy Foxhall (left) and Leanne Jones

listened to a panel of designers during
the Summer Classics Lunch & Learn.

CELEBRATES 1 YEAR
IN JACKSONVILLE’S LAVILLA

Hosts design lunch-and-learn with top area designers

Summer Classics Home recently celebrated one year in its LaVilla
showroom. The family-owned furniture company designs, manufactures
and retails premier outdoor furnishings.

A panel of leading local designers headlined the Sept. 19 lunch-and-
learn event. Jamie Rich, Flamingo Magazine’s editor-in-chief, moderated
the panel discussion focused on how outdoor lifestyles can comingle
seamlessly with interiors.

Kelly Cook of Orangerie Home noted that in Florida, an outdoor
space is an extension of the home so it is important to make that space
flow nicely through furniture, fabrics, adding a rug or lighting.

Juli Catlin of Catlin Design, an interior designer with more than 30
years experience, has seen many generations of trends. The one constant
in the Jacksonville area over time is using color and texture in the home.

Lisa Gielincki of Lisa Gielincki Interior Design talked about the popu-
larity of open floorplans and casual décor and furnishings, and the
numerous color and style options now available in quartz and porcelain
tile — simulated or engineered to look and feel like stone without the
maintenance.

Becky Demetriou of Amanda Webster Design talked about incorporat-
ing color in clients’ homes through fabrics, artwork or pillows. Her go-to

color right now is orange — definitely having a moment in the interior
design world and such a great coastal color for beachside clientele.

The Sunbrella trainer discussed how hue, chroma, value, saturation,
tones, tints and shades affect the way we perceive colors and how to cre-
ate effective color palettes using textiles. Those who attended the con-
tinuing education unit session learned the benefits of integrating color
and light in the selection and specification of performance fabrics in life-
style designs for personal health and wellbeing.

Summer Classics Home bought and renovated the 1924 vintage build-
ing in 2017 after searching for a nontraditional retail location in the
market. The LaVilla store serves as its North Florida retail, warehouse
and assembly center, opened in 2018 as the first Summer Classics Home
in Florida. A second Florida store opened recently in Winter Park.

Chief Executive Officer Bew White has ties to North Florida, having
vacationed in Ponte Vedra Beach from childhood. White owns a second
home in the area and opening the store was a natural extension of his
love for North Florida.

Summer Classics Home manufactures and retails luxury outdoor fur-
niture in teak, N-Dura resin wicker and aluminum along with 140 fash-
ion-forward fabric options in unique patterns and colors designed to
stand up to the outdoors, UV rays, mold and mildew. The store also fea-
tures an assortment of Gabby indoor transitional furniture, case goods,
custom upholstery and lighting plus the new performance pillow line,
Wendy Jane by Gabby.

For more information, visit www.summerclassics.com.

Photos by FOX FOTOGRAPHY



SHUIMERS
ENQUINGNENY

Storm Ready in Seconds
Protect your home from

| & a0 wind driven rains
=l M \N Plus added Security

BAHAMA SH UTTERS

The ONLY Name For Storm Protection

Since 1982 LANAI ENCLOSURE CLOSED  LANAI ENCLOSURE OPEN
f‘Preventing water intrusiop_through windows and doors Ca" TOd ay fOI‘ you I
Ao bt o sater rs proteciion om g FREE ESTIMATE
incwance,siinston f th nsad o amove e 386-677-5533
improve theral nsuaton crasesecuy and 1-800-223-6283
reduced exterior noise.” gtayen T, Ashwell, Architect 305 Division Avenue - Ormond Beach FL 32174

WWW.WEATHERGUARDSHUTTERS.COM
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BEDROOM ALLURE

Your bedroom might not get the most traffic with guests, but don’t
be afraid to indulge in luxury. A beautiful bedroom stands out not
with color and eye-catching design, but with simplicity and a focus
on soft, comforting elements. Indulge in a luxurious bed, mattress
and linens — your future self will thank you. Why pay for an expen-
sive hotel when you can have a 5-star sleep every night at home? For
a refined bedroom design, think subtle colors and monochromatic
tones. Make the focus of the room the bed and choose one that fits
the space. For a room with high ceilings, choose a large headboard.
For lower ceilings, find the perfect platform bed. When dressing the
bed, choose sensual fabrics with high thread counts. Layer plush and
silk to create texture. Dress the windows in rich drapes that filter
light, creating a mood to match. The perfect bedroom is one that
feels like an escape from the outside world.

Photograph: Opulence of Southern Pine
310 Front Street #815, Ponte Vedra Beach
SDH Hydrangea shown in sage colorway with 500 thread count
in 100% Egyptian Cotton, made in Italy.
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TERIOR DESIGN

Do's ang

Down'ts

by AMBER LAKE

s
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Photograph: Seascape Interiors
1515 County Road 210, Unit 105, 210 Plaza, Jacksonville
The Kitchen Nook showcases kitchen islands and counter
stools as well as a versatile display unit.

