
A small business ourselves, 
Providence Media is here to 
help the Rhode Island business 
community rebound from 
the pandemic. We’re excited 
to announce our plan for the 
remainder of 2021: a series of 
editions that highlight how 
Rhode Islanders can support 
local businesses throughout 
the summer and beyond.
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LOCALLY OWNED 
Since 1975, we are the 

largest  magazine 
group in Rhode Island

PROVIDENCE MEDIA is the leader in local lifestyle, 
reaching over 168,000 educated, affluent and en-
gaged readers every month through our free, hyper-
local publications. We work hard to find what’s new 
and exciting from greater Providence to South Coun-
ty, to the East Bay and Southeastern Massachusetts. 
We don’t just follow the trends – we set them: By be-
ing the first to tell you about restaurants that go on 
to win awards, community members who ascend to 
be community leaders, and arts and entertainment 
that become the hottest shows in town. Our read-
ers are pre-qualified patrons of local businesses; we 
know this because you have to shop local to pick up 
our magazines. They are out and about, and they’re 
hungry for what’s new. Follow our lead and reach the 
locals who know where to go and what to do.

Award-Winning Editorial

BEST COVERS

BEST FEATURE FRONT PAGE

PHOTO SERIES

FOOD AND  
DINING STORY

ENTERTAINMENT 
OR ARTS STORY

Providence Media has received over 150 
RI Press Association Awards, including:
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Ways Rhode Is land is 
stepping up to help small  businesses 
during the season (and how you can, too!) 
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Famous Santa

Go-To Gift Guide || Red & Green Inspiration || Local Reads || Magical Dining

Michaela Johnson, 
Brendan Kirby, and Will Gilbert 
of The Rhode Show share hopes 

for the holidays, who’s most 
like Scrooge, and more!

Ocean 
to Plate
South County’s hyper-fresh seafood 
industry is a way of life
By Eleyna “Nellie” de Goguel 
Photography by Michael Cevoli 
Illustrations by Meghan H. Follett

Slice into a succulent summer flounder or crack open a 
lobster claw; seafood-feasting season is upon us. With Rhode 
Island’s lengthy coastline and excess of thriving marine habi-
tats, we are a seafoodie’s haven. Oysters, clams, bass, flounder, 
squid… the Ocean State is so lucky to have a plethora of fresh, 
locally harvested fish and shellfish to choose from. In recent 
years, demand for expertly caught and cared for “boat-to-plate” 
fare has only grown. Whether dining out by the shore or frying up 
fluke in the comfort of your own kitchen, locals and tourists alike 
now have so many options when it comes to the water-dwelling 
creatures they put in their gullets. Our suggestion? If you can, 
choose the ones sourced in Rhode Island, every time. 

Rhode Island’s favorite, locally caught 
 calamari, at the Coast Guard House

O
ccupation: fisherman. Queue up mental im-
ages of The Old Man and the Sea, Discovery Chan-
nel’s The Deadliest Catch and Jaws. Either that or 
visions of golden skies, dolphins frolicking in the dis-

tance and nets brimming with threshing fish. Except for a 
Rhode Island fisherman, it’s not at all like any of that – or at 
least not most of the time. 

Most days are like the day I meet up with Mike Foley at 
the Rhode Island Clam Company. He crunches across an 
empty lot carpeted with white fragmented shells to sit be-
side me on the dock. He hands me a Heineken to match his 
own. He has just exchanged his quahog load of the day for 
cash. “I’m a transplant, just like a quahog. That’s what they 
call me,” says Foley. He grew up on Long Island where he 
would go fishing with his father. The first money he ever 
made was by selling bluefish for five cents a pound while 
his father sold the stripers from the day’s catch. Nowadays, 
Foley is lobstering during summer months on his 40-footer, 
Staunch, built in 1999, and digging quahogs on winter days 
like today on his 22-foot, red-bottom skiff. I ask him what 
an ideal day on the water is like and he tells me, “I haven’t 
seen a bad day yet because I keep coming home. There are 
no bad days. I’m grinning.” 

Foley believes that this is a good life, a lucky life even. He 
tells me that he never really thought of fishing as work, but 
more of a hobby; yet he is raising a family in this business. 
And when I ask him why he does what he does, he gives 
me a one-word answer: “Freedom.” But he doesn’t only 
wear his fishing waders, so to speak; Foley is a graduate of 
the University of Rhode Island with a degree in Agriculture 
and Fisheries, a father (“The old timers always have two 
pieces of advice, ‘Be around when your kids are in school 
and always pay your taxes,’” he tells me.), the boys’ varsity 

THE 
OCEAN
DEEP
On Narragansett Bay, fishing is 
about more than the daily catchBy Rebecca Remillard • Photography by Michael Cevoli

Mike Foley

Chocolate Mojito
by Kevin O’Connor, bar manager at Persimmon

2 oz Privateer Silver Rum
1 oz chocolate syrup (see recipe)
1 oz fresh lime juice
1/2 dropper of Bittermen’s Xocolatl Mole Bitters
Fresh mint

Combine all ingredients in a shaker, and vigorously shake 
to bruise the mint. Double strain (to remove all green 
pieces) into a cocktail glass filled with crushed ice. Gar-
nish with shaved chocolate and a mint sprig.