CAPTURING COASTAL WITHOUT
THE CLICHE

Getting a little seaside with your interior design can be a great
way to bring the outside, in. The trick, however, for keeping
your coastal bungalow from looking like a 2-for-1 tiki bar is all
about channeling a mood, rather than plastering beachy para-
phernalia everywhere. Stay away from signs and margarita-
themed décor. Rather, opt for coastal color palettes, such as neu-
trals, crisp white, muted green and blues. Choose simple window
treatments and let the sunlight flow. Let natural fibers and wood
accents become the running motif, with interesting decorative
pieces taking center stage. The takeaway? Simply, stay away from
anything that says “beach” rather than just feels beachy.



ADOPT AN INTERESTING ACCENT

No, don’t suddenly start
speaking with a cockney dia-
lect when inviting guests to
your home. A better way to
impress company starts with
an interesting accent piece
that draws the eye, creating a
truly unique space that is all
your own. A simple chair
with “flair” or colorful dining
room table can both comple-
ment a room’s décor without
feeling out of place by evok-
ing both distinction and har-
mony within its surround-
ings. Try a contrasting color
on an item that already chan-
nels your style or an uncon-
ventional material that add
drama to an interior space.
When choosing an item,
think less about the piece’s
functionality and more about
the feeling it evokes. Does it
excite you? If so, it might be
a great focal point to your
home design.

210 PLAZA, 1515 COUNTY RD 210‘;\__I\£, ST JOHNS

tues-fri  11am to 6pm
sat 9am to 4pm
sun-mon closed

INTERIORS

TREND BALANCE

Jump on the trend bandwagon by pairing natural fiber furnish-
ing with an industrial :

chic lighting fixture.
The blend works well
to modernize your
space with little
effort. Additionally,
take a Marie Kondo
chop to your style by
eliminating the excess
in favor of a more
minimalistic look.
Opting for a fresh,
natural design with-
out the clutter is an
effortless way to revi-
talize a tired space
into something more
contemporary.
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Photograph: The Coastal Farmhouse
4775 Windsor Gommons Court, Jacksonville
Farm table custom made from old barn wood with a natural finish.
Ten banana leaf chairs surround the table and are anchored with
a Dash & Albert hand woven cotton rug. The two-part farmhouse
cabinet filled the adjoining space to give this room a warm,
welcoming area for a large family gathering.

SUMMER&?/C

H O M E

SUMMER CLASSICS *i\GABBY -«

Photograph: Mineral City
2107 Sawgrass Village Drive,
Ponte Vedra Beach
Contemporary, traditional and
vintage furnishings on a Kelly green
background framed in gold
complement a rattan chair with
a fuzzy blush colored pillow.

CS

by

247-7600

% VEST ADAMS STREET JACKSONVILLE, FL 322
- 'y https//summerclassics.com/sc-stores/Jacksol
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The days are shorter, the air is cooler, and families every-
where are prepping their homes for holiday visitors. October is
the perfect month to switch up home interiors to truly “wow”
guests. Whether eyeing a full redesign or simply looking for
inspiration on the next trip to the home décor store, autumn’s
trends leave plenty of room for originality for any homeowner.

FRESHEN
TIRED

Janet Arnold IN THE BATHROOM: EXPOSED PLUMBING

Myers Simple yet sophisticated, exposed plumbing can take a bath-
Kitchen and room to the next level for residents and guests. This style
baz'fbraom 4esigner gained popularity in the past year and is expected to continue
with Pﬂyld 5,”1}’ to take hold of the market. Both sinks and showers can use
Design Studio exposed plumbing for a minimalized and modern look.

New trends in bathroom fixtures will continue to take the stage in the fall.

Common consumer choices include sleek single-handle faucets, luxurious rain
showerheads and water-conserving dual-flush toilets.

Photos courtesy of DAVID GRAY DESIGN STUDIO

IN THE KITCHEN: NATURAL ELEMENTS

Designers are seeing huge increases in natural elements being incorporated in the
home, especially within kitchens. More and more, families are viewing their kitchen
style as not so much a laboratory, but a library. Warm, woody touches are inviting,

intriguing and timeless, making for a great choice during a remodel. For those who

are not ready to invest in different cabinetry or wooden islands, lean into this trend
with wooden barstools, bowls or even utensils.
Another emerging style is all-black or mostly black kitchens — the stark opposite

of the light and airy look that has dominated kitchen design for years. While some
may consider this approach too daring, an all-black kitchen can bring an air of
sophistication when done thoughtfully.

"We cap rodent
&t%??o?oofeymr rrﬂ

" Financing
% Available!

Professional Quality
at the Best Price

e Insurance Claims

¢ Roofing

¢ Roof Repairs

¢ Roof Maintenance
Contracts

e Painting

e Chimney Repairs

e Chimney Cap Replacement

¢ Leak Detection Specialist
¢ Concrete and Paver

ConersteandPaver -~ Call Today For a Free Roof Cleaning
g & Stingle Roof or Reroof Estimate! 904-223-6068
74 6th Street South, Suite 104 © Jacksonville Beach, FL 32250

904-223-6068 * KandDRoofing.com ~ NEPY e

CCC1325852 CBC1258249
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THROUGHOUT THE HOME:
PERFORMANCE FABRICS AND MATTE FINISHES

Performance fabrics — textiles that offer superior stain-fighting,
durability and more — are making a major comeback. Once typi-
cally restricted to outdoor furniture, performance fabrics like
nylon and acrylic can be displayed throughout the home for a
modern, functional feel.

Another trend to keep in mind is the matte finish, which con-
tinues to stay on designer lists for good reason. Matte metal kitch-
en and bathroom fixtures, matte painted walls and matte-finish
appliances all give an entirely unique feel to any room.

Finally, any fall trend report would be incomplete without men-

tioning the current dominant colors in home design. Deep jewel
tones have carried in popularity across the last few seasons, but fall
is truly their time to shine. Touches of emerald, sapphire or ame-
thyst will help to create a cozy, but regal environment.

From kitchens and bathrooms to full-home style, emerging design
trends balance classic warmth with modern functionality.
Incorporating these elements is a good way to refresh any space and
welcome the new season.

Janet Arnold Myers is a kitchen and bathroom designer with David Gray Design
Studio. She has more than 20 years of experience in residential interior design.
For more information, visit www.designstudiodgp.com.

DUXIANA is the exclusive retailer for
THE DUX BED

at Sawgrass Village
310 Front Street, Suite 815
Ponte Vedra Beach, FL 32082
904.834.7280

at The Mews, 280 N'W Broad St.,
Downtown Southern Pines, NC

910.692.2744

at Cameron Village,
400 Daniels St., Raleigh, NC
919.467.1781

WWW.OpulenceOfSouthernPines.Com | Serving the Carolinas ¢ More for Over 20 Years — Financing Available
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Del Webb’s GenYou models reflect evolving needs
and expectations in active adult housing

Del Webb eTown opened to the public Saturday, Sept.
21 with a celebration including tours of six new GenYou

model homes, live music and appetizers. eTown is built
around the belief that convenience, community, technolo-
gy and sustainability enhance a modern way of life. The

Del Webb eTown Model Home Park is located near the
entrance of the eTown community, off State Road 9B near

Photos by SUSAN GRIFFIN

chief operating officer of PulteGroup, Del Webb’s parent
design are 13 new and unique floor plans, ranging in size
FOCUS ON MAIN LIVING TRIANGLE

N E | G I—I B O R I—I O O D Active adults enjoy entertaining and hosting guests in
plans. At the same time, updated bedroom suites provide

Jacksonville’s eTown

Del Webb neighborhood company. “We engaged consumers early on in our compre-

Sept. 19. e hensive product development process, gathering and ana-
lyzing data from a range of sources that provided the basis
from over 1,400 to more than 3,000 square feet, and no
two of which live the same. They put a spotlight on livabil-
ity and flexibility, with practical features to enhance conve-
nience and comfort all for the way today’s active adults
want to experience their homes.”
their homes. The new plans emphasize greater openness

$ private spaces for guests to wind down in the evenings, and

Interstate 295 in Jacksonville.
for creating our innovative and practical design ideas.”
Key features are included in the new floor plans that
( ; R ﬁ N D O D E N | N ( ; around the home’s main living triangle: the kitchen, café
and gathering room. Kitchens also include larger islands
a newly added sitting room adjacent to the master bed-

“The latest evolution of active adult floor plans stays true
Tari Soarke bl kILEE. to Del Webb’s focus on designing homes with the buyer in
g '8 mind,” said John Chadwick, executive vice president and
welcomed Realtors to W
“The end result of this collaboration between data and
< E L E B R AT E S embody the latest in active adult living.
and a butler’s pantry with a wine refrigerator in certain
room allows the owner to escape and rejuvenate.

The Stardom model shows how the new
plans emphasize greater openness

around the home's main living triangle:

the kitchen, café and gathering room. |

ellar Grand model is about 3,400 square
st with four bedrooms and four bathrooms.

S (| D k= =

BELOW: The new floor plans are designed
to seamlessly incorporate outdoor space
like this one at the Stellar Grand mc

v - "
LEFT: Diane Farmer and Cyndi i
King cool off with a Del Webb fan.



OUTDOOR LIVING SPACE

The new floor plans are
designed to seamlessly incorporate -
outdoor space, making it an
extension of the home. Patios
have higher roofs and larger slid-
ing glass doors to maximize natu-
ral light and blur the line between
indoor and outdoor living.

STORAGE

More storage is baked into the
home designs with the addition
of walk-in pantries, oversized
garages and linen storage in the
owner’s bath. Spa-like baths, fea-
turing oversized walk-in showers (e.g., zero entry) are offered,
while shower benches and controls at the point of entry provide
added convenience.

models at eTown on Sept. 19.

FORM AND FUNCTION

The emphasis on form and function in design are highlighted
throughout each floor plan. For example, pocket doors minimize
door swing conflicts, the HVAC filter is easier to access, and dryer
boxes maximize laundry room space. In the kitchen, the micro-
wave location has been lowered and a raised dishwasher option
has been eliminated.