Chocolate Sauce
Create a simple syrup by boiling equal parts sugar and 
water, and 4 Tbsp. cocoa powder, then fine strain the mix-
ture to remove any lumps. Store-bought chocolate syrup 
also works in this recipe.

About Persimmon
Now celebrating its tenth anniversary, Persimmon Restaurant is among the handful of Rhode Is-
land restaurants that have an avid national following – so much so, in fact, the restaurant and Chef 
Champe Speidel are the only nominees in the state for a James Beard award this year. Visit the res-
taurant in Bristol, or Persimmon Provisions, a gourmet shop in Barrington. 31 State Street, Bristol. 
401-254-7474, www.persimmonbristol.com

About Privateer Rum
Privateer Rum has its roots in the very beginning of New England tradition, and was founded by 
the direct descendant of Andrew Cabot. By using a combination of refined technique and the best 
natural ingredients, this generation’s Andrew Cabot aims to create a rum with the same indepen-
dence and determination as the forefathers of New England. Privateer offers both amber and clear 
rums with rich and complex flavors as well as a single-batch gin. 28 Mitchell Road, Ipswich. 978-
356-0477, www.privateerrum.com

cocktails 101
At your next party, skip the wine and opt for creative libations, like these cocktails from local restaurants. 
Even better, they use locally-made spirits. Does the locavore movement involve mixology? It does now.

by Julie Tremaine and Jordan LaRose • Photography by Force 4 Photography

The
superlatives superlativesClub

Our annual Superlatives issue goes back to school to learn about some 
of the city’s most interesting people, and what they’re doing to make 

Providence a better, awesomer, even more superlative city

by John Taraborelli and Julie Tremaine

Back row from L to R : Dean Weinberg, Jason Tranchida, Andy Cutler, John Sgambato, Christine Francis-Barta, Thomas Schmeling 
Front row:  Matthew Lawrence, Frank Mullin and Don Nguyen. Photography by James Jones at Rhode Island College’s Adams Library

2015
Edition

A look at the South County artisans making a mark on our tastebuds
by Johnette Rodriguez • Photography by Hilary Block

the art of foodthe art of food

What’s the most Ameri-
can food? Is it a burger? 
Apple pie? Slow-smoked 

barbecue? Certainly all of them represent 
classic Americana, but I would argue that 
in 2015 the taco might just be the most 
American food. It’s simple, humble even, 
yet supremely adaptable. It’s equally at 
home on a food truck or in a fine restau-
rant. It originated from another culture in 
another land, but through a process of 
appropriation and assimilation, it has be-
come as American as apple pie, football 
and exceptionalism.

In fact, when John Fetterman, mayor 
of the tiny Pittsburgh suburb Brad-
dock, PA, announced his candidacy for 
the US Senate in September, he prom-
ised free tacos at his campaign events. 

Not Pittsburgh’s famous Primanti 
Brothers sandwiches topped with fries 
and cole slaw. Not the cabbage rolls, 
sausages or pierogi so typically associ-
ated with Eastern European-descend-
ed Midwesterners. Not apple pie. Ta-
cos. “Everyone wants to eat tacos,” he 
declared. “Tacos are the great uniter.”

Fetterman hits upon both a good idea 
(tacos for votes) and a timeless truth 
about America: our food is just everybody 
else’s food absorbed and reinterpreted. It 
started with the Native Americans intro-
ducing the “three sisters” (corn, beans 
and squash) to the early British settlers 
to save them from starvation. (A good 
deed that did not go unpunished.) When 
America came of age in the 20th cen-
tury, it was the French who taught us to 

cook, and their influence set the standard 
of fine dining for generations of Ameri-
cans. We pretty much commandeered 
pizza from the Italians, doing for it what 
the Brits did for rock and roll in the ‘60s: 
take another country’s invention, refine it 
in ways the originators never imagined, 
and become the new standard bearers 
of excellence. Indeed, the pizza slice has 
become the basic culinary currency of 
any respectable metro area in this coun-
try. Even barbecue was adapted from the 
barbacoa of the native Taino people of 
the Caribbean. 