DEDICATED TO EXCELLENT RESULTS

TUSCANY MEETS
COASTAL CONTEMPORY
IN RIVER MARSH
169 River Marsh Drive
$995,000

g LRI T
THE HOLLOW
AT DEL WEBB
82 Marsh Hollow Road
$399,000

\*COMPLETELY UPDATED
3BR/2BA IN POPULAR
SUMMERFIELD
145 Summerfield Dr.
$559,000

2015,2016, 2017 & 2018 Leading Edge Society Member - Top 7% :"ﬁ‘ﬁ

. TyHE
Janet West;hng, RERKSHIRE
REALTOR’, GRI, CIPS HATHAWAY
904.813.191 3 Cell Florida Netwosk Redky
WwWw. |anetwest| %com
Janet Westhng@b hsfnr.com ||:E

© 2015 BHH Af
the Berkshire

f BHH Affiliates, LLC. Berkshire
HomeServices of America, Inc.

An independently o
Services \rmbcl

Francine Gorman, Janet Westling, Betsy Molitor;"
Cyndi King and Diane Farmer toured Del Webb

SMART HOME FEATURES

Energy-saving upgrades in the
form of LED lighting, radiant
heat shields for the attic, high-
efficiency windows and right-sized
HVAC systems allow for lower
monthly energy bills. Buyers can
also choose from a variety of Pulte
Smart Home automation technol-
ogies to enhance home safety and
security, elevate the in-home
entertainment experience, and
seamlessly control their lights and
thermostat with the touch of a
button or the sound of their
voice.

“Del Webb’s leadership position among active adult buyers
starts with a commitment to understanding what this consumer
group wants in this next phase of their lives,” said Chadwick.
“The signature Del Webb lifestyle, centered around engaging
activities and building connections within the community, is also
incorporated and reflected in our home designs. With an empha-
sis on ageless living, these new designs represent an exciting new
offering for Del Webb homebuyers.”

The Del Webb eTown Model Home Park is located at 11246
Town View Dr, Jacksonville, FL 32256. To view an interactive
map of the eTown community, visit www.discoveretown.com.

WHAT'S IN
YOUR ATTIC?

GOLD ° JEWELRY °© COINS ° PAINTINGS
SILVER ° ANTIQUES ° HOMES ° FIREARMS

BUYING SINGLE ITEMS TO COMPLETE ESTATES

George Nakashima Chairs
Sold for 23,010

R - e
B. LANGSTON'S
AUCTIONS & ESTATE SALES
FAMILY-OWNED & OPERATED SINCE 1978
Store: 6906 Beach Blvd., Jacksonville, FL

Auction Gallery: 6126 Atlanti 1., Jacksonville 32211

.1003 | BLANGSTON.COM

004.642

O
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ALITTLE HELP

goes a long way.

ENHANCED ASSISTED LIVING &
MEMORY CARE AT SILVER CREEK

Discover the ideal care option for your loved one within
Silver Creek'’s innovative Enhanced Assisted Living and
Memory Care neighborhoods. Thoughtfully designedto
promote lifelong health, our person-centered approach
is tailored to each individual's needs — providing
assistance with daily tasks, medication management
and meal preparation in a warm, home-like environment.
You'llfind the superior services and enriching lifestyle
at Silver Creek bring added support, confidence and
peace of mind to you and your loved one.

Call 800-250-7986 or visit
SilverCreekRetirement.com
to learn more or schedule a tour.

SlLVER(&REEK

THE FUTURE OF SENIOR LIVING

165 Silver Lane | St. Augustine, FL 32084

Independent Concierge Living — Assisted Living % .
Memory Care - Short-Term Stays

Find us on
Assisted Living Facility #12928 Facebook
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The seventh annual Evening of Promise benefit gala was
hosted Aug. 23 at the historic Ponte Vedra Inn & Club. Funds
raised from the event support Nemours Center for Cancer and
Blood Disorders.

“The event was a tremendous opportunity to highlight the
work of our multi-state Nemours Center for Cancer and Blood
Disorders, which includes our Jacksonville, Orlando and
Wilmington, Delaware campuses,” said Dr. Larry Moss,
Nemours president and CEO. “Nemours is proud to be one of
only two children’s cancer programs in the country selected and
funded by the National Cancer Institute to bring cancer clinical
trials and care delivery studies to people in their own commu-
nities.

- —

The gala featured cocktails, music and diverse cuisine. More
than 300 people attended the event and raised $200,000 to benefit
the pediatric cancer program. In addition, this year’s gala hosted
Diamonds Direct who raffled a chance to win jewelry valued at
more than $2,000.

Nemours Children’s Special Care in Jacksonville provides life-
changing care for newborns and children to age 18 with complex
conditions. According to the American Childhood Cancer
Organization, approximately 1 in 285 U.S. children will be diag-
nosed with cancer before their 20th birthdays.

In attendance to the gala were a few children cancer survivors,
thanks to care received at Nemours.

“They will always be our inspiration,” Dr. Moss said.

15% OFF All Indoor Lighting

e i
v




MUSEUM MONSTERS

Artist Jerrod Brown pays tribute to Aurora Models
with exhibition at Downtown Jacksonville museum

by PARIS MOULDEN

If you want to get into the
spirit of the Halloween season,
look no further than the
Karpeles Manuscript Library
Museum in Downtown
Jacksonville.

Jacksonville-based artist
Jerrod Brown is displaying a
variety of his horror art at the
museum, with an emphasis on
Aurora Monster Model Box Art.

“The whole show is based
around Monster models that
were famous in the 1960s and 70s,” Brown said. “The artwork on
the boxes is pretty much what sold the models.”

Brown's showing pays special tribute to work from artists James
Bama, Mort Kunstler and Harry Schaare, whose artwork commem-
orated iconic monster movie characters like Frankenstein, the
Mummy, the Wolfman and Dracula.

“I always had it in the back of my mind that I wanted to do a
tribute show of the painting of the box art,” Brown said. “I've

always been a horror fan
since I was a kid. I've
always done my own hor-
ror movie artwork for
conventions, shows and
galleries, but this particu-
lar show was always in the
back of my mind, and
something I wanted to do
but never got around to.”

Brown said two years
ago, the Karpeles
Museum offered him the
opportunity to showcase
the tribute, so he decided to take up the offer.

“So here it is two years later and the show is here,” Brown said.

The museum held a meet-and-greet with Brown and a reception
on Sept. 7, to open the exhibition, which featured 25 pieces hon-
oring the Aurora Monster Models, as well as some of Brown's
other horror artwork.

The exhibition run through Oct. 31 at the Karpeles Manuscript
Library Museum, 101 W. 1st St. in Jacksonville.



Halloween on the First Coast can cast off the traditional pumpkin and embrace the
festive pineapple to adorn front porches or coastal balcony railings for the spookiest holi-
day. Most local grocers carry whole pineapples and, with a corer ordered online, the
tropical fruit can be transformed into a smiling (or grimacing) jack-o'-lantern complete
with an interesting "hair-do."

For a step-by-step guide on carving a Hula-ween pineapple, go to bit.ly/PVRhulaween.

Photos by CHRISTINE RODENBAUGH

VI lage A] ts EXperience nature’s best Right at Home!
Framln We are your backyard bird feeding specialist.

T dllery 76 Expert Feeding Guidance, IIighest Quah’cy

Bird Fee(lers, Birdbaths and Nature Gifts

KAREN F ROSE - OIL AND PASTEL ARTIST

20 OFF

CUSTOM FRAMING ANY FRAME!

Expires 11/26/19

4138 3rd Street South * Jacksonville Beach, FL 32250

Suite 1520 in Sawgrass Villoge : ;
SEQEL'ERUYS IN BETWEEN CHICO'S & HILTON GARDEN INN 904.246.6832 - wbu.com/jacksonvillebeach
FEATURING POQT&V;%OL‘ Sggoh 450 State Road 13 » St. Johns, FL 32259
LOCAL ARTISTS www.villogeor;rspvb.com 904.230.3242 - wbu.com/jacksonville
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M by AMBER LAKE
Chills, thrills and circus madness are taking place at the
5 W SaltAer Circus training facility in Jacksonville Beach. This
WW : year’s Halloween-themed production, Enter the Dark

Carnival, will be showing at 7:30 p.m. Oct. 25 and 26.

Aerial acrobatics will set the stage for the Dark Ringmaster
and his troupe of souls willing to gamble for their darkest

Y desires. The production’s creative director, Andy Smith,
gives life to a cast of bizarre and death-defying characters
‘BABK C who sacrifice everything to make it to the “Big Top.”

The show will feature SaltAer’s top students preforming
with hoops, dance, silk slings and trapeze acrobatics to ani-
mate the Dark Carnival’s risqué spectacle.

The show features two sisters who enter the carnival,
unaware of the show’s true nature. There, they are greeted
by a dark and twisted ringmaster who will grant the car-

nies’ true wishes, but they soon learn that everything
comes at a price.

Tickets are priced from $20 to $40, with a VIP option
that includes preferred seating, a swag bag and private
photo opportunity with the cast. Tickets are available on

Eventbrite and more information about the show can be
found on SaltAer’s Facebook event page, “SaltAer Circus
School Presents ‘Enter the Dark Carnival.”” SaltAer Jax
Beach Circus Arts is located at 1250 Shetter Avenue,

Unit 1 at Jacksonville Beach. Due to the nature of the

show, parental guidance is recommended.

ival will be
the Dark Carniva
Entignt;edw Oct. 25 and 26 at t?ed“ty
Srae\BtAer Jax Beach Circus Arts 1@ 3

Photos courtesy of SALTAER

The Largest Consumer Travel

Expo in North Florida is
Coming to the First Coast!

9365 Philips Hwy.

Olhere OLOill Tt Teibe (()Q(Ju 7
(Inside Great American > = == r——
Antique Mall) k Ly ~. e m 5
904-330-4152 2 AR A REATEN |
- PRE-OWNED

{*"@ _ FINEJEWELRY

e
Discover first-class destinations and exotic locations at the

. f\@ . First Annual Florida Travel Expo —
0 & DAESIDGB}TAE(}RS i X, ‘ the premier travel event in the North Florida area!
el 0y ) Plus.
3 “~, : e 30+ Exhibitors Specializing in Land, Sea and AirTravel
WATCHES ik

e Educational Seminars on Accessible Travel, Packing Tips, and More!
¢ Travel and Resort Wear Fashion Shows e Pop-Up Boutiques

e Raffle Prizes e Travel Specials
TRAVEL Sunday, November 3rd from 12-5 pm

W~ World GolfVillage Renaissance St. Augustine Resort

““‘n . N . . .
\ A wide array ] | For FREE tickets, visit:

o A1 of designer www.thefloridatravelexpo.com
watches,
including:
* ROLEX Hosted by: % [RIISE PLANMERS Cruise Planners - Top Sail Journeys of Ponte Vedra Beach
« CARTIER A4 E———— (305) 361-6772 » www.topsailjourneys.com
* OMEGA
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GHILLULA

Weddings ® Private Events ® Bars * Clubs
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Chillula will add spice to any party. Whether |§

you want a solo singer/guitarist, full 6 piece
band, or somewhere in between, Chillula

is able to play appropriate styles of music

for any type of event while putting a fresh

twist on popular songs.