If American cuisine is simply the ab-
sorption and interpretation of food-
ways from all over the world, then all 
ethnic foods that become popular in 
this country are pretty much American 

food waiting to happen. Some may al-
lege cultural appropriation, and food 
snobs will probably scoff at a lack of 
“authenticity,” but a delicious idea re-
fuses to be contained by a single nation 
or culture. Don’t believe me? Try figur-
ing out who gets the credit for rice pilaf. 
People love good food, and they love 
sharing it. American cookery is an itera-
tive exercise in that principle, in which 
exoticness and authenticity gradually 
give way to experimentation and fusion. 
Southern barbecue, New England sea-
food, even Korean beef – they’re all just 
potential taco fillings. 

With this in mind, we set to explore 
the state of American food in our mul-
ticultural city as it is today, regardless 
of origin or “authenticity.”P
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Regional & Statewide Distribution

Providence Monthly

MAY 2019 #271 FREE
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Authentic Italian at Sarto
Nick's Expands Downtown
Our Very Own Shake Shack

The PVD Native Who Helped
 Record Childish Gambino’s Hit

Waxing Poetic about
 Local Candles> >

Small Batch
The

Revolution
How the local craft beverage 
scene is creating a buzz
How the local craft beverage 
scene is creating a buzz

The city’s only magazine, 
Providence Monthly has been 
a must-read source for trends 
in dining, style, arts and 
culture since 1996. 
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MAY 2019 FREE   
SoRhodeIsland.com
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“The Real Housewives”
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for Adults
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Your Way 
Through 
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HOME
Fresh decorating trends
& ideas from local designers
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The

With a focus on home, style, 
dining, the arts and family fun, 
SO Rhode Island is the com-
munity’s indispensable monthly 
guide to the good life.
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Tourister Mill Gets a Second 
Chance to Thrive in Warren

MARCH 2019 FREE
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Clean-up efforts 
at Riverside’s 

Sabin Point

The Bay offers in-depth cover-
age of arts and culture, dining, 
home and personal style and 
events in the East Bay.
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Hey Rhody

Relaunched as a statewide 
premium monthly, Hey Rhody 
covers the entire state. Special 
interest issues include HOME, 
DINING, and seasonal guides.

25k

HR

Combination Rates
Any 2 Publications: 10% discount
Any 3 Publications: 15% discount
All 4 Publications: 20% discount
Discounts apply to total  bi l l ing charge including color and special 
placement. Advertising must appear within the same month. 
Contracts not fulf i l led wil l  be short rated to the earned rate.

Marketplace:  Display Ad Pages
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Christmas Classics Continue  |   Bristol Farm with Thanksgiving Ties
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the most festive season 
in Rhode Island
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Hey Rhody is an upscale 
state-wide monthly magazine 

with strategic statewide 
distribution. With a focus on 

major in-demand lifestyle 
themes and subjects, Hey Rhody 
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$185

$345

$588

$940

$1100

$1,680

$2,100

1 2 x

$144

$275

$470

$715

$835

$1,275

$1,595

1/6

2/3

1/3

1/2

Full Page

Cover

Price is 
per issue 6 x

$162

$310

$525

$799

$935

$1,428

$1,785

9 x

$154

$295

$500

$760

$890

$1,355

$1,695

A DV E RT I S I N G  R AT E S

+5% off 
w i t h 

auto pay!

Monthly releases, including
6  highly anticipated specialty 
publications throughout the year

• HOME in Apri l

• DINING  in May

• SUMMER  in June

• WEDDINGS in August

• FALL  in September

• HOLIDAY  in November

F o r  e d i t o r i a l  p i t c h e s  a n d  c o n s i d e r a t i o n , 
p l e a s e  e m a i l  E l y s e @ p rov i d e n c e o n l i n e . c o m . 
C o n t e n t  s u b j e c t  t o  c h a n g e .
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Cocktails on wheels | Murals cover Downcity | Federal Hill goes al fresco | Summer’s Best Bets

NOW INCLUDING

PRST STD
ECRWSS

U.S. POSTAGE
PAID

Providence, RI 
Permit # 34

The

Power of
By working
together, can 
they save our city?

++ Small  Biz Guide

Power

F R E E  #283
JUNE 2020

Quarantine Reads |  Virtual Must-Do’s  |  Downtown Artists Adapt |  Inside a Cozy Loft

NEW REALITYA look at the pandemic’s 
impact on Providence restaurants 
and  what ’s  next

NOW INCLUDING

PRST STD
ECRWSS

U.S. POSTAGE
PAID

Providence, RI 
Permit # 34

+  WaterFire Reimagined

CELEBRATING THE 14TH 
        IN 14 PROVIDENCE 
               NEIGHBORHOODS

Romantic?Romantic?Romantic?ISN’T IT ISN’T IT ISN’T IT 

PRST STD
ECRWSS

U.S. POSTAGE
PAID

Providence, RI 
Permit # 34

F R E E  #291
FEBRUARY 2021

Delectable Desserts | City Living on Smith Hill | RI’s First Black History Museum