STILL GRANDMA'S CORVETTE

by CHRISTINE RODENBAUGH

Mac McGehee is the third owner of a 1971 Chevrolet Corvette
LS5 with fewer than 26,000 miles on the odometer.

The provenance of the Warbonnet Yellow ’vette may be short, but
like most classic cars, it has a story. According to McGehee, a woman
in Des Moines, lowa traded a 1969 Thunderbird and $3,000 to pur-
chase the car. She kept it in a heated garage and drove it just 24,777
miles during her 40 years of ownership. McGehee said the second
owner told him the original owner was in her 80s and decided she
had to sell the car. She cried.

McGehee found the Corvette on eBay about seven years ago and,
on a lark, placed a bid.

“I honestly did not expect a bid on eBay to make it,” he said.

A few days later, he watched the clock count down and announce
he had won the bid. It took about 24 hours to build up the courage
to tell his wife. With help from a friend, he arranged to have the car
shipped from Iowa to his home in Lake Wood, Florida.

For almost as long as he can remember, he’s been enamored with
Porsche and Corvette. The Corvette is American.

“Growing up as a young man in the U.S., (Corvette) is the epito-
me of the American sportscar,” McGehee said. “It’s a really great car.”

Janet E. Johnson, P.A.

He said he enjoyed the Ponte Vedra Auto Show because,
“Looking at all the eclectic cars is a car lover’s dream. It may
not be flashy at all, but it’s a time machine.”

McGehee is adamant about keeping the car original. The car
has air conditioning, power brakes, tilt wheel, power steering,
AM-FM radio, 3.08 Posi-Traction rear end and a saddle deluxe
leather interior. He enjoys the car, but he doesn’t drive it much.

“It drives like a dog. It’s hot as all get out. But it’s the “stylin-
ist” car on the road,” he said.

The car’s past hasn’t been all smooth sailing. In fact,
McGehee calls it a “twice survivor.” He said a car that has not
been restored or modified is known as a survivor car. About six
years ago, he learned first-hand about linseed oil and
spontaneous combustion. The garage caught on fire and, for
some reason, the garage doors opened. He rushed in and got
the car out “in the nick of time.” There is a bit of damage on
the top of the car because the garage door opener melted and
dripped on the paint. He buffed it out as much as possible but
wants to keep the car in original condition instead of having it
repainted.

“To me, it’s still grandma’s Corvette,” McGehee said.

Criminal Defense Attorney

anet Johnson is committed to aggressively defending people accused in all
J criminal matters in state and federal court. In practice since 1994, she is
a member of the Florida Bar, The Federal Bar, Colorado Bar, as well as the

| First C

Florida Association of Criminal Defense Lawyers. She has been on the faculty
of FACDL “Blood, Breath & Tears” annual DUI seminar. Ms. Johnson has
been awarded the AV preeminent rating™ from Martindale-Hubble® and was
named a fellow to the prestigious Litigation Counsel of America™, as well as
one of the ten best criminal defense attorneys nationally for client satisfaction
by the American Institute of Criminal Law Attorneys. She also appears as a
legal commentator on CNN and HLN.
Areas of criminal law that are handled by Janet Johnson:
DUI Defense « Federal Cases « Robbery/Burglary « Assault & Battery
Juvenile Cases « Domestic Violence « Sex Offenses « Child Abuse/Exploitation
Health Care Fraud « Drug Trafficking/Possession « Shop-Lifting
Probation Violations « White Collar Crime

Please call our office for a free initial consultation.
3219 Adantic Blvd., Jacksonville, FL. 32207  904.634.8991

janetejohnsonlaw.com

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.
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Sapphire and Diamond
18kt White Gold

VILLAGE JEWELER
Sawgrass Village
Ponte Vedra Beach
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Possibilities soar at

by CHRISTINE

RODENBAUGH
Photos by

CHRISTINE RODENBAUGH

The Angelwood Gala attracted 350 guests who filled the ballroom
at the Sawgrass Marriott in Ponte Vedra Beach Aug. 24 to support
the nonprofit and learn about “Soaring Possibilities,” the 2019 theme
chosen to emphasize how people who are served by Angelwood have
realized success. There were 45 event volunteers to guide and assist
guests. “Tech Angel” volunteers mingled with arriving guests and
used tablets to expedite sign-up for bidding in the silent and live
auctions.

After checking in, guests mingled in the atrium sampling cocketails
and perusing long tables of silent auction items while listening
Simply Strings, a quartet of local high school students. The most
popular silent auction items were golf foursomes, pizza for a year and
a San Marco day basket.