This Month’s 
Rhody Gem

Small Gallery, 
Big Heart

Your February 
Must-Do’s

P LU S :P LU S :
COVID-Ready 

Restaurant  Guide 

MARCH 2020 #281 FREE+Leading Ladies: The Inspiring Stories Behind Women Making a Difference

PPL Prepares for Lighter, Brighter Future   |   Creative Dining:  Spaghetti Donuts, Noodle Bar & Unbelievable Brunch

CityCity
LivingLiving
City
Living
Why more and more people are Why more and more people are 
calling the Creative Capital homecalling the Creative Capital home

E XC L U S I V E :
Behind-The-Scenes 

at the Impeachment Trial

Why more and more people are 
calling the Creative Capital home

COLLEGE
TOWN

Cozy New Speakeasy |  Home Inspiration  |  SNL’s PVD Connection |  Hip-Hop Group’s Latest

PRST STD
ECRWSS

U.S. POSTAGE
PAID

Providence, RI 
Permit # 34

F R E E  #286
SEPTEMBER 2020

Fewer students. 
Remote classes. 
Rising case numbers. 
Are campuses – and 
the city – ready?

>>   Smal l  Business  Guide
>>  This  Month’s  Rhody Gem
>>   September’s  Best  Bets

Latinx 
Sidewalk 
Museum

+

PRST STD
ECRWSS

U.S. POSTAGE
PAID

Providence, RI 
Permit # 34

F R E E  #292
MARCH 2021

Beer Hall Branches Out | Zeppole for St. Joseph’s | Next Generation Artists

P LU S :P LU S :
COVID-Ready 

Restaurant  Guide 

From bean 
to mug, local 

roasters talk 
everything 

coffee

+ MEET THE 
LEADING LADIES 

OF 2021

+5% off 
w i t h 

auto pay!

MONTHLY
Providence Monthly has merged 
with East Side Monthly as of 
May 2020 for the ultimate 
(and only!) city magazine. 

Magazine: Providence Monthly
Reach: Mailed to 100% of 02906 (third 
highest-grossing RI zip code); free 
controlled saturation in high-traffic 
locations in Downtown, Federal HIll, 
West End and Greater Providence
Distribution: 24,000 issues. 
65% direct mail, 35% in high 
traffic locations

A d ve r t i s i n g  R ate s

Spot

1 x

$185

$335

$588

$940

$1,100

$1,680

$2,100

N/A

1/6

2/3

1/3

1/2

Full Page

Cover

Business 
Focus

Price is 
per issue 6 x

$162

$295

$515

$800

$940

$1,428

$1,785

$215

9 x

$154

$280

$490

$755

$890

$1,355

$1,695

N/A

1 2 x

$144

$265

$460

$715

$835

$1,275

$1,545

N/A
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Cheers!
NOVEMBER 2020  •  SoRhodeIsland.com

+ Rhody Gem  |   Pet Adoption 101

FREE

Raising a glass
to South County’s 
craft beer scene

Shop Small Everyday |  Thanksgiving To-Go |  Hip Hotel Art |  Strapless Masks

Love
FEBRUARY 2021  •  SoRhodeIsland.com

FREE

Cocoa’s Hot Trend  •  Old House Love  •  Doggie Dental Care  •  Local Hemp Farm

6 unforgettable 
date ideas for every 
kind of couple

is in 
 the air

Your Februar y 
Must-Do’s

This Month’s 
Rhody Gem

JANUARY 2021  •  SoRhodeIsland.com

FREE

Health 
Food
From markets to 
meal prep and more 
– South County has what 
you need for a delicious 
and nutritious new year

FINANCE 

GUIDE
What You Need to Know 

About Taxes, Saving, 

Investing & MoreSoCo Tourism’s Podcast  •  Q&A with Westerly R apper
Zoom Cocktail Workshop  •  No Excuses Virtual Fitness

Your New Year 
Must-Do’s

This Month’s 
R hod y Gem

MARCH 2021  •  SoRhodeIsland.com

FREE

Westerly Protests  •  Winter Surfing  •  Tropical Home Inspo  •  St. Patty’s Day Reuben

W nds 
             of 
 CHANGE

Your March
    Must-Do’s  

This Month’s 
   Rhody Gem

+ MEET THE 
LEADING LADIES 

OF 2021

HOW SOUTH COUNTY IS LEADING THE WAY IN SUSTAINABILITY

+5% off 
w i t h 

auto pay!

A d ve r t i s i n g  R ate s

Magazine: SO Rhode Island 
Reach: Free controlled saturation 
in high-traffic locations in East 
Greenwich, North Kingstown, 
Jamestown, Wakefield, South 
Kingstown, Narragansett, 
Charlestown, Westerly, and towns 
and villages in between
Distribution: 15,000 issues

SO Rhode Island has been the 
leading lifestyle magazine in 
Southern Rhode Island since 
2006, connecting communities 
from East Greenwich 
to Westerly.