Some posed for photos in front of the more formal backdrop of
white angel wings against an ivy-covered wall while others hammed
it up with fun props at the photo booth.

Florida State Senator Aaron Bean donned wingtip two-tone oxford
black and white spectator dress shoes to serve as auctioneer for the
popular live auction. The Jaguars vs. Saints luxury suite package set
an Angelwood live auction record with a final bid of $10,500. Byron
and Joyce Miller were high bidders for the Ford Ecoboost 400
NASCAR Championship package in November. Another popular
item was lunch in Washington, D.C., with Congressman John
Rutherford, who attended the event to support the cause.

“We exceeded last year's fundraising, which was our goal,” Damara
Farwell, chief development officer, said.

Angelwood provides support to more than 300 children, adults,
seniors and families living with intellectual and developmental differ-
ences. The nonprofit offers residential group homes, supported
employment, adult day training programs and seasonal day camps.

The Angelwood Golf Classic is scheduled Nov. 4 at Jacksonville
Golf & Country Club on their newly renovated course. For more
information, visit www.angelwoodjax.org.
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Senator Aaron Bean serves as
auctioneer for the live auction.

§ ——

an Angelwood live auction record wi
' bid of $10,500 by David and Tiffany.

,

eWolf ;topped for a h. :
: photo between
(a)ng:l wings at the Angelwood Gala: Soaring Possibilities !
N Aug. 24 at Sawgrass Marriott in Ponte Vedra Beach , -2,

I
|

Event co-chair Robin Wahby
W ttimes guests to the Angelwood
ala. Wahby is also president of
't 4r'1ge|wood Board of Directors.
Angelwood volunteer Dan
Fox holds one of 250 W
“Keys to the Closet” avail- s
able for $50 each. Sharon | E
Hart's lucky key opened - Ld
the closet of prizes 5
including a one week stay
in a Jacksonville Beach
condo and a host of other
items valued at $4,000.
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;n‘i ©  Sherita Floyd, Kyleen Jonds and K
P Daniels ham it up in the photo bog
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MISSION HOUSE HOSTS

by CHRISTINE RODENBAUGH

Mission House hosted its annual fundraiser, Compassion For the Wine Pull, guests could purchase a numbered
by the Sea, Sept. 26 at 3 Palms Grille in Ponte Vedra Beach. cork to win a bottle of wine or wine plus a gift card.
Proceeds will support the nonprofit’s primary goal of hous- Fling the Ring is a game of skill (or luck), requiring
ing homeless individuals living on the streets of the Beaches players to toss a ring around the neck of a bottle of
area. Guests were treated to heavy hors d’ocuvres, beer, wine to win.
wine, a silent auction and live music by the Cloud 9 Band. For more information about Mission House, visit

Guests also had the chance to participate in creative games. www.missionhousejax.org

® ¢ ¢ ¢ 6 o o o o 0o o o o

Glenn and Chris Baker sample a shrimp roll with garlic
Late September breezes cooled the outdoor space for the annual Mission bread stick and cilantro garnish at the heavy hors
House fundraiser, Compassion by the Sea Soiree, on Sept. 26 at 3 Palms Grille d'oeuvres buffet. Chris Baker’s Marsh Landing tennis
in Ponte Vedra Beach. team supports Mission House as a group activity.

Linda Wright and Carmen Williams ¥ &5

had not made up their minds about e ' m

Board member Walter Mascherin tried his luck which silent auction items to place mie Woodward check
at Fling the Ring. a bid. “There are an overwhelming out some of the gift baskets available in the
Photos by CHRISTINE RODENBAUGH number of options,” Williams said. silent auction.
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Money and wine glasses were raised after a night of and
fundraising during the 2019 BEAM Beach Ball at the TPC
Sawgrass Clubhouse, Saturday evening, Aug. 24.

D [
The clubhouse, decorated in florals and balloons, matched

the vibrant, Pucci-themed event, where guests dressed to
B m’ B am impress in Pucci-inspired attire and lingered through the

clubhouse. Silent auction prizes lined up upstairs, rooms

were filled with heavy hors d’oeuvres and open bars and the

dimly-lit main area featured live music, more auction prizes
(] and event speakers, BEAM Executive Director, Lori

6 Richards, and BEAM recipient, Daisy Roberts.
“If I had the finances, I wouldn’t hesitate one minute to

give to BEAM,” Roberts said to the audience.

When her husband of 40 years died, Roberts had nowhere
to turn financially. Her insurance would not pay for the full
/ ' funeral costs, so when she paid what was left, she was left

with nothing.

After she reached out to BEAM, the organization provided
financial assistance for her and she hasn’t looked back since.
(0 m “They paid my rent; they paid my electric (bill),” Roberts

said. “It’s a good organization. It’s a responsible organization.

They do good work.”
by DANIELA TOPOREK

Don't MLLSS oy NEXt Lssue!

[ | ¥ alla [
\EGSTER
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bHO ° ag
Publicatlon Date:
November 27#th

Advertising peadline:
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For more information, give us a call at (904) 285-8831
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roceeds from the event were used for multipl
BEAM programs, according to BEAM Executive
Director, Lori Richards.

“It goes to our Emergency Rent and Utility pro-
grams and all of our food assistance works,” she
said. “Also to our program, ‘Paths to Wellness,” for
people with chronic diseases that need nutrition
counseling; and a single-parent project that teaches
financial education. We're also about to embark on
a more intensive case management support for
seniors.”

“They do so much for the people here at the
beaches,” said guest, Andres Heeley, who advocates
for BEAM and attended alongside guest, Laura
Blunt.

“It’s a really righteous party,” she said.” They've
got a great band. The drinks and food are good.
There’s lots of energy, no one’s sitting around, it’s a
fun event.”

When the music stopped, guests were treated
with a to-go box of Mini Bar donuts to send them
on their way. What was a successful party with priz-
es and dancing was also a night of giving back to a
large local cause.

take a trip abroad.

LEFT: Ball guests Kelly
Vallard (left) and Sue

of Light Beach Ball.

BEACHES -
EPISCOPAL
SCHOOL _/

A EPISCOPAL

SCHOOL of JACKSONVILLE

Episcopal School of Jacksonville and
Beaches Episcopal School will merge
on July 1, 2020.

For 2020-2021 admissions information for PreK-6, please contact
Ashley Davis at adavis @beachesepiscopalschool.org.
Open House dates: November 14 and January 23

For 2020-2021 admissions information for grades 6-12, please contact
admissions @esj.org.
Open House dates: November 5 and January 14.

Families enrolling for the 2020-2021 school year and beyond
will be enrolled in Episcopal School of Jacksonville.

www.esj.org ® www.beachesepiscopalschool.org

October/November 2019

ABOVE: With money raised
going back towards BEAM,

guests battle it out at the

live auctions for a chance to

Stacey, get groovy after the
live auctions at the BEAM

Photos by DANIELA TOPREK




PUPS

ride waVves
tO beneft K9S
£for Warriors

by CHRISTINE RODENBAUGH

Soggy canines entertained a crowd on the beach at the Pups &

SUPS Dog Surfing event Saturday, Sept. 28 at Guy Harvey Resort in

St. Augustine. The annual event benefits K9s for Warriors, a charity
that obtains, trains and provides service dogs for veterans in need.

e _ made it look easy riding in on a wave at
the Pups & SUPS Dog Surfing event Saturday,
Sept. 28 at Guy Harvey Resort in St. Augustine.
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Dogs and their humans participated in surfing, paddle boarding, a pet
costume contest, a surfboard grommert art exhibit, and “Yappy Hour”
with kibble complemented by a Surf Village with hospitality tents. For

information, visit guyharveyoutpost.com/pups-sups.

Ears back, this canine focuses
intently on the shoreline.

£ g ey

Most of the pups were
ready to get right back on
the board after each ride.

Photos by CHRISTINE RODENBA

Matilda seemed at ease among the canines, but ixl e
refused to show her “CATtitude” on the water. =

Seemingly new to the
sport, the competitor
takes a conservative
stance for the ride in.




THE NEW COASTAL LIVING LIFESTYLE

at Beachwalk

GLORIOUS BEACH LIVING IN THE HEART
OF ST. JOHNS COUNTY AT ATLANTICA ISLES.

Americrest Luxury Homes at Atlantica Isles has created an exciting new community in the heart of
St. Johns’ County, on the shore of a spectacular 14-acre Crystal Lagoon.

Enjoy a worry-free beachy lifestyle with all the urban conveniences and stunning contemporary
two- and three-story homes from the mid $400s to over $1 million.

AMERICREST LUXURY HOMES BEACHWALK COMMUNITY AMENITIES
* Amazing views overlooking the 14-acre Crystal Lagoon * Beach resort lifestyle ¢ Private Beach Club
* Coastal contemporary architectural design * A-Rated schools
* Open floorplans with gourmet kitchens * Gated entrance
* Beach living outside your door * Onsite retail shopping and restaurants
* Natural Gas Community * Golf Cart Community
/f MOVE IN & NEAR READY HOMES AVAILABLE.
AMERICREST Atlantica Isles at Beachwalk is located 1 mile east of I-95 on County Road 210 (Exit 329). li @ e

LUXURY HOMES

Please visit our website AmericrestLuxuryHomes.com or call 904-347-0453 for details on Atlantica Isles at Beachwalk

*Prices and offers are subject to change without notice. Beachwalk’ is a registered service mark of PRH Investments, LLC. Use of the service mark by Twin Creeks Development Associates, LLC is by written license agreement with the owner.



A NEW EXPRESSION OF LUXURY

corbwerL GLOBAL
LUXURY-

A GLOBAL LEADER IN LUXURY REAL ESTATE SALES

Bearing the hallmark of one of real estate’s most iconic names, Coldwell Banker Global Luxury® offers you the power of a global network of
88,000 Coldwell Banker’ affiliated agents located in 3,000 offices in 47 countries and territories around the world. A network that can share the

*

beauty of your distinctive property with an affluent audience worldwide, and one that sells more than $148.7 million in million+ homes each day:

Experience the power of luxury.

COLDWELL BANKER VANGUARD REALTY
240 Ponte Vedra Park Drive, Ponte Vedra Beach, FL 32082
(904) 394-2308

COLDWELLBANKERLUXURY.COM