Spot

1 x

$178

$290

$505

$805

$945

$1,400

$1,850

1 2 x

$143

$230

$405

$610

$715

$1,070

$1,400

1/6

2/3

1/3

1/2

Full Page

Cover

Price is 
per issue 6 x

$160

$260

$455

$685

$810

$1,200

$1,600

9 x

$152

$245

$430

$650

$765

$1,140

$1,500

Fo r  e d i to r i a l  p i t c h e s  a n d  co n s i d e ra t i o n , 
p l e a s e  e m a i l  E l y s e @ p rov i d e n ce o n l i n e . co m . 
Co n te n t  s u b j e c t  to  c h a n g e .

SO Rhode Island and SO Summer 
have joined forces for a special 
double issue edit ion this
summer. Debuting in early July,
the magazine wil l  offer town by 
town highlights of al l  that
Southern Rhode Island has to 
offer throughout the season.

DOUBLE ISSUE for 

SUMMER 2021
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TheBayMagazine.com

SEPTEMBER 2020
FREE

COLLEGECOVID-19
DURING

Salve Regina and Roger Williams University 
prepare for a new kind of school year

Warren’s New Boutique  |   Drive-In Craze Gets Sequel  |   Must-Try Local Eats  |   Color Inspo from an EP Home

>> Behind the Lens with Local IG’er
+ September’s Must-Do’s

MUST-TRY COLD-WEATHER COCKTAIL    |    COZY EATS IN LITTLE COMPTON    |   INSIDE A JEWELRY STUDIO

JANUARY 2020 FREE

+ Newport’s Wellness Week

Hit Hit 
RefreshRefresh
Hit 
Refresh

Local Local 
skin and bodycare skin and bodycare 
made right here made right here 
in the East Bayin the East Bay

Local 
skin and bodycare 
made right here 
in the East Bay

This Month’s  
Rhody Gem

Your February  
Must-Do’s

FEBRUARY 2021
TheB ayMagaz ine.com

FREE
Valentine’s Macarons • Landmark Lighthouse Turns 150
New Middletown Brewery • Virtual Cocktail Workshop

DateBest bets for a 
delicious Valentine’s Day

IT’S A

FEBRUARY 2020 FREE

YogaYogaYogaYoga
JANUARY 2021  |  TheB ayMagaz ine.com

Find your zen 
  at these local studios 
    here to help you thrive 
      through quarantine

FREE

+ Fitness Goes Virtual

Q&A with Barrington Rapper || This Month’s Rhody Gem
Giving Back Beyond the Holidays || Your New Year Must-Do’s

Find your zen 
  at these local studios 
    here to help you thrive 
      through quarantine

+ MEET THE 
LEADING LADIES 

OF 2021

This Month’s  
Rhody Gem

Your March
Must-Do’s

MARCH 2021
TheB ayMagaz ine.com FREE

Women’s Cocktail Club • Space-Making Decor Tips • More Public Art in Warren

WHY WE’RE WHY WE’RE 
CELEBRATING CELEBRATING 
ST. PATTY’S DAYST. PATTY’S DAY
PARADE PARADE 
OR NOTOR NOT

WHY WE’RE 
CELEBRATING 
ST. PATTY’S DAY
PARADE 
OR NOT

+5% off 
w i t h 

auto pay!

Magazine: The Bay magazine
Reach: In high traffic, highly 
desirable locations throughout 
the area. Our readers are pre-
qualified patrons of local 
businesses: You have to shop 
local to pick up our magazines.
Distribution: 9,000 issues

Spot

1 x

$175

$275

$480

$770

$900

$1,340

$1,750

1 2 x

$130

$210

$370

$600

$710

$1,050

$1,260

1/6

2/3

1/3

1/2

Full Page

Cover

Price is 
per issue 6 x

$162

$240

$420

$670

$750

$1,215

$1,500

9 x

$154

$225

$400

$660

$730

$1,160

$1,520

A d ve r t i s i n g  R ate s

The Bay magazine celebrates 
the vibrant culture,  
culinary scene, home life, 
style, events and creative
spirit in the East Bay and 
surrounding communities.
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Hey Rhody Newsletter
Inline Rectangle 300 x 250px: $125/Run*
Full Width 600 x 250px: $200/Run*

*Run = 3 Newsletter Days. To be used within 30 days 
of purchase date and scheduled at time of purchase

Digital Marketing 

Solutions
Providence Media presents:

We’re all in this together, Rhody!

As a trusted media leader for 45 years, Providence Media is here to 
help with affordable, results-oriented solutions. Through our expansive 
digital network and resources, we can offer customized marketing 
communications at any budget. 

This is  a challenging time for every business in Rhode Island.
Hey Rhody
  E-Newsletter

About Providence Media Digital  Solut ions

For more information or a custom quote, contact your Account Manager or call Sascha at 401.749.8646

Digital Display Advertising:

Sponsored Post Advertising:

Website Display Advertising
Inline Rectangle 300 x 250px: $10 CPM
Wide Skyscraper 300 x 600px: $15 CPM

Facebook: $250 | All 4 accounts, 1 post/account 36,000+ followers
Instagram: $150 | All 3 accounts, 1 post/account 14,500+ followers

Providence Media’s suite of websites have:
*30,000+ Unique Vistors per month average
*49,500+ Pageviews per month average
• HeyRhody.com
• ProvidenceOnline.com
• SoRhodeIsland.com
• TheBayMagazine.com

 *based on 2019 calendar year

FACEBOOK 
Collectively, Providence Media reaches over 
36,000 followers on our 4 Facebook pages:
• Facebook.com/HeyRhody
• Facebook.com/PVDMonthly
• Facebook.com/TheBayMagazine
• Facebook.com/SoRhodeIslandMag

INSTAGRAM
Collectively, Providence Media reaches over 
18,000 followers on our 3 Instagram accounts:
@HeyRhody   @PVDMonthly   @So_RIMag

TWITTER
Collectively, Providence Media reaches over 
17,900 followers on our 4 Twitter accounts:
@HeyRhody  @PVDMonthly  @So_RIMag  @TheBayMag

HEY RHODY NEWSLETTER
3x per week
8,500+ email subscribers
Sent Monday, Wednesday and Friday

G e t  e x t r a  v a l u e  by  a d d i n g  d i s p l ay  a d ve r t i s i n g  t o  yo u r  p a c k a g e
WEB NEWSLETTER
Inline Rectangle: $10 CPM Inline Rectangle: $75/Run
Wide Skyscraper: $15 CPM Full Width: $150/Run

SPONSORED CONTENT PACKAGE: $600

Websites | Newsletter | Instagram | Facebook
350 word article copywritten to suit by our editorial team 

Featured on our home page for 1 month, published (abridged) in 
newsletter 1x during the first week of publishing with link to full 
article, sponsored article shared 1x by each Instagram and Facebook 
account within the month of publishing. 

CPM: Cost per 1,000 Impressions

BOOST YOUR POST FOR ADDED ENGAGEMENT! 
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Specif icat ions:

03
Digital  
display ad 
specs
Al l  d i sp lay  adver t i s ing  des ign  i s  compl imentary
and  can  be  used  throughout  a l l  P rov idence  Media
t i t les .  Add i t iona l  fees  may  app ly  to  use  des ign
in  non-Prov idence  Media  products .  See  your 
market ing  manager  fo r  deta i l s . 

Providence Media is RI’s leading lifestyle magazine publisher. 
We produce four monthly titles: Hey Rhody, Providence 

Monthly, SO Rhode Island, and The Bay magazine. As well as 
our summer seasonal magazine So Summer.

300px

2
5
0
p
x

2
5
0
p
x

6
0
0
p
x

600px

Advertiser to provide
 • URL link
• Logo and relevant images 
 in hi-res format

• All social media handles
• Tagline or call to action

Newsletter & Web: 
300x250px

(Inline Rectangle)

Newsletter 
600x250px
(Full Width)

Web: 
300x600px

(Wide Skyscraper)

300px

Our Social  Media Consultant will  help your business:

Do you want to grow your 
SOCIAL MEDIA PRESENCE?

Let’s start with one simple fact: 
Your business needs a social media presence.

It doesn’t matter if you run a small local shop or 
a big national company. Social media is an essential 
piece of your business marketing strategy.

Social platforms help you connect with your 
customers, increase awareness about your brand, 
and boost your leads and sales. Social media is not 
a passing trend.

• Increase traffic (both foot & digital) 
• Increase engagement
• Optimize your engagement strategies
• Optimize brand awareness
• Grow your audience

Contact Sascha: 401 .749.8646 | Sascha@ProvidenceOnline.com
For details or a custom quote 

Packages starting at just $500/month

For more information or a custom quote, contact your Account Manager or call Sascha at 401.749.8646
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R e q u i r e m e n t s

A d v e r t i s i n g 
D e s i g n  P o l i c y

Magazine Trim Size 9”w x 10.875”h

2.375”w x 2.25”hSpot

5.125”w x 9.875”h2/3

8”w x 4.75”h1/2

2.375”w x 9.875”h1/3 Vertical

5.125”w x 4.75”h1/3

2.375”w x 4.75”h1/6

8”w x 9.875”hFull Non-Bleed

9.25”w x 11.125”hFull Bleed*

S i z e s

*Please ask your sales rep for the 
full page template for more instructions

• Our preferred file format is PDF

• Images must be 300dpi

• Color mode must be CMYK; RGB and 

 spot colors will not print true to color

• Smallest type: 7pt, 10pt bold for 

 knockout text

• Templates are available upon request. 

• Ads accepted via file transfer or

 email by your sales rep

In-house, agency quality work is 

available at no extra charge to 

contract advertisers for ads running 

in Providence Media products. 

Unflattened, unprotected PDFs of 

ads may be purchased for $75 per 

ad. Additional ad changes or formats 

are available at an additional charge. 

Original InDesign files cannot be 

provided, as they may contain fonts 

and images that are licensed to 

Providence Media. 

Special Pages & Rates: Business Spotlight runs in Providence Monthly 

with a six month commitment. Includes one business spotlight story 

within a six-month term.

Marketplace Rates: Advertisers that are grouped on a geographical 

or thematic page are eligible for 15% off the frequency rate. 

Digital Advertising: Advertising opportunities are available on our

e-newsletter, websites, and select social media channels. 

Full

1/6 1/3

1/2

2/3 1/3v

local 
spot

A b o u t  P r o v i d e n c e  M e d i a
Providence Media has been the leader in local lifestyle since 1975. 

Our titles include Providence Monthly, SO Rhode Island, The Bay, 

and Hey Rhody. Further magazine schedules and deadlines 

will be posted as they become available. 

Proud Members Of: RI Press Association, Providence Warwick 

Convention Visitors Bureau, and the following Chambers of 

Commerce: Block Island, Charlestown, East Bay, East Green-

wich, Jamestown, Narragansett, Newport County, North Kings-

town, Southern RI, and Westerly-Pawcatuck

Digital Advertising: Advertising opportunities 
are available on our e-newsletter, websites, 
and select social media channels. 



11Providence Media |  1944 Warwick Avenue,  Warwick ,  R I  02889 |  te l  401 .305.3391  |  Fo l low Us On Soc ia l  |  HeyRhody.com

Providence Media Advertising  
& Planning Calendar 2021*

Sponsored content  deadl ine is  two weeks pr ior  to  display ads.  (*Subject  to  change)

PUBLICATION COVER STORYAD DEADLINE* SPECIAL SECTION

Providence Monthly February 1 Coffee: Local Roasters

SO Rhode Island February 4 Going Green 

The Bay February 9 St. Patrick’s: Exploring Newport’s History

Hey Rhody February 12 Region Spotlight

M
AR

CH

Providence Monthly March 1 Urban Farms

SO Rhode Island March 4 Flower Farms 

The Bay March 9 Town Focus: Tiverton

Hey Rhody March 12 Home & Garden

AP
RI

L

Providence Monthly April 1 Shop Small

SO Rhode Island April 6 Family Fun 

The Bay April 9 Brunch

Hey Rhody April 14 Dining Issue

M
AY

Providence Monthly April 30  Pride: Celebrate & Support LGBTQ+

SO Rhode Island May 5 Boating 

The Bay May 10 Day Trip: Quintessential Summer Day

Hey Rhody May 13 Summer Issue

JU
NE

Providence Monthly December 1 Who to Watch

SO Rhode Island December 4 Health Food 

The Bay December 9 Yoga

Hey Rhody December 14 Wellness (or Health)

JA
NU

AR
Y

Providence Monthly December 31 Black History Month

SO Rhode Island January 5 Date Ideas 

The Bay January 8 Dinner Dates

Hey Rhody January 13 Pets 

FE
BR

UA
RY

Design Week RI 2020 |  Ad Agency on WFH  |  PPAC’s New Facade |  World of Esports Explored

PRST STD

ECRWSS

U.S. POSTAGE

PAID

Providence, RI 

Permit # 34

F R E E  #287

OCTOBER 2020

SpeakeasiesThe City’s coziest 

spots for grabbing

a drink – sometimes 

even under the stars

>> Sparkle in Pink for a Cause

>> Olneyville Recording Studio

>> Rolled Oats to Go

A Sit-Down with Sabina 

Voting Made Bipartisan

Dishing on Kurdish Pie

Yo u r  H a l l owe e n

M u s t- D o ’ s

PLUS:PLUS:

AUGUST 2020 • SoRhodeIsland.com

Dine, shop, and stroll  your way through the hearts of our towns
Dine, shop, and stroll  your way through the hearts of our townsSummerSummer

L o b s t e r  R o l l  K i t   |   P i c k-Yo u r- O w n  L ave n d e r   |   M e r m a i d  S i g h t i n g s   |   H o s t i n g  1 0 1

Summer’s  Best  Bets  •  Rhody  Gem •  Smal l  B i z  Gu ide

StreetStreetMain Main Main Street

Summer

FREEFREE

+

VINEYARDS

TheBayMagazine.com

OCTOBER 2020
FREE

Sip and savor Sip and savor autumn flavors in theautumn flavors in theEast Bay’s small-but-mighty 
East Bay’s small-but-mighty wine countrywine country

Spooky Local Legends  |  Free Voting Platform  |  A DIY Greenhouse  |  New Dining in Warren

+ Halloween Must-Do’s

PLUS:PLUS: 
A Local

Beer & Wine 
Trail

The Fate 
of Festivals

Farm Fresh Decor Tips

Pick Your Own Everything
The Drive-In Craze Continues

100+ 
WAYS TO 

EXPLORE RI 
THIS SEASON

FALL   ISSUE

HeyRhody.comThe  annual

FREESeptember 
2020

S
E

P
T

E
M

B
E

R
 2

0
2

0
  |  FA

L
L

Leading Ladies
Summer Camps

Summer Camps

Financial Guide

TBD

Summer Camps

Summer Camps

Leading Ladies
Summer Camps

Summer Camps

Summer Camps

Summer Camps

Leading Ladies

Leading Ladies

Summer Camps

Summer Camps

Summer Camps

Summer Camps

Real Estate

Summer Camps

Summer Camps

Summer Camps

Summer Camps
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Providence Media Advertising  
& Planning Calendar 2021*

Sponsored content  deadl ine is  two weeks pr ior  to  display ads.  (*Subject  to  change)

PUBLICATION COVER STORYAD DEADLINE*

Providence Monthly August 2 Focus: Valley Neighborhood

SO Rhode Island August 5 Pets 

The Bay August 10 New Dining

Hey Rhody August 13 Fall IssueSE
PT

EM
BE

R

Providence Monthly September 1 Local Music

SO Rhode Island September 6 New Dining 

The Bay September 9 Home Inspiration

Hey Rhody September 14 Home

OC
TO

BE
R

Providence Monthly October 1 New Dining

SO Rhode Island October 6 Town Focus: Matunuck 

The Bay October 11 Bay Area Music

Hey Rhody October 14 Holiday IssueNO
VE

M
BE

R

Providence Monthly November 1 Holiday

SO Rhode Island November 4 Holiday 

The Bay November 9 Holiday

Hey Rhody November 12 Shop SmallDE
CE

M
BE

R

Providence Monthly June 1 Summer

SO Rhode Island June 4 Summer 

The Bay June 9 Summer

Hey Rhody June 14 Arts & Culture

JU
LY

Providence Monthly July 1 BBQ: A Good Ol’ American Fave

SO Rhode Island July 6 Theater 

The Bay July 9 Pets

Hey Rhody July 14 Wedding Issue

AU
GU

ST

Design Week RI 2020 |  Ad Agency on WFH  |  PPAC’s New Facade |  World of Esports Explored

PRST STD

ECRWSS

U.S. POSTAGE

PAID

Providence, RI 

Permit # 34

F R E E  #287

OCTOBER 2020

SpeakeasiesThe City’s coziest 

spots for grabbing

a drink – sometimes 

even under the stars

>> Sparkle in Pink for a Cause

>> Olneyville Recording Studio

>> Rolled Oats to Go

A Sit-Down with Sabina 

Voting Made Bipartisan

Dishing on Kurdish Pie

Yo u r  H a l l owe e n

M u s t- D o ’ s

PLUS:PLUS:

AUGUST 2020 • SoRhodeIsland.com

Dine, shop, and stroll  your way through the hearts of our towns
Dine, shop, and stroll  your way through the hearts of our townsSummerSummer

L o b s t e r  R o l l  K i t   |   P i c k-Yo u r- O w n  L ave n d e r   |   M e r m a i d  S i g h t i n g s   |   H o s t i n g  1 0 1

Summer’s  Best  Bets  •  Rhody  Gem •  Smal l  B i z  Gu ide

StreetStreetMain Main Main Street

Summer

FREEFREE

+

VINEYARDS

TheBayMagazine.com

OCTOBER 2020
FREE

Sip and savor Sip and savor autumn flavors in theautumn flavors in theEast Bay’s small-but-mighty 
East Bay’s small-but-mighty wine countrywine country

Spooky Local Legends  |  Free Voting Platform  |  A DIY Greenhouse  |  New Dining in Warren

+ Halloween Must-Do’s

PLUS:PLUS: 
A Local

Beer & Wine 
Trail

The Fate 
of Festivals

Farm Fresh Decor Tips

Pick Your Own Everything
The Drive-In Craze Continues

100+ 
WAYS TO 

EXPLORE RI 
THIS SEASON

FALL   ISSUE

HeyRhody.comThe  annual

FREESeptember 
2020

S
E

P
T

E
M

B
E

R
 2

0
2

0
  |  FA

L
L

SPECIAL SECTION

Back To School

Back To School

Back To School

Back To School

Back To School

Back To School

Back To School

Back To School

Back To School

Rhody Gems

Back To School

Back To School

Summer Camps

Summer Camps

Summer Camps

Summer Camps

Back To School
Green Living


